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Is America at last learning to build for the American summer 

(as we are at last learning to dress for it)? 

Here are 28 pp. on how to live outdoors with all the comforts and luxuries of home: 
breezeways, sunshades, jalousies, screened gardens, roof umbrellas, stilts and gay colors (p.98 


What architects and builders can learn about changing public tastes from 
the five most popular house plans ‘‘Better Homes and Gardens” has published since Jan. '52 (p. 140 


Canada’s 17 architect-builder teams are packing profitacle ideas into Don Mills, 
where 15,000 people will soon live near their jobs (p. 146) 


Clarence Thompson packages more and more components to help the 5- to 25-house builder 


cut his costs—and so stay in business (p. 128 


Out of one big space, Architect A. L. Aydelott carves ten handsome living rooms 
(including an indoor garden) each for a different purpose (below and p. 134) 
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FRESH, CLEAN AIR IN THE KITCHEN 


9 BASIC MODELS FOR WALL & CEILING 
$24.25 to $39.75 List Prices 














A “CHEERFUL EARFUL” AT THE DOOR 
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A "“TOASTY-WARM” BATHROOM 
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You can use this feature 


Six pin tumbler construction in the new Kwik- 
set “600” line not only offers maximum secur- 
ity, but also provides greater masterkeying 
flexibility. At no additional cost. 





kwikset sales and service company 












The Only Lock with All these Features: 


© Two-way locking action 

e Exclusive, adjustable strike 

¢ All steel and brass construction) 
¢ Full %” latch bolt throw 

¢ Feather touch knob action 

e Equi-distant knob projection 

¢ Elimination of cylinder reversing 
¢ Unconditional guarantee 


anaheim, california 





1954 ADMIRAL 
APP 
DESIGNED FOR 
BUILDERS 


by Admiral 
Contract Division 


NOW -— you can offer beautiful, feature-filled Admiral Refrigerators, Ranges 
and Room Air Conditioners in the homes you build! 

At the same time, you enjoy the economy of typical Admiral values— 
the best ever to be offered in the industry! 
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| 2 New Admiral Refrigerators for builders 
y —Models 8D1S and 7D1S, respectively. Both 
models include spacious full-width freezer and 
handy freezer drawer, 2 ice trays, 4 roomy full- 
width shelves, removable door shelves, auto- 
matic interior light, infinite temperature con- 
trol and Admiral’s exclusive ‘‘Glacier Blue”’ 
porcelain enamel interior. 











Pe . * * * * 


capacity—right or left-hand 
doors available. 


4 New Admiral 20, 30, 40 inch Electric 
Ranges for builders—30’ model illustrated 
includes giant size oven, exclusive ‘‘Controlled 
Oven Heat Distribution,’ smokeless broiler, 
appliance outlet, four 7-speed surface units, 
easy-read deluxe back panel. 


4 New Admiral Room Air Conditioners for 
builders— Model illustrated features 18 dif- 
ferent weather selections, humidity control, 
air purifier, built-in thermostat. Cools room 
area of over 500 sq. ft. Also available: Model 
50D5, % HP unit; Model 50D9, % HP with 
electric coil heater; Model 100D5, 1 HP, 115 
or 230 volt unit. 





Model 75D5—% HP, 115 volt unit. 
230 volt unit also available. 


THERE IS AN ADMIRAL DISTRIBUTOR IN ALL PRINCIPAL CITIES ° SEE THE ONE NEAREST YOU FOR 
COMPLETE INFORMATION AND SPECIFICATIONS ON ADMIRAL CONTRACT DIVISION MODELS 


Admiral 


Automatic Defrosting Refrigerators - Dual-Temp Refrigerators - Up-Side-Down Refrigerators 
Upright and Chest-type Home Freezers + Flex-O-Heat Electric Ranges - Room Air Conditioners 


ADMIRAL CORPORATION * 3800 W. CORTLAND ST. * CHICAGO 47, ILL. 

















cut costs 
with Fir Plywood 


EXAMPLE: Dawn Construction Co. Knoxville, Tenn. saves froin 
NB 4 Oe col 7-101 O 0 ol-y ab alos ccl- Mme tpt ate mb ob amo) bia delet: Ob co) aa Z-UUME- Dale Wb dole) at at-y-taatbaten 
eibh oh doles abate mmm ot-bal-vebale mm opbbehasbal-M-balcM->:4c-Sale) an eabcce 


47-10], Pie abect-M- bale MBE-Vole) att Biabalef-wecite)¢- ind at-bello) o¢-1-)an-J legal al-> 40c-Mebabhot.v| 
fir plywood cost, result in lower in-place cost. 


PLUS FACTOR: superiority of fir plywood construction offers 
Torebahieb ates bale M-t-¥(-t-Es-1 00) a 1an Cols ©) de)-} 01-101 AdMob A'4-) ao 


ON YOUR NEXT JOB, figure it both ways~fir plywood vs. lumber or 
other material. Add up the costs--material, labor, waste, nails and 
rohig =} dal -t-Yo Mwy -1-M aloh sam ot ako) Gian dolele Mes hiz-t-Mh dol tr Wel (-T-bameittar-Vehiz-tate-Yet-Mugal-val 
rh ak ole) cst -t-9 co Morel} es boty o} t-Coi--U-Mh 2-30 MVM ol-Doceyarit-balor- bate Mohtec-¥o)Ubtarm 


| EXT-DFPA®| b Goth abc-yojbtc-Lole)eM-Moy ath del-WeObal-MvetdaM-ha-sacamatesiit-MaiZol et 
build. Play it safe. Specify only DFPA grade- 
rene ot Le c-Lot-bact-bd:d-1o Mb Ob as ol ba Lolole MD IP. @ ied D) i od - WER Lo) ol bt ce Lolo) 
evan PLY/ANEL use, PlyPanel for interior finish, PlyScord for 
oa vem ie abloi abt c-¥Mbt-{-Wal Ol dal-) dep e-(ol-1-06 ce) ate) dal-3 ale) of-F 
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> AND REMEMBER— 
om Ofeltlel lek is lal aL A aelel< teldlehitel Ma belceliileMe ame A Ackilialehiol ge 

ree ee rs eee FIR PLYWOOD BUILT-INS ARE 
A DEFINITE SALES - FEATURE 
IN ANY HOME YOU BUILD 














Electric Water Heaters, 
30 to 80 gallons capacity, 
upright and tabletop mod- 
els, Fully automatic with 
glass-lined tank and other 
exclusive features, 























Gas Water Heaters, size for every 
need. AGA approved models available 


for all gases in 20 to 65 gallons capacity. 
Glass-lined with all exclusive features. 















A. O. Smith, world’s largest manufacturer of 
glass-lined products, designed and perfected the first 
glass-lined water heater over 14 years ago! Many of 
these initial installations are still giving clean, rust-free 
hot water. Since that pioneering start, Permaglas 
water heaters have been proved rust-proof in 

well over 2,000,000 homes! 


* 
For new construction or remodeling...install a Permaglas 
water heater for /asting customer satisfaction! 


Write for the facts to 


A.O.Smith 





. OR FO. A YY 





Permaglas Division, Kankakee, Ill. « International Division, Milwaukee 1 
Licensee in Canada: John Inglis Co., Ltd. 
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\ COPPER was PROVED ITS SUPERIOR 


ENDURANCE QUALITIES OVER THE CENTURIES. 


When you use copper you can do so with the utmost con- 
fidence. Its enduring qualities have been proved century 
in and century out since the days of the pyramids. 


COPPER weirs seu 


YOUR HOUSES. 


When you tell buyers the flashing, gutters and 
downspouts of your houses are copper they 
accept copper without question, for over the 
years copper has become universally accepted 


> 
at as the mark of quality construction. 
COPPER 1s READILY WORKED 


».ee HAS UNMATCHED SOLDERING PROPERTIES. 


Copper can be cut and bent to any shape or form desired 
and with little effort. You can solder copper to perfection 
with a normal size soldering iron at regular temperatures. 
It’s one reason sheet metal men prefer it to any other metal. 


DOES NOT ROT...DOES NOT 
DRY OUT. 


You need never have to worry about endangering 
your reputation due to rusting or deterioration 
when you use copper, for it can’t rust or rot. In 
fact, copper takes on a protective, attractive patina 


99 COPPER costsisss 


PER YEAR OF SERVICE. 


The initial cost of copper may be 
slightly more than materials that rust, 
rot or have not proven themselves. But 


Chines that amount fe enn petarmare, COPPER AND BRASS INCORPORATED 


times that amount in extra performance 








dividends through its many years of Founded by Paul Revere in 1801 
faithful service. 230 Park Avenue, — York 17, N. Y. 
* * * ie: 


q Mills: Baltimore, Md.; Chicago and Clinton, we Detroit, Mich.; Los 
There is not another metal or alloy that Angeles and Riverside, Calif.; New Bedford, Mass.; Rome, N. Y. 


has all of the outstanding construction Sales Offices in Principal Cities, Distributors Everywhere 
characteristics of copper! SEE “MEET THE PRESS“ ON NBC TELEVISION, SUNDAYS 


SEND FOR FREE INSTALLATION BOOKLET ON COPPER FOR HOME FLASHING, Dept. HH 
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CONCRETE BLOCK 





INSIDE AND OUT 


Contractor who built his own motel says: 


“| needed the best materials for my Trav-L-Lodge 
—that’s why | chose Atlas Mortar” 


Concrete block painted in pastel 
colors are featured on both exterior 
and interior walls at the Dallas (Pa.) 
Trav-L-Lodge. That’s why mortar 
joints on this job were particularly 
important. For this special job, 
general contractor and owner, Don- 
ald Hughes, specified Atlas Mortar. 

Says Hughes, “‘Atlas Mortar is 
excellent for any type of masonry 
unit. It’s smooth under the trowel— 
lets us get the true, tight joints that 
we can count on every time. That’s 
why I’ve used Atlas Mortar for the 
past four years.” 


Mr. Hughes’ statement is typical 





of many we receive from contractors, 
masons and architects . . . on-the- 
job reports . . . that praise Atlas 
Mortar for workability, strength and 
good appearance. 


ATLAS MORTAR has proved itself on large 
jobs and small and in the laboratory as 
well. It complies with ASTM and Fed- 
eral Specifications for masonry cement. 
For further information write Univer- 
sal Atlas Cement Company (United 
States Steel Corporation Subsidiary), 
100 Park Avenue, New York 17, N. Y. 


OFFICES: Albany - Birmingham - Boston - Chicago 
Dayton - Kansas City - Minneapolis - New York 
Philadelphia - Pittsburgh - St. Lovis - Waco 














Smooth as butter— Masons go for the outstand- 
ing workability of Atlas Mortar... the way it 
responds easily to the trowel. 








oso 


True, tight joints — Atlas Mortar helps assure a 
strong bond for masonry units . . . satisfactory 
hardening that produces tight joints. 


HH-M-45 
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“She recognized St. Regis Panelyte 
from the advertising.”’ 





* 


fe at’s what “House and Home” says editori- 
ally. We’d add, ‘‘on the builder’s as well 
as the remodeler’s dollar.” 

Maybe you'd say the bathroom, too. For when 
you modernize these two rooms, you’re making 
your investment where women make up their 
minds. 

That’s where the whole house seems worth 
your asking price .. . or not worth it. 

Putting in less than $100 worth of St. Regis 
Panelyte (the modern decorative surface) can 


often add $500 to the value of the house. 


Just another case where \T PAYS TO 


PAN ELY TE’ 


Comes in 2 Thicknesses—In standard sizes up to 
\' x 10’ sheets in many modern designs and colors. In 
1/16” thickness for shop construction or 1/10” thick- 
ness for on-the-job application, 


Made in the new Kalamazoo plant of the St. Regis 
Paper Company, one of America’s largest paper manu- 
facturers, with resources ranging from raw materials 
in its own forest preserves to modern mills and plants 
and nation-wide distribution. 


ee 






































For St. Regis Panelyte has an appeal to women. 
They respond to the cheerfulness of the colors, 
the good taste of the patterns. Plus, we guess, the 
practical side of plastic. Women have learned 
it wears for years, resists liquids and burns, can 
be kept clean without drudging. 

Might as well give them what they want, if 
you want to get your price. That make sense? 
Then specify St. Regis Panelyte for all your new 
building and remodeling needs. 

You can get immediate delivery of the quan- 
tities you need from nearby local suppliers. 






tl 


“Biggest return on remodeler’s dollar is. . . 


Nationally Advertised in 
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quad toons) “IN TH E KITCHE Ps 


Engineering Service 


St. Regis Panelyte engineers work in 
the field with many builders on new 
and remodeled houses. They will 
help you with research, technical 
guidance, practical aid. 


Just write or wire. 


ATLAS AN 


OME 











Panelyte Division, ST. REGIS PAPER COMPANY 
Box 40, Grand Central P. O., New York 17, N. Y. 


I am interested in 
[_] Samples of Panelyte [_] Prices of Panelyte 


(_] Address of nearest Panelyte office 


(_] Consultation with a Panelyte Engineer 

b Name COSCO COHE HEHEHE SEO HREL eH TEES EOCL® oe mo 8 oS 
¥ Firm CCCCHOK CHEE TELE Lee H OEE Eee EEE Eee ESE OES OC OED orm = 
Fr Street Rie tice LAR TELE TERCERA ERE CALC Eee eee ee oe 
LS RS Re eer eae thay here rey A Ae Ree 















HOUSE & HOME 








JULY 











JULY 1954 








BRIXMENT 


Better Mortar for Blocks 








WHY IS GOOD MORTAR IMPORTANT ? 


Because of their size and weight, concrete blocks require 
mortar with “body”, plasticity and water-retaining capacity. 
Brixment meets all these requirements. It has the body 
necessary to support the weight of the unit and hold it up 
to the line. It has the plasticity necessary to prevent the 
mortar from falling off the long head joint, while the 
block is being placed in the wall. It has high water-retain- 
ing capacity, which gives the bricklayer more time to 
shift and adjust the block to its final position before the 
mortar stiffens. 


It is the combination of these characteristics that makes 
Brixment the leading masonry cement for concrete block 
as well as for brick. 























ow ANY home can have 
that "contemporaty’ look! 







with these 
contemporary doors 





Contemporary Combination storm and screen doors 





Entrances take on that “contemporary look” when 
protected and decorated by one of these new Con- 
temporary doors. Available both as combination doors 
with storm and screen inserts—and as permanently 
wired screen doors—they feature a unique fluted-panel 
design that offers exciting new possibilities for ‘‘per- 
sonalized”’ color treatment. 

As a combination storm and screen door the Con- 
temporary is offered in three attractive insert styles 
including the beautiful protruding “picture frame”’ 
insert shown above. Storm sash and screen panels are 
designed for quick and easy changeability and require 
little storage space. Contemporary Screen Doors 

Send for the four-color brochure which describes in 
detail the delightful color combinations suggested by 
the Contemporary’s design. 


The Continental Contemporary screen door is permanently wired, 
and presents the same combination of Continental quality con- 
struction features as is found in all Contemporary doors: mortise 
and tenon construction; made of Ponderosa Pine, the wood of 
warmth, beauty and durability. There is no other screen door in 
its price range that can approach its beauty and utility. 


A CONTEMPORARY STYLE 
FOR EVERY ENTRANCE 
—ANY TASTE ° tibet 





As an all-weather 
combination storm 
and screen door the 
Contemporary is 
also available with 
one-light flush 
insert (left) and with 
three-light flush 
insert (right). mad 4: 





products are manufactured by: 


The Wabash Screen Door Co.— Minneapolis — Chicago — Memphis 
Owosso Manufacturing Company — Owosso, Michigan 
Philadelphia Screen Manufacturing Company—Philadelphia 


and sold through CONTINENTAL SCREEN COMPANY 


1323 BOOK BUILDING - DETROIT 26, MICHIGAN 
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Its “QUARRIED STONE” CHARACTER 
Combines BEAUTY and 
PERMANENCE at Low Cost! 


To be sure, it pays to plan and build with 
BES-STONE Split Block, Pleasing, perma- 
nent colors . . . distinctive sizes for varieties 
of modular Ashler patterns satisfy the crea- 
tive aims of architects, builders and owners. 
As veneer or solid masonry, they are RIGHT 
for homes and many other structures . . . com- 
mercial, public, industrial, institutional build- 
ings ... exteriors and interiors! You’ll think 
of many more uses in terms of garden 
walls, planting-areas, fireplaces, barbecues. 
BES-STONE is fire-safe and storm-safe .. . 
makes a very attractive wall . . . is immune to 
vermin or rodent attack. And it’s economical 


... requires no maintenance, 





BES-STONE is the product of the BES- 
STONE Block Splitter. Contact your nearby 
Products Plant for literature, or write to the 
Besser Mfg. Co., Box 175, Alpena, Mich. 







Architecturally and structurally 
simplified by MODULAR SIZES. 
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You can sell new homes 
faster with 


Frigidaire equipped kitchens 








The greatest 
opportunity for 
distinctive 
kitchen styling 


ever offered 
£m, 





Cycla-matic Model CTI-103. Total Capacity — 10.3 cubic feet 


The new Cycla-matic Frigidaire 
with brilliant new color styling 


Frigidaire brings you extra sales-magic with new color styled 
appliances. You can choose Frigidaire Refrigerators in Stratford 
Yellow, Sherwood Green, or snowy white...and Frigidaire Electric 
Ranges in color to match. 

Inside, these new refrigerators have glamorous harmonizing 
colors, plus all these new Self-Service features that homemakers 
love: Separate zero zone Food Freezer...Frozen Juice Can Holder 
.--Quickube Ice Trays...full-width Roll-to-You Shelves... full-use 
Pantry-Door ... Butter and Cheese compartments... Egg Server... 
and Cycla-matic Defrosting! You have your choice of right or left 
opening doors at no extra cost. Available in Lifetime Porcelain or 
Dulux exterior. 

17 models in all sizes and prices. Call your Frigidaire Dealer, 
Cycla-matic Model CTD-84. Super Model STD-91. Distributor or Factory Branch. Or write Frigidaire, Dayton 1, Ohio. 


Total Capacity —8.4 cubic feet Total Capacity —9.1 cubic feet In Canada, Toronto 13, Ontario. 


ee Frigidaire Appliances sts: 
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NC Ww -Carey stone asbestos siding 


is DOUBLE-SEALED to seal up sales! 


New Carey double-sealing process permanently 
seals out water, dirt, fumes and weather . . . keeps 
colors fresh and new-looking for years and years! 


You can’t see the double seal applied to 
Careystone asbestos siding. But you can 
see what it does to provide real customer 
satisfaction! Just ask your Carey Dealer 
for a demonstration! 


You'll see how water rolls right off 
Careystone. .. can’t penetrate to carry in 
dirt, grime and stains. Here at last is a 
siding that stays fresh and new-looking; 
is wonderfully resistant to sunlight and 
fading, fumes, chemicals, atmospheric 
deterioration. 


Careystone Double-Sealed Asbestos Sid- 


ing is a permanent material that will not 
rot, rust, corrode, burn, warp or buckle. 
Its Plastic-Silicone seal will not peel or 
wear away. And Careystone never needs 
protective painting or preservative treat- 
ment. Beautiful pastel shades in a va- 
riety of colors and a handsome striated 
texture win instant customer approval, 


Be sure and ask your Carey Dealer to 
show you new Careystone Double- 
Sealed Asbestos Siding. Or, write to us 
for complete information. Address De- 


partment HH-7, 


Colors: Pastel Green 


Serving Home, Farm and Industry Since 1873 








Pastel Brown 
Pastel Coral 
Pastel Gray 


The Philip Carey Mfg. Co., Lockland, Cincinnaii 15, Ohio 
in Canada: The Philip Carey Co., Ltd., Montreal 3, P. Q. 
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This builder says “YES!” 


Crisp Realty in St. Petersburg, Florida has sold about 700 modern, 
de luxe type homes during the past six years. Mr. Robert P. Crisp, 
Vice President, says, ‘‘We have found electric appliances to be one 
of the most important selling features in a home—and for the hot 
water supply, that means an Electric Water Heater. Women know 
it makes for easier housekeeping.” 











The Electric Water Heater can help to make home selling easier. It 
keeps home buyers sold, too. They want to be modern—live electrically 
—so they want this water heater that automatically assures an ample 


supply of hot water at any hour of the day or night. They like the fact 4 f 
that it is clean in operation, and doesn’t heat the area where it is in- ‘ 
stalled, because the tank is so completely and efficiently insulated. 
The Electric Water Heater is good for the builder—as well as his cus- 
tomer. Since it can be installed anywhere, hot water lines can be short 

—to reduce installation cost and minimize radiation loss. It can help 
make your home buyers your satisfied customers. 

Equipo you horned wih 
& 
THEY’RE WHAT 
PEOPLE WANT! 

ELECTRIC WATER HEATER SECTION | AULCRAFT + BAUER + C-E HEATMASTER + CRANE-LINE SELECTRIC © CROSLEY + DEEPFREEZE 
Nati 1 Electrical M P A iati } FAIRBANKS-MORSE 7 FRIGIDAIRE 7 GENERAL ELECTRIC . HOTPOINT . HOTSTREAM 

ational Klectrical Manufacturers Association 1 oun WOOD + KELVINATOR »* LAWSON + MERTLAND + MONARCH + NORGE + PEMCO 

155 East 44th Street, New York 17, N. Y. | REX « RHEEM « SEPCO ¢ A.O.SMITH © THERMOGRAY + WESIX ¢ WESTINGHOUSE 








UIZ FOR BUILDERS 


Does the Electric Water Heater offer advan- 
tages for the builder as well as for the 
home buyer? 


Yes, because installation can be made 

with short pipe runs, and without regard 

to flue or vent. This can reduce installation 

cost for the builder, just as it can reduce 
& operating cost for the home buyer. 








BE MODERN..- 
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Manufacturers of Homelite 
Carryable Pumps * Generators 
Blowers * Chain Saws 











wit MOMELITE 
rnable GENERATORS 


There’s never a place where you can’t save time and 
money with modern power tools. Your Homelite is 
easily carried anywhere . . . giving you instant depend- 
able power... without power installation delays or 
costs... and without long, dangerous, current-cutting 
cables. Look into it. A Homelite Gasoline Engine 
Driven Generator is low in cost... in fact, negligible 
compared with the money it saves in merely a matter of 
months. 


Send for complete bulletin. 





ENLDZG, 
ae —. 


MELITE 


CORPORATION 


oo » 
Se, 
PVICE 5807 RIVERDALE AVENUE ¢ PORT CHESTER, N. Y. 


Canadian Distributors: Terry Machinery Co., Ltd., Toronto, Montreal, Vancouver, Ottawa. 








= 
— al 
—_ 
a 
prs 
= 
» 








JULY 1954 















SAVE YOUR CLIENT 


the cost of hundreds of 
man-hours installation 
time! 


and Frames were used throughout. 


: : i. : ‘ : e 
te Lg 
A section of a large housing development where USF Hollow Steel Doors 


























' HOLLOW STEEL 


DOORS and FRAMES 


On a multiple housing project or apartment you can literally save 
the cost of hundreds of man-hours usually spent in fitting and 
hanging doors and building frames. The answer is to specify USF 
Hollow Steel Doors and Frames. The frames are one piece, securely 
welded and permanently square. They install rapidly with only 
a hammer and all hinge and latch mortises are already in place. 
The USF Hollow Steel Door is pre-fit to the frame and is also 
provided with all hardware openings in place. There is no fitting. .. 
no planing and no mortising. 


You can figure a real man-hour saving for every door opening. 


MATCHING DESIGN IN ALL DOORS 


Every USF 1%” steel door is of flush panel design and all types 
exactly match from entrance to closet. Now you design throughout 
private residences, multiple dwelling projects and apartments for 
USF Hollow Steel Doors and be sure they match throughout. 


Qarrec Sis j ABRICATORS, INC. 


WOOSTER, OHIO 








UsS REPRESENTATIVES 
“/ Minneapolis, Minn. Cincinnati, Ohio St. Petersburg, Fia. 
_ Seattie, Washington San Juan, Puerto Rico Mobile, Alabama 
West Somervilie, Mass. St. Louis, Mo. Kansas City, Mo. 
Akron, Ohio Toledo, Ohio Madison, Wisconsin 
Buffalo, N. Y. 
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THIS AWNING-HOPPER WINS 
ROARD _/VJEMBERS’ __f\ PPROVAL! 

















World’s Largest 
Manufacturer of 
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MN teaeie APPEARANCE 

















REQUIRES NO 
UPKEEP--EVER 


In schools, hospitals and corporations, this is the 
window that wins approval! Board members know the 
importance of lasting beauty and materials which require 
no upkeep expenses. That’s why they'll appreciate the 
value of Ualco’s heavier sections of extruded aluminum 
which never rust or rot, never require painting! 


They know too, the necessity of 100% or controlled 
ventilation, such as the awning vents provide, and the 
draft-free, healthy ventilation provided by the hopper! 
They like the slim, easy-to-clean beauty and operating 
efficiency of these windows, too! 


No wonder more and more architects are specifying 
the Ualco Awning Hopper for institutional and commercial 
buildings! 


OTHER FEATURES: Hopper vent operates independently, adjusts 
for desired ventilation. Awning vents are activated by an exclusive 
Strip-Proof Operator which unlocks, opens and locks vents in 
any position up to 90 degrees. Integral fin completely surrounds 
window, takes brick fin and fin trim. Completely weatherstripped 
with Koroseal. Easy to clean from the inside. 
The Ualco Awning Hopper is self-mullioning, 
Available in sizes to fit all Ualco Awning Windows. 








Ask about our Engineering Planning Service, 
designed to assist architects, engineers and 
contractors in making “take-offs’” and solv- 
ing window problems. 


SEE OUR CATALOG IN SWEET'S ARCHITECTURAL FILE 16A OR WRITE US FOR COMPLETE INFORMATION 
UN 


SOUTHERN SASH SALES & SUPPLY CO., INC. — SHEFFIELD, ALABAMA 
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UTILITY 








THE COMPLETE LINE 
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Comfort everywhere in 


your Clients homes with 


Honeywell Zone Control 











You need more than one » A 
y 
thermostat to solve today’s heating problems es a Hie 
‘ ——\ 7 
\ 
rPNHE interesting new home of Mr. and Mrs. Michael _ ice and sleeping on the lower, the family room over 3 
Buyukas in Glen Rock, New Jersey, is a fine ex- the garage on the upper—we naturally turned to F 
ample of a modern two-level house designed to fit a zone control,” he says. ‘So we divided the house into nf 
woodland setting. two zones—each with a separate thermostat system.” 
And it’s an excellent example, too, of how the Today, because of Honeywell Zone Control, Mr. 
flexibility of Honeywell Zone Control makes it easily | and Mrs. Buyukas, their children and guests enjoy 
adaptable to family living habits—to give your clients the right degree of even warmth —in every part of the 
the right degree of warmth in every part of the house. house —no matier how changeable the weather. 
In developing the floor plan for the home, architect So why don’t you use Honeywell Zone Control in 
Laurence R. Moon, Englewood, New Jersey, realized the homes you design and build? When you do, 
no ordinary temperature control system would do. — you'll be helping your clients enjoy new comfort 
“With two levels in the home —living-dining, serv- everywhere in their houses—all winter long. 
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SECOND FLOOR 


(above garage) 








THERMOSTAT 


Owners say the Honeywell clock thermostat is won- 
derful because it turns down the heat — automatically 
—when they go to bed, and gives them a nice cool 
room to sleep in; turns up the heat—automatically — 
while they’re still asleep, and their home is warm 


when they get up. Saves them fuel, besides. 





Only with Zone Control can you: 


1. Remove wintertime chill from rooms with 
large glass areas—without overheating 

the rest of the house. 

2. Maintain special areas of a home 
(bedrooms are a good example) at low, 
fuel-saving temperatures when they're not 
in use — without underheating living areas. 


ek 
4 th) 
“Ww <*g 


* 


HONEY WELL The thermostat which serves the living room above (heating zone 1) easily 
CLOCK handles east, west and north exposure problems created by cold winds. When 


the family room is in use, Zone 1 can be maintained at lower temperatures. 





i How to zone a home 
i 
wa 
Chances are your clients’ living habits and therefore 
pe zoning requirements for whole-house comfort may be y 
My quite different from the Buyukas. Here are four steps 
Bi: to follow: (1) Analyze their family program to deter- 
‘- 4 mine how they use their rooms. (2) Review the north- 
zi j south exposures of the home. Try to have one thermo- y 
stat compensate for north winds, a second for south- The family room (upper level) is located in heating zone 2. The separate 
{ ern sun. (3) Seriously consider making the sleeping thermostat in this area compensates for southern solar heat as well as making 
“fa area a separate zone—to provide for cool sleeping. sure of proper warmth during children play periods and for adult evenings 
(4) Feel free to call on Honeywell for help in zoning. devoted to television. This room is often used as a guest room. 
SOCOSSSSSHSSSSSSSSSSSSSSSSSSHSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSHSSSSSSSOESSES 
Minneapolis-Honeywel] Regulator Co. 
Dept. HH-7-73, Minneapolis 8, Minn. 
ig Gentlemen: 
oe Please send me complete information about Honeywell Zone Control and the Honeywell 


Clock Thermostat. 





oneywell 


Address 


Katies fee es 


iH] Zone Control pcan eins 


CPi oan 
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4 BUILT-IN CONDUIT 


eee Your clients are sure to want 


one or more telephones in the homes you plan for them. 
And they’re just as sure to want telephone wires concealed. 


There’s an easy, inexpensive way to keep telephone wires 


out of sight: Specify telephone conduit. 


Your Bell Telephone Company will be glad to help you work out economical / 
conduit installations. Just call your nearest Business Office. BELL TELEPHONE SYSTEM (| 
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Flintkote Stri-Color Siding is being applied 
over Flintkote Sheathing with Flintkote 
s Hook-Nails on one of the houses in the 

Joseph Meyerhoff Company’s Woodcroft 
_ development. 





Big Baltimore Builder Brings\ 
Better Quality and Economy 


to Basic Style Homes 
with FLINTKOTE Sheathing, Siding and Hook-Nails 


The Joseph Meyerhoff organization of Balti- 
more, Maryland ... headed by Joseph Meyer- 
hoff, a past president of the NAHB, and his 
son, Harvey M. Meyerhoff . . . has built a lot 
of houses during the past 30 years. Thousands 
of them! 


In this particular development the company 
is building 320 new homes of four basic styles 
... all of which will be completed in 1954. 


Beauty, quality, economy and speed of con- 
struction are all assured in this new sub- 
division through the use of Flintkote Sheath- 
ing, Siding and Hook-Nails. 


Flintkote Stalwart* Insulation Sheathing 
Board, both impregnated and coated, has great 


This rigid sheathing, with high racking 
strength and high insulation value, gives a 
combination of iy and factors designed to 


structural she and moisture resistance. 


please both builders and future homeowners. 


Beautiful Flintkote Stri-Color Asbestos- 
Cement Sidings . . .\with the famous water- 
repellent, stain-resistant DURA-SHIELD* 
Finish . . . make these, houses very attractive. 
These handsome, fireproof sidings, in a range 
of solid and pastel color§, harmonize with other 
modern siding materials simplifying the styl- 
ing of either a single sai or of adevelopment. 


\ 
It will pay you, too, in many ways, to use 
Flintkote Building sen 9 Write us for a 


le Mark of The Flintkote Company 


free catalog. *A 











“The Flintkote Hook-Nail is 
the most practical asbestos- 
cement nail fastener on the 
market today,’’ said Mr. 
Vernon Smick, President of 
the Vernon H. Smick Com- 
pany of Baltimore, applicator 





of this new Joseph Meyerhoff 
Company development. 


It is a cinch to drive Flint- 
kote Hook-Nails. Application 
is fast, good alignment is as- 
sured. And the siding stays put. 








THE FLINTKOTE COMPANY, Building Materials Division, 
30 Rockefeller Plaza, New York 20, New York. 

















New G-E Year-Round 
Air Conditioner 
Takes No Floor Space 


HEATS 


(gas or oil) 





efoto} 5 


CrCl ar 119) 


G-E Horizontal Unit for homes with or without basements 


Here’s a new G-E year-round air 
conditioner that’s shallow 
enough to suspend in crawl 
space, attic, utility room—no floor 
space needed. Heats with gas or 
oil, cools by electric refrigera- 
tion. (Now air-cooled models* 


too!) G-E furnace can be installed 
first and cooling added later. 
ONLY $13 PER MONTH FOR COOLING 
Average cost of cooling 1150 sq. 
ft. G-E-equipped homes during 
1953 record-breaking heat, ac- 
cording to Dallas utility survey. 


IT PAYS 8 WAYS TO SELECT G. E. 


1. Factory-assembled and tested units 
cut installation time. 

2. Compact size saves valuable space. 
3. Most flexible and most copied heat- 
ing-cooling line on the market. 

4. Factory-trained G-E installation spe- 

cialists. 
5. Every unit G-E warranted—cooling, 


5 years; dealers everywhere. 


6. G-E Air- Wall* System—ideal for both 
heating and cooling. 

7. G.E.’s consistent national advertis- 
ing pre-sells your prospects. 


8. General Electric’s high consumer 
preference helps you sell your homes, 


HEATS WITH GAS OR Oil: COOLS BY ELECTRIC REFRIGERATION 


QP AIAMLYALS .... 


HOME HEATING and COOLING 


*Reg. trademark of General Electric Co. 








G-E UNITS TO FIT ANY SIZE, SHAPE or STYLE HOME 


ie 


UPFLOW UNITS 


For homes with 
basements. 








DOWNFLOW 
UNITS 


For 
basementless 
homes, par- 
ticularly slab 
construction. 





_# 





HORIZONTAL UNITS 


For any home 
where space is 
tight. For crawl 
space, attic, 
garage installation, 








meme ne 


GENERAL @@ ELECTRIC 


Find out today how G.E. can help you save time, 


attract bigger crowds, sell more homes faster. Write: 


Home Heating and Cooling Dept., Sec. HH-11 
General Electric Company, Bloomfield, N. J. 
Please send complete information: 


lama Builder[] Architect(} Homeowner[] Other occupation [_]. 


NAME 
COMPANY 
ADDRESS 
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TOPS IN TOPLIGHTING 





WASCOLITE SKYDOMES highlight the interior design of Architect Robert A. 
Little’s home in Cleveland, Ohio. Note installation of electric lighting fixtures 
in the well for unusual nighttime illumination effects. Wascolite Skydomes 
enhance the atmosphere of gracious living... eliminate dark corners... 
permit functional use of space. 





ee ; = . ‘ pe een 5 
HANDSOME SKYDOMES blend with surroundings — do not require special 
roof construction. Skydomes are leakproof; their extruded aluminum frames 
have built-in weepage arrangement that provides complete condensation 
control. Prefabricated Skydomes are lightweight, shatter-resistant, virtually 


self-cleansing. They can be installed in minutes, using only a screwdriver. 


CREDITS: ARCHITECT (AND OWNER): ROBERT A. LITTLE, CLEVELAND, OHIO. 





SKYDOME ARRANGEMENT brings glarefree day- 
lighting into the Little kitchen. Specify White 
Translucent Skydomes to daylight task areas; 
for special effects, specify Clear Colorless. 





IMAGINATIVE USE of Skydome admits moon- 
light and starlight into master bedroom. To turn 
off the daylight — or moonlight — specify Wasco- 
lite Skyshades. For added insulation, specify 
Wascolite Ceiling Domes. 





yy “ 3 i * bay ware 
PLE OES OTOP ESERIES eS 


NEW WASCOLITE VENTDOME, with motor-driven 
air exhaust, provides toplighting and ventilation 
through one roof opening. FHA has now approved 
interior bathrooms and utility rooms. Use Vent- 
domes to daylight and ventilate these areas. 


Patent No. 2610593 and Patent Pending. 


ISL ANSGAOM SIRs Gap a } MONEYS: 





See Sweet’s Catalog or write............ WASCO FLASHING COMPANY, 88 Fawcett Street, Cambridge 38, Mass. 
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COMBINATION METAL WEATHERSTRIP = SASH BALANCE 


ee ee 
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. fall in love with a home? 


—s i 


More often than not, it’s the conveniences in a 
home that play cupid with the prospects and 
help them decide to buy. You get just such-a 
sales clincher with Zegers Dura-seal Combination 
Metal Weatherstrip & Sash Balance! 

Wives like the way Dura-seal keeps out dirt and 
dust . . . gives them a clean house the year ’round. 
Husbands like the way Dura-seal saves them up 
to 30% on fuel costs. Everybody enjoys the smooth, 
silent way Dura-seal equipped windows glide up 
or down. 

So... make it a point now to use Zegers Dura-seal! 
Builders: see your lumber dealer—Lumber Dealers: 
see your sash and door or millwork jobber. 


ZEGERS, Incorporated 
8092 South Chicago Avenue, Chicago 17, Illinois 








* Complete and constant air seal maintained 
with one piece, flexible jamb member! 

© Easy to operate when sash contracts 
and expands with the weather! 

* No noise with exclusive Si-Vel 
coated counterbalance springs! 





FREE FOLDER... 
“Facts on Weatherstripping .. .gives complete 
information on Dura-seal, Send for your copy now!? 
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Revolutionary New 
REVCO BILT-IN 
Freezer and Refrigerator 


Rveo 


BILT-IN 





Add charm and sales appeal to 
the homes you design and sell 


(ELIGIBLE UNDER FHA) 


Two appliances for little more than the price of 
one providing 14.6 cu. ft. of food storage space! 


This marvelous space-saving idea includes a 6.3 cu. ft. separate 
freezer, and an 8.3 cu. ft. refrigerator—both built-in, out of the 
way—with nothing to clean under or behind. 


No installation problems! Revco Bilt-Ins tuck away into any 
kitchen. The refrigerator gives you completely automatic 
defrosting—shelves in the door—space for the tallest bottles or 
smallest packages. The freezer holds up to 210 pounds of frozen 
foods—with open style shelves for fastest freezing, and handy 
roll-out drawers-—plus amazing RevcoLtp FREEZING ACTION. 


Choose your colors— 


INSTALLATION DETAILS for modern harmony and beauty! 


Plan to include these wonderful Revco 
Bilt-Ins in new homes or kitchen remod- 
eling. Finished in stainless steel, butter- 
cup yellow—or matching colors can be 
applied at time of installation. Install 
Revco Bilt-Ins over-and-under, side-by- 
side, or on opposite sides of the kitchen. 


Architects! Builders! Contractors! 
Send for full information 


.% FF Write Revco, Inc., Dept. C, 
Deerfield, Mich. for name 
of nearest distributor. 






(DEPTH: 24 in.) 
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FOR 





EVCO.. 


makers of famous Revco Food Freezers 























ARCHITECTS, BUILDERS PLAN FOR LARGER 


WITH 


fabrow 





AMERICA’S NUMBER ONE BUILDING FEATURE 


EASILY ACHIEVES APPEALING 














FOR ILLUSTRATED 


BROCHURE 


GLASS AREAS 





CHECK THIS LIST 


for Fabrow Window 
Wall Frame Uses 





COMMERCIAL: 
Shopping Centers 
Retail Stores 
Motels 
Apartments 








Tourist Homes 
Restaurants 


INSTITUTIONAL: 
Schools 
Hospitals 2 












TOLEDO, OHIO 








7208 DOUGLAS ROAD 
















Fabrow Window Wall 
Frames facilitate a whole 
new economy concept of 
shopping area store de- 
sign. Builders will save time 
and money and achieve an 
advanced Contemporary 






Architects developing new 
designs for commercial and 
institutional buildings can 
incorporate Fabrow Win- 
dow Wall basic fenestra 
tion with great ease. 











to coast report that Fab- 
row Window Wall Frames 
sell houses faster and keep 
building costs down! 





Fabrow Window Walls 
Feature Fabrow Roto:-Ven- 
tilators 





give old buildings an exciting 


NEW LOOK with 


use any color, or color combina- 
tion: Pastels, deep colors, white, gray or 
black. 


use any texture: smooth, float- 
ed, stippled, spatter-dash, brushed, 
combed, tooled, striated, rough trowelled 
or tapestry. 


use any pattern: Natural stucco; 
simulated stone; wood panelling; or 
masonry. 


use any profile: Plane, curved, 
fluted, panelled, or corrugated. Combine it 
with other materials as you please. 


use over any surface: 
Stucco overcoating may be applied over 
wood siding, masonry, stone, tile, terra 
cotta or metal. 


see 





‘ 























FIRE SAFE 


DURABLE 


MEETS ANY ARCHITECTURAL 


REQUIREMENT 
LONG LIFE 
LOW COST 


LITTLE MAINTENANCE 


When you use Keymesh reinforced stucco, you 
wrap your building in a full inch of reinforced 
concrete. Think what that gives you: Fire 
safety; strength; long life; and low maintenance. 
You get all this at exceptionally low cost. No 
matter how you figure it, stucco reinforced with 





Stucco gives you complete freedom of design 


when you modernize old buildings: Unlimited 
color, texture, patterns and profile. You can use 
it over any surface. 

Yet you get all these advantages at amazingly 
low cost using the same craftsmen you use on 
any quality construction job: Lathers and plas- 
terers. No matter how old a building may be, it’s 


easy to give it a fresh new look with stucco. 


low-cost life, reinforce it with KEYMESH lath 


Keymesh offers you maximum value for ex- 
terior modernization jobs. What’s more, it 
gives you top value as an exterior finish for 
new buildings, too. It’s as modern as tomorrow, 
yet it complements traditional design. That is 
why it meets any architectural design, 


It will pay you to figure stucco on your next job. 


KEYSTONE STEEL & WIRE COMPANY 


Peoria 7, Illinois 





3xtvsto “ wesiy 
STRONGER PLASTER y 
/ 

, a, 


MAKERS OF KEYMESH + KEYCORNER * KEYBEAD * NAILS 
TIE WIRE * ORNAMENTAL AND NON-CLIMBABLE FENCE 

















Now in Continuous, Dependable Supply... 
AND AT NO EXTRA COST 





Oe al 


And For Distinctive Interiors It's G-P Ripplewood 


It’s exciting! It’s beautiful! It sells on sight to prospects 
of every kind. G-P Ripplewood textured plywood brings 
the beauty and charm of genuine wood paneling to any 
room in the house at a real money-saving price. See it soon! 


GP LIFETIME SHEATHING | 


Guaranteed for the life of the house ALL 


em ee ee ee ee ee ee Oe Ree eee ee eee eee eee ee 
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CB it GEORGIA — PACIFIC pivwood cOMPANY 


because GP-77, a new formula 
phenol-formaldehyde glue, has been 
developed with far greater strength. 
It has been tested and proven to 
have greater water, weather and 
mold resistance thus assuring a 
stronger, more durable sheathing. 





because all G-P Lifetime Sheath- 
ing is produced by hot plate press- 
ing, resulting in a dryer, lighter, 
flatter, stronger panel of greater 
dimensional stability able to with- 
stand weather changes without 
effect. 


because edge sealing of G-P Life- 
time Sheathing gives added protec- 
tion at critical point . . . completely 
encloses vulnerable edges of glue 
line from outside elements. All pan- 
els are color-marked for easy identi- 
fication of type and marked for 
thickness. 


because 4 x 9’ panels of G-P 
Lifetime Sheathing are available in 
all thicknesses, packaged and steel 
strapped for economy and ease of 
handling. 





because (-P Lifetime Sheathing cuts costs many ways: the large panels 
go up faster, saving time and labor; are cheapest “‘in place’’; there’s less 
waste; they require fewer nails. Best of all, plywood is the strongest, most 
rigid sheathing: obtainable—frequently eliminating the need for corner 
bracing and reducing framing requirements. And with dependable G-P 
Lifetime Sheathing, available the year around, it’s guaranteed for the 
life of the house. 








Insist on the best! Specify G-P Lifetime Plywood Sheathing. 


For further information see your G-P plywood supplier or write: 


Dept. HH-7, 270 Park Avenue, New York 17, N. Y. 











JULY 1954 





29 





iy CR tn 


SREB 








Their house drew 10,000 


Let Mr. Nicholas Campanelli, president, tell 
you in his own words. 

“We expected many people at our Westfield 
opening . . . but nothing like this huge crowd 
that descended on us! They inspected the whole 
house... but spent most of their time tn the kitchen. 

“Tt was the G-E Kitchen-Laundry that held 
them there. Folks were amazed to learn that 
payments for these appliances are no more 
than the average monthly phone bill, when in- 
cluded in the regular home mortgage! 





“It sold many of them right on the spot... 
and sold us for good on G, E. We're planning 600 
more houses in the next two years, and we're 


What made Westfield at Natick, Mass. pay off for Campanelli Bros., Inc.? 






relying on the G-E Kitchen-Laundry to do a lot 
of selling for us.” 






It can work for you, too. You can put General 
Electric to work just as Campanelli Bros. have 
done so successfully. 






Install sales-appealing General Electric 
Kitchen-Laundry appliances in your homes. . . 
include their price in the regular home mortgage 

. . and make available to the prospect these 
worksaving wondersat a price he can easily afford! 





If you’re not selling all you should .. . all you 
want to sell... why not get in touch with your 
G-E distributor right away! General Electric 
Company, Appliance Park, Louisville 1, Ky. 














cae ; si | 
This is the G-E Kitchen-Laundry that delighted so many househunters 
on opening day. Included are the G-E Refrigerator, G-E Range, G-E 
Dishwasher, G-E Cabinets and G-E Automatic Washer. 


ne 








Sal A ok 


These are the Campanelli brothers (left to 
right: Nicholas, president; Joseph, treasurer; 
Alfred, vice-president; Michael, secretary). With- 


in the past two years, Campanelli Bros., Inc. has 
completed 629 G-E equipped homes and has 406 
under construction . . . all to be G-E equipped, 
as well. For them, G. E. pays solid dividends in 


faster home sales. 
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on opening day! “Zyaue- 








G.E. has a Kitchen-Laundry for your homes—regardless of price range! 
(See your G-E distributor for answers to your builder problems.) 





2 


IN YOUR $9,995 HOUSES IN YOUR $12,500 HOUSES IN YOUR $16,000 HOUSE 
Include G-E Refrigerator, G-E Range, G-E Include G-E Refrigerator, G-E Range, G-F Include G-E Refrigerator, G-E Range, G-E 
Dishwasher, G-E Disposall,® G-E Cabinets. Disposall, G-E Dishwasher, G-E Automatic Dishwasher, G-E Disposall, G-E Automatic 
Add as little as $3.26 monthly to mortgage Washer, G-E Cabinets. Add as little as Washer, G-E Dryer, G-E Cabinets. Add as 
payments, $5.31 monthly to payments. little as $6.31 monthly to payments. 


HOME BUREAU 


GENERAL @@) ELECTRIC 
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NOW TERRAFLEX 
the famous VINYL FLOOR TILE 


by Johns-Manville is 


Available in '/,." Thickness for Residential Use! 


¢ 


















Now you CAN SPECIFY Johns-Manville 
Terraflex® Vinyl tile for the home in a '/,6” 





@ standard gauge. It retains the advantages of the 

well-known '/3” Terraflex,which is standard for 
Made of Vinyl Plastic and It has a non-porous surface vinyl tile in commercial installations . . . yet it 
Asbestos it will outwear other that dirt can’t penetrate. A . ‘. 
types of resilient flooring of swish of a damp mop will costs no more than ordinary floor covering. 
greater thickness. usually keep it shining bright. 





Choose J-M Standard Gauge Terraflex when- 
ever your plans call for resilient flooring. Its 
long-wearing beauty and long-time economy 
provide a maximum of reliable floor service. 
For a free folder showing the full Terraflex 
color range, write to Johns-Manville, Box 
158, New York 16, New York. 


It defies kitchen oils and 
greases ... strong soaps 
will not dull its lustre. 





JOHNS -MANVILLE 


JM 


PRODUCTS 


Johns-Manville 





it comes in a wide range of clear Comfortable and quiet 
marbleized colors with attractive underfoot. 

inserts available for special 

decorating schemes. 
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THANK YOU, MR. PHIL SADOWSKI 


KEY 





FINEST RESORT IN THE FLORIDA KEYS P. O. BOX 305, MARATHON, FLORIDA 


March 10, 1954 


Mr. John J. Massimi 
14250 Plymouth Road 
Detroit 32, Michigan 


Dear Mr. Massimi: 


I wish to take this opportunity to compliment you on the wonderful products 
which Nash-Kelvinator have been putting out for the past several years. 


Since 1947 we have been using Kelvinator ranges, refrigerators and metal 
cabinets almost exclusively. I can truthfully state that in the excess of 
500 Kelvinator refrigerators and ranges, not to mention the cabinets, 
complaints and servicing have been nil. 


Since 1951 we have been building exclusively on the Florida Keys where 
climate conditions are very, very hard on all metal products. We have 
completed approximately 250 units in which your Kelvinator equipment has 
been installed and all of the pieces have withstood the weather and hard 
usage which they necessarily get in a commercial operation. 


In this year’s program we expect to add a new Kelvinator product to all 
our units namely the new air-conditioning unit. Our plans are to build 250 
units this year. 


I would like to state here that your modern metal cabinet with the glass 
sliding door has not only been a great asset in the selling of our homes but 
also the glass sliding doors have never stuck or have we had any difficulty 
whatsoever with the wooden track upon which they glide. 


My reason for writing you the above has been to simply compliment you 
on your product and the excellent personnel which you have here in the 
local office. You are to be congratulated. 


Very truly yours, 
SADOWSKI & SON 


PRI abort. 


Phil Sadowski, Owner 


Aerial view of Key Colony, a year-’round Florida resort built, 
owned and operated by Sadowski & Son. This luxurious resort, 
complete with new, beautiful swimming pool, air conditioned 
restaurant and cocktail lounge, finest of recreational facilities— 
even has an 8000 foot adjoining, air strip for flying guests. 


Model illustrated VKD 95 
































New Kelvinator Refrigerators . . . 5 models— 
with automatic defrosting at no extra cost; 


SUCCESSFUL BUILDER 


34 


Mr. Sadowski’s reaction is typical, judging by the reports that 
come in from the field. Builders realize that by installing Kelvin- 
ator appliances in their projects, they add a note of quality ... 
and buyers realize that when they look at a Kelvinator-equipped 
home, the builder must have spared no effort in giving top value 
for the dollars invested. You, too, can add greater sales appeal 
and customer satisfaction to your projects with Kelvinator appli- 
ances. Write Dept. HH-7, Kelvinator Division, American Motors 
Corp., Detroit 32, Michigan, for complete details. 





2 models available in 24", 28" and 31" widths. 
All are cold-clear-to-the-floor designed with 
door shelves and other pus features. 




















Kelvinator Pantryettes — 
Sliding doors of lustrous, 
translucent glass, rounded 
edges and sloping fronts. 
Fluorescent Totalite fix- 
ture illuminates work sur- 
faces below, lights cabinet 
interior, provides handy 
appliance outlets. 























For complete specifications, see Sweet's Catalog, Architectural 
File, Section 23A-KE and Light Construction File, Section 8A-KE. 


a 
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Electric Refrigerators - Ranges - Home Freezers - Water Heaters - Kitchen Cabinets and Sinks - Washers ~- Dryers & Ironers 


+ Garbage Disposers - Water Coolers - Air Conditioners - Dehumidifiers - Commercial Refrigeration 
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FHA scandals—after three months 


> Tightening rules, the agency bans 26 items from Title | 


repair loans, forbids mortgaging out on rentals 


> HHFA continues to smear 608 builders for profits, hints 
criminal action—which Justice Dept. says is unwarranted 


FHA made sure the barn door was locked. Last month, it banned 26 luxury or nonessen- 
tial items from further Title I repair loan financing. Among them: barbecue pits, swim- 
ming pools, dog kennels and fire alarm systems—all of which had drawn Congressional fire 
at the celebrated April FHA-scandal hearings.* Lumberman Norman P. Mason (whose 
nomination as permanent FHA commissioner went to the Senate) also tightened up on 
FHA rental housing; he ordered FHA’s 75 district offices to send applications for 12 or 
more rental units under Sec. 203 to Washington for approval in the future. His annnounced 
aim: to be sure that Sec. 207’s more exacting standards for rental housing are applied to 
any sizable rental projects. Mason also issued an order banning future mortgaging out 
on rental projects (see p. 36), although many experts thought he lacked power to do so. 


These steps, by FHA’s own men, the hous- 
ing industry took with silent assent. Silence 
—at least initially—also greeted a step not 
taken by FHA’s own men—a proclamation by 
HHFA that investigation of Sec. 608 had 
turned up some $40 million in mortgaging out 
profits to corporations which built 70 proj- 
ects. But this appeared to be the silence of 
bitter mistrust. 


$31 million windfalls. Deputy HHFAd- 
ministrator William F. McKenna, in charge of 
the agency’s investigation of FHA, gave out 
this picture of Sec. 608 finances for the 70 
“windfall” projects he found among the 219 
corporations: 


Paid in capital stock ............. $ 4,141,390 
FHA-insured mortgages ........... 277,593,500 
Reported cost of projects ......... 239,374,770 
POISE WHMIAID) a rece orice sok tees ves 39,539,833 


31,755,000 


He asserted that cost padding by “excessive 
prices” for land and construction were the 
principal reasons for the mortgage profits. 
He said: “This investigation has already dem- 
onstrated beyond question that certain pro- 
moters were aided and guided by former top 
FHA officials in the windfall practices.” He 
said that each case has or will be referred 
to the Justice Dept. for “such civil or criminal 
proceedings as may be indicated. . . .” 


Crime that isn’t. As HHFA must have 
calculated, the nation’s newspapers played the 
announcement prominently. To many close 
observers of the FHA tempest, however, the 
disclosures had an odd scent. Most obvious: 
HHFA made no mention of the fact that (ex- 
cept for a possible tiny handful of cases) 
there was no question of crime involved in 
Sec. 608 mortgaging out, that builders in- 


* Other forbidden items: bathhouses, burglar alarms, burglar 
protection bars, door opening and closing devices, dumbwaiters, 
fire detecting devices, fire extinguishers, flower boxes, grading 
and landscaping, greenhouses, airplane hangars, lawn sprinkling 
systems, outdoor fireplaces, penthouses, photomurals, radiator 
covers, stands, steam cleaning of exterior surfaces, television 
antennae, tennis courts, tree surgery, valance or cornice 
boards, Venetian blinds. 
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volved were either 1) smart enough to build 
for less than FHA figured it should cost the 
“average” builder, or 2) like Gross Morton, 
keeping their books to show minimum costs 
for tax purposes. 

Indeed, Gross Morton’s Glen Oaks Village 
project was among the 70 so scathingly cited 
by HHFA’s second in command. The Justice 
Dept., meanwhile, was admitting (in an un- 
publicized proceeding) that there was nothing 
illegal about the $4 million mortgaging-out 
profit at Glen Oaks Village (see p. 36). And 
to the US attorney in St. Louis, the Justice 
Dept. issued a hands-off order to his proposal 
that a federal grand jury investigate a Warner 
Kantner 608 project, Canterbury Gardens, in 
suburban University City. Yet Canterbury 
Gardens had been brought up by Asst. At- 





TESTIMONIAL DINNER: Smiling Guy Hollyday at 
a party given him by 270 friends in the ball- 
room of the Lord Baltimore Hotel, with Urban 
Land Institute President John Mowbray (r) and 
the woolly prize of the evening, Sherman Adams. 
The lamb was Mowbray’s gift to Hollyday, 
lugged into the ballroom at Mowbray’s an- 
nouncement: ‘‘So I’m going to call in Sherman 
Adams! No matter how big, tough and nasty 
Sherman Adams may be, Guy Hollyday will al- 
ways be his master.’’ Guests also heard from 
Toastmaster James Rouse, who said that con- 
tributions amounting to $5,000 had come in from 
34 states toward dedication of ‘‘Hollyday House’’ 
in rehabilitated Baltimore and from Hollyday 
himself, who reiterated that his time in Wash- 
ington had been ‘‘a very exciting year.”’ 


NEWS 


torney General Warren Olney in his testimony 
to the Senate banking committee. He charged 
that FHA insured a loan for $3,654,000 al- 
though Joseph Kantner and Harry Warner 
estimated the cost at $3,239,955 and executed 
a contract for $100,000 less than that. Wrote 
Ben Brooks, chief of the general crimes sec- 
tion of Justice Dept’s. criminal division 
(headed by Olney): “We do not believe this 
matter should be submitted for additional in- 
vestigation or prosecution. . . . Against the 
background of construction cost estimates and 
maximums, we do not see the relevancy of 
your reason as a basis for a conclusion that a 
prosecutable criminal violation occurred, since 
the FHA could not, by terms of the act, take 
into consideration the actual costs and did not, 
by its own admitted policy, rely either on the 
disclosed or hidden and subsequently revealed, 
construction contract.” 


McCarthy tactics? Burton C. Bovard, 
suspended but fighting efforts to oust him as 
FHA general counsel (H&H, June 54, News), 
meanwhile called off a scheduled public hear- 
ing on his own case after FHA Boss Mason, 
while insisting on cross-examining Bovard, re- 
fused to make himself subject to similar ques- 
tioning. He accused Mason of prejudging the 
case and violating “due process of law and 
... ordinary standards of impartiality and fair 
play.” For instance: FHA was denying Bo- 
vard access to the documents on which its 
“vague” but sweeping charges against him 
were based—documents covering 11 years and 
thousands of transactions. How, asked Bo- 
vard’s attorney, could he possibly defend him- 
self in such circumstances? 

In the circumstances, FHA last month was 
still looking for somebody to replace Bovard. 
Commissioner Mason was likewise still seek- 
ing capable men for the other five top jobs in 
the agency left vacant four months ago after 
sudden resignations and ousters that followed 
Guy Hollyday’s firing. At Boston last month, 
Commissioner Mason took note of the vacan- 
cies (which make it hard for FHA to function 
properly), but added: “I will be filling them 


” 
soon. 


Congress, FHA try three 
ways to ban mortgaging out 
By three separate and uncoordinated methods, 
Congress and the FHA tried last month to 
forbid mortgaging out on rental housing 
projects. 

The Senate finance committee wrote an 
amendment into the pending general tax-re- 
vision bill which would make mortgaging out 
profits subject to ordinary income tax rates 
instead of capital gains rates, which most 
builders say now apply. Specifically, the com- 
mittee voted to tax as dividends the distribu- 
tion of “proceeds of loans guaranteed by the 
United States which exceed the cost of the 
property by which such loans are secured.” 
The change would not be retroactive. 

Prime mover behind the action appeared to 
be Sen. Harry F. Byrd (D, Va.), a leading 
critic of FHA operations and a high ranking 
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member of the finance committee. After the 
tax bill clears the Senate floor—probably in 
mid-July—it will go to conference with the 
House to reconcile differences. One of these 
would apparently be the taxation rate for 
mortgaging out profits. But there was no 
reason to think the House would resist the 
Senate’s tightening. 


Forced repayment. The Senate banking 
committee, tightening up the housing bill 
{see p. 37), adopted a different (and most 
observers thought dangerously clumsy) ap- 
proach, It voted to require builders of rental 
projects to certify their costs (plus 10% 
profit), then apply any excess mortgage above 
the allowable percentage of loan to value 
ratio toward reducing the loan. 

Not only would this system amount to re- 
casting of mortgages after a project is com- 
pleted, but it would penalize efficiency and 
cost-cutting since a builder would be able to 
keep none of the savings. Moreover, said ex- 
perts, it is almost impossible to arrive at a 
formula for measuring all builders’ costs. For 
example, many builders buy materials on a 
yearly basis and do not make definite cost 
allotments between various jobs. It is not 
easy, either, to split up job by job the costs 
of overhead and technical supervision. If a 
builder has his own architectural division, 
would he be forced to figure its services at 
actual cost or on the basis of a standard fee? 

In any case, two laws were not needed to 
stop mortgaging out. The prevailing opinion 
was that if the Senate banking committee solu- 
tion survives to become law, it will kill FHA 
rental housing, which last year accounted 
for some 37% of the nation’s total rental hous- 
ing output. 


Semisecret FHA order. Meanwhile, FHA 
tackled mortgaging out through its adminis- 
trative regulations. Commissioner Mason, 
who had proclaimed on taking over that 
“we're going to live in a gold fish bowl from 
now on,” quietly issued an order to lenders 
in familiar semisecret FHA fashion: 


> No dividends shall be declared or paid on FHA 


rental projects except out of earned income. 


> Rental housing corporations may not redeem, 
purchase or cancel any of their capital stock “or 
effect any changes in capital structure whatsoever.” 


> Rental housing corporations may not dispose of 
any proceeds of mortgages in excess of the actual 
cost of a project, but must plow such amounts into 
loan reduction. 


The order applied to mortgagors under Sec. 
207, Sec. 608, Sec. 803 and Sec. 908. Only 
loophole: corporations which want to declare 
dividends or reorganize financially can ask 
FHA for a waiver of the ban. 

Although the order was issued May 18, 
news of it did not leak out until early June. 
Why all the hush-hush? Experts close to 
FHA supplied one answer: legally, the agency 
has no power to enforce the new rules until 
and unless Congress tightens up FHA law. 
As they saw it, FHA was just trying to scare 
rental housing operators with bluff. 





US court hears key Sec. 608 tax case; 


Glen Oaks tenants lose on rent rebates 


The case of the Commissioner of Internal 
Revenue vs. George M. and Anna Gross et al 
—key US tax court case involving Sec. 608 
mortgage profits—is a simple, but loaded 
one. It is a test civil case to determine whether 
11 family stockholders of several corpora- 
tions formed by the Gross brothers, big New 
York builders, and their former associates, 
the Mortons (Lawrence, James, etc.), should 
have paid a regular income tax on some $4 
million of profits gained from housing proj- 
ect construction or whether they were correct 
in paying a capital gains tax (H&H, March 
54, News). The Internal Revenue Service 
asserts that the stockholders owe more than 
$3 million in income taxes for the years 1948 
and 1949—this in addition to some $1.5 mil- 
lion that they did pay. A first hearing has 
been held in Washington and briefs were due 
the middle of last month. 


Surplus on 608. The big money surrounds 
a mammoth Gross-Morton endeavor, Glen 
Oaks Village on Long Island. Of 27 corpo- 
rations formed by the families, 23 were or- 
ganized incidental to the Glen Oaks project. 
The whole operation cost approximately $20 
million. FHA insured Sec. 608 loans, mostly 
made through the Prudential Insurance Co. 
of America, amounting to $24 million. The $4 
million difference is approximately, in the 
words of Clay C. Holmes, counsel for IRS, 
“the distributions that are here in contro- 
versy.” 

No illegality is attached to the fact that the 
Sec. 608 program enabled the Gross-Morton 
interests to show a surplus. It is interesting 
to note, in fact, that both Holmes and Harry 
Rudick for the petitioner (he is a member of 
the highly reputed New York law firm of 
Lord, Day & Lord, which until the last election 
boasted the services of Attorney General Her- 
bert Brownell) agreed during the hearing that 
“nobody loses” under such a 608-guaranteed 
program as Glen Oaks. Rudick: “And Mr. 
Holmes said nobody loses. And it is perfectly 
true that nobody loses. The government has 
a good investment. The property has appreci- 
ated in value. The government has gained, in 
fact, because these people have paid $1,500,- 
000 in capital gains taxes. The government 
has gained something.” 


Law in their hands. Meantime, groups of 
tenants in Glen Oaks Village instigated law- 
suits or harassing actions against the manage- 
ment, asking rent rebates and rent decreases. 
Such efforts received a considerable setback 
when a New York court dimissed three com- 
plaints last month. The most persistent group 
—350 present or former tenants who had 
asked $6 million from individuals or corpora- 
tions involved in the project, plus $2.5 million 
in rent rebates—planned to appeal. Paul 
Tannenbaum, counsel for the group, said the 
suit was based on the premise that rents were 


fixed in proportion to a mortgage of $24 
million (plus carrying costs and a 642% 
return for the builder) whereas they should 
have been based on a mortgage of $18 mil- 
lion. He arrived at this view by figuring that 
if the actual construction cost of $20 million 
had been estimated on the nose, the FHA- 
insured mortgage would indeed have amount- 
ed to $18 million. His projected plan, in the 
event the suit is eventually successful, was to 
get stockholders in the development to transfer 
the sum of $6 million to the corporations. The 
latter will use it to reduce the mortgage and 
thereby, said Tannenbaum, reduce the rent. 
The rent rebates, he contended, were due ten- 
ants on the basis that interest, amortization 
and insurance payments on the “surplus” part 
of the mortgage (at a combined rate of 6%) 
have amounted to about $360,000 a year for 
seven years, 

Justice Nicholas M. Pette decided, however, 
that the courts of the state did not have power 
to supervise or revise official acts by FHA 
under act of Congress. Said Tannenbaum: 
“We have resigned ourselves to a long fight.” 

It was apparent from testimony in the Gross 
tax hearing that counsel for IRS had adepted 
a somewhat different view of a builder’s take 
from a 608 project than that subsequently 
adopted by Congress and HHFA, with their 
cries of “unconscionable profits.” IRS was, in 
fact, basing its case on the premise that the 
builders deserved compensation and that if on 
this particular project they had taken such 
compensation it would have been straight in- 
come and open to ordinary taxation. Counsel 
for the government: “They were certainly en- 
titled to compensation for the splendid ser- 
vices that they rendered these corpora- 
The tax men seemed to regret 
that Gross et al had not taken some payment; 
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profits were all right by the revenue men as 
long as they could be taxed at a full rate. 





pi TE P eer aged Ses 
GROUNDBREAKING for NAHB’s housing center 
in Washington brought together most of princi- 
pals in FHA uproar and housing bill legislation: 
(I to r) HHFA’s Cole, FHA’s Mason, Rep. Wol- 
cott, NAHB Chief Hughes, Sens. Sparkman, 
Capehart. Ejight-story building will cost $2.5 
million. 
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Housing bill, near passage, 
needs miracle to save it 


Four months ago, it looked as though, after 
months of labor, the nation might get some of 
the most coherent housing legislation ever 
passed. Last month, it looked as though it 
would take a miracle in conference between 
the House and Senate to avoid giving the 
building industry some of the worst housing 
legislation ever—thanks to the scandal so 
gratuitously kicked up over FHA. 

Nobody knew as the bill headed toward con- 
ference what would come of it. Maybe there 
would be real statesmanship. One trouble 
spot was House and Senate differences over 
public housing. The House voted to end the 
program after the 33,000 units now in PHA’s 
pipe line are built. The Senate, responding to 
White House pressure, adopted Eisenhower’s 
program for 140,000 units in four years. At 
midmonth, the House was threatening to in- 
sist on no public housing. Unless a compro- 
mise could be reached, this might block pas- 
sage of any housing bill at all, save for emer- 
gency extenders for items like FHA Title II 
insurance authority and the Wherry Act. 

Though the public housing wrangle held 
the headlines, it was only one of 159 differ- 
ences between the House and Senate measures. 
Many others (in addition to antimortgaging- 
out provisions—see p. 36) were vital to home- 





building. Some of them: for Title I repair 
loans the Senate would shift from full insur- 
ance up to 10% of each lender’s portfolio to a 
straight 80% insurance on each loan—a po- 
tential blow to rehabilitation programs. An- 
other blow to antislum drives: the Senate 
dropped the House-approved change making 
the same FHA terms available for existing 
houses as for new ones. For Sec. 221, the 
Senate wrote crippling amendments. It wrote 
a tighter warranty by eliminating the word 
“substantial” from the “conformity” to be re- 
quired to specifications. 


Voluntary wiring standard 
adopted by homebuilders 


Today’s appliance-loaded homes need far 
more electric capacity than minimum legal 
wiring standards require. Electric consump- 
tion in the average US household zoomed from 
897 kwh in 1939 to 2,350 kwh last year. 

Last month, at its spring directors’ meeting, 
NAHB adopted a voluntary wiring standard 
which should go a long way toward insuring 
more adequate electric circuits for tomorrow’s 
houses. Principal point: 100 amp. capacity 
service panels (recommended by H&H), in- 
stead of the 60 or 85 amp. entrance capacities 
common today. Said NAHB’s standard (its 
first involving design or equipment of 
homes) : 





> “There shall be a three-wire 110/220 v. drop from 
the pole to the service entrance head. 

»>“From the service entrance head to the meter 
and service entrance panel, run three-wire No. 2 
service entrance cable or 144” conduit containing 
three No. 2 wires (approx. capacity, 100 amps.). 
>» “The service panel shall provide for circuit 
breakers or fuses for at least eight circuits (pre- 
ferably 10 or 12) and shall be so designed that at 
least two of these circuits may be three wires and 
equipped with circuit breakers or fuses of up to 
50 amp. capacity. 

>» “When the service entrance panel is installed 
in a way which might require ‘remodeling’ to 
utilize the spare circuits, provide two ‘dead’ three- 
wire No. 6 cables or two empty 1” conduits (rigid 
or flexible) .. . 

> “If there is an attached garage, run one ‘dead’ 
three-wire No. 12 cable or empty 1” conduit from 
the panel to an accessible location in the garage. 
This provides for power tools, home freezer or 
laundry equipment in the garage.” 


David C. Slipher, chairman of the wiring 
subcommittee that drafted the new code, re- 
ported FHA and VA in two test cities, Detroit 
and Los Angeles, have agreed to establish 
valuation increases to cover the extra cost of 
the new wiring standards. Next on the com- 
mittee’s agenda: the three-wire system (rec- 
ommended by H&H) going up from No. 14 
to No. 12 wire (recommended by H&H), 
running wiring as base plug level instead of 
through the ceiling (recommended by H&H). 


Drives on for local court action against home repair loan crooks 


The battle to get shoddy home repair loan 
operators indicted and into court swung in 
favor of local law enforcement agents in 
several cities last month. Home owners had 
awakened to the fact that some of the sales- 
men were not as honest as they looked and 
were telling the authorities so. FHA offices 
were doing everything within their limited 
manpower to ride herd on owner-lender nego- 
tiations before they agreed to insure loans 


under Title I. 


It has been estimated by FHA that 10% of 
the dubious dealers on its “precautionary list” 
are doing business in southern California. The 
US Attorney’s office in Los Angeles was whit- 
tling away at a backlog of 1,400 pending FHA 
cases of various sorts. Up north, four men 
were sentenced by a federal judge for filing 
false statements with FHA. 


Found guilty. Sentences of 18 months in 
prison were handed in San Francisco to 
Nathaniel H. DeShong, Ben Zukerman, Arnold 
Wool and James N. Stefan, a suede-shoe group 
who had been charged some months ago with 
cheating home owners in the Oakland area 
(H&H, March 54, News). They practiced the 
old gimmick of telling the home owners they 
would use his renovated house as a “model 
home” to stir up business in the neighborhood, 
also obtained FHA insurance by stating the 
owner had paid a 10% deposit when he had 
not. Judge Louis E. Goodman, in describing 
the racket: “There was great damage not only 
to the people who signed the contracts but to 
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the public treasury. The contracts were for 
exorbitant sums and my report shows that 
these men made large amounts of money.” 
Zukerman’s attorney, arguing for a light sen- 
tence, said, “If the lending institution had 
acquitted itself of the requirements placed 
on it by the FHA, these wrongs would have 
been obviated.” Answered Judge Goodman: 
“That is a justifiable criticism of the admin- 
istration of the statute, but it does not go to 
mitigation of the sentence.” 

The Bay Area was getting ready to throw the 
book at other operators. Twelve men (mem- 
bers of a paint firm charged with falsifying 
FHA applications) faced trial in federal court 
in San Francisco and 19 more had been in- 
dicted in Oakland for anything from forgery 
to theft. Other legal action: 
>» Eighteen home improvement company own- 
ers or salesmen had been indicted in Los 
Angeles on charges of making false state- 
ments to FHA in connection with home re- 
pair loans. 
> The first of eight persons indicted in a VA 
investigation of veterans’ home loan applica- 
tions in Texas—Raymond Thomason of Abi- 
lene—was found guilty. Among others in- 
dicted: the American General Investment 
Corp. in Houston. 
>In New Jersey, six men were indicted on a 
total 27 counts connected with falsifying docu- 
ments to obtain FHA-insured loans. 


Pending investigations. There were, in 
addition to these direct actions, a number of 


cities planning grand jury investigation of 
what home owners told them was true about 
repair loan dynamiters. Ft. Lauderdale, Fla. 
had been promised an investigation by Asst. 
State Atty. Frank S. Cannova, who said: 
“They have been pretty slick throughout, oper- 
ating on the borderline of legality. But it looks 
like some of them may have stepped over the 
line.” In Miami, dozens of citizens were up 
in arms charging they had been given rough 
treatment by a man holding a franchise to sell 
a cement wall facing called Perma-Stone; 
several were surprised to find they had signed 
unwittingly for second mortgages. A grand 
jury in St. Louis had been told to go ahead 
with a full investigation in the city and county 
of repair loan swindles. Alleged violations in 
the Champaign-Urbana area across the river 
were also under inquiry and one man—Mau- 
rice S. Bauman—had been arrested on charges 
of falsifying records of the First Savings. & 
Loan Assn. in Rantoul, Ill. when he was an 
officer there in 1952. 


US attorneys were getting an important as- 
sist in many places from Better Business 
Bureaus. The latter pointed out that in 1953 
inquiries and complaints about home construc- 
tion, repair and modernization ranked second 
(moving up from fourth place the year pre- 
vious) in the roster of all inquiries and com- 
plaints received. Headquarters cautioned the 
regional offices not to imply that the majority 
of insured loans under Title I were suspect, 
but called complaints sufficiently numerous to 
present a “serious situation.” 
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POPULAR Pal “PIONEER HOME 


stars contemporary styling, open planning 
and CHRYSLER AIRTEMP waterless, 
air-cooled Air Conditioning 
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This smart P & H Harnischfeger ‘‘Pioneer’’ home, 
designed throughout for comfortable living, offers 
1,100 square feet of living space, unique 3-way dining 
area and 11% baths. And in its full basement is the 


final touch for modern living—Chrysler Airtemp Air- 
Cooled Air Conditioning. 


nse es acs 


Operation without using water, lower-cost installa- 
tion with no need for plumbing and lower mainte- 
nance costs are big advantages provided by Chrysler 
Airtemp Air-Cooled Air Conditioning. In homes 
without basements, the fact that it can be installed 
in several ways without using even one square inch 
of valuable living area floor space offers a vital 
additional advantage. 





Screen slides on U-shaped ceiling track to make 
It will pay you to have all of the facts on this newest completely modern open arrangement (as shown), 
achievement of Chrysler Airtemp engineering. Call or to close off dining area from kitchen or from 
your nearest Chrysler Airtemp Dealer (he’s in the living room. Home is modern, too, in its air 
Yellow Pages), or return coupon today! conditioning—Chrysler Airtemp Air-Cooled! 
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\CHRYSLER AIRTEMP 


Airtemp Division, Chrysler Corporation 
P. O. Box 1037, Dayton 1, Ohio 
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I'd like to know more about Chrysler Airtemp Air Conditioning for homes: 








| Air-Cooled [_] Water-Cooled 
HEATING « AIR CONDITIONING iene 
for HOMES, BUSINESS, INDUSTRY Aili 
AIRTEMP DIVISION, CHRYSLER CORPORATION City Zone State. 














Dayton 1, Ohio 
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Retail lumber dealers vote 
to study fair trade code 


After considerable debate at their May meet- 
ing in Washington, directors of the National 
Retail Lumber Dealers Assn. voted 66 to 7 
to explore the possibilities of drafting a code 
of ethics or “fair trade practices” for their in- 
dustry that would not violate federal anti- 
trust laws. First step: a letter notifying the 
Federal Trade Commission that NRLDA in- 
tends to write a code. This is a precautionary 
formality so lumbermen cannot be accused of 
surreptitious antitrust scheming. 

Manufacturer and jobber discounts and 
other wholesaler and retailer “distribution 
problems” of the industry will probably get 
worse before they get better, said Executive 
Vice President H. R. (Cotton) Northup in an- 
nouncing the proposed study. Some directors 
protested the code might mean more gov- 
ernment regulation. Counterargument: only 
a study was proposed; there was no certainty 
yet that it would lead to a code acceptable 
to the industry itself or to the Justice Dept.’s 
antitrust division. Other developments: 
> NRLD directors approved plans for a na- 
tional exposition and dealer-training show, in- 
cluding a comprehensive consumer exhibit of 
modern living, to be held in New York Oct. 
2-10 as part of the NRLDA convention. 
> Executive Vice President Northup expressed 
belief that FHA Commissioner Norman Ma- 
son, who was NRLDA president in 1946-48, 
would broaden the base of FHA activity so it 
does not concentrate so much on suburban or 
“city tract” projects to the exclusion of help- 
ing developers and builders in smaller 
regions. 

Directors of the National Lumber Manu- 
facturers also met, decided to step up efforts 
for more equitable fire insurance rates and 
to adopt a double-barreled statement asking 
greater government protection against “un- 
fair” foreign competition, plus elimination 
of foreign barriers against US lumber and 
plywood exports. 


Court bans AFL picketing 
to force unions on builders 


Last January, when AFL building trades’ 
lawyers injected themselves into a Michigan 
hearing on a picketing injunction, NAHB 
leaders grew worried. The AFL argued that 
a recent US Supreme Court decision had up- 
set the long-standing legal finding that home- 
building is not interstate commerce, and thus 
not subject to regulation by the National 
Labor Relations Board. If the union’s views 
prevailed, builders feared it would open the 
way to forced unionization of US homebuild- 
ing (now about half open shop). 

Last month, builders’ fears were eased: 
Judge Blaine W. Hatch of Calhoun County’s 
circuit court ruled decisively against the 
union. At issue was a squabble in which 


AFL electricians threw a picket line around’ 


a 70-unit project of defense rental homes at 
Battle Creek last July. After a ten-day shut- 
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- unions, whom he ac- 


down, Builders David R. Satin and Harold 
Albert got a temporary injunction against the 
picketing (Michigan’s 
right-to-work law makes 
picketing to force union- 
ization illegal). Next 
day, AFL carpenters 
took up the picketing, 
but Satin countered with 
another court restrainer 
—this time covering all 


AFL building trades 


cused of conspiracy. SATIN 


Top AFL attorneys in Michigan contended, 
during hearings that lasted for six months, 
that the state court had no jurisdiction, 
although a state law was involved. Their 
argument: the US Supreme Court last Dec. 
14, in the Garner case, had held that a truck- 
ing firm carrying material between two rail- 
roads, but entirely inside Pennsylvania, was 
nevertheless involved in interstate commerce 
and subject to NLRB control; thus, so were 
Builders Albert and Satin. Rejecting this 
view, Judge Hatch held that the Garner deci- 
sion was inapplicable to the homebuilding 
case because: 1) the trucking firm was “an 
integral part of a transit system” (an 
area where NLRB takes jurisdiction), and 
2) four Garner men were AFL teamsters so 
that case “turned on a discussion of public 
vs. private rights.” 





Moreover, Judge Hatch noted that although 
Congress “gave NLRB exclusive jurisdiction 
of unfair labor practices affecting commerce,” 
it also permitted the board to cede jurisdic- 
tion to state courts where state laws do not 
conflict with federal law. In 1950, the judge 
noted, NLRB did cede jurisdiction over some 
labor disputes by announcing that it would 
consider only cases which fell under one or 
more of nine categories. Of these, only one 
would stretch to cover homebuilding: a re- 
quirement that there be involved a “direct 
inflow of out-of-state goods of $500,000 a 
year or a direct inflow of $1 million.” Since 
Builders Satin and Albert bought only $473,- 
000 worth of materials in a year, sold nothing 
outside Michigan, sold nothing to firms 
engaged in interstate commerce, the judge 
held that “NLRB, under the facts as estab- 
lished, would have declined jurisdiction,” 
leaving jurisdiction clearly in the state do- 
main. Moreover, Hatch ruled, the picketing 
electricians “interfered with traffic,’ which 
alone would have given the state court power 
to act. He made the injunctions permanent. 

A decision was still pending in the carpen- 
ter case. But since both sidés had stipulated 
that the same facts applied, Satin and other 
homebuilders were confident the ruling would 
be in their favor. AFL attorneys said they 
would fight the cases to the US Supreme 
Court. But the first round, at least, was a 
knockdown victory for homebuilders. 


National S&L League gives rival US League 
seven-point merger offer—with strings on it 


The first definitive program for unification of 
the US Savings & Loan League and its erst- 
while bedfellow, the National Savings & Loan 
League, was put in writing at the National 
League’s 11th annual convention in New Or- 
leans. Delegates approved a seven-point state- 
ment devised by their unification committee in 
answer to a five-point statement tendered them 
by the US League. Mutual objective: one big 
happy savings and loan league. Chances of 
achieving the objective: somewhat better than 
they were six months ago, but not yet any- 
thing to bet money on. 


During the past six months the US League 
has made several overtures to the National 
League toward combining efforts and assets. 
Such overtures were politely received, but 
nothing much was done about them. Members 
of the smaller National League (750 members) 
may have felt that the offers from the US 
League (4,200 members) smacked of paternal- 
ism. They may also have still been imbued with 
that independent spirit that first drove 172 
members of the US League to break off in 
1943 and set up the National League. It is 
notable now that individuals in both organiza- 
tions feel that the objections to policy that 
first moved the new group to break with the 
old have been forgotten or smoothed over (the 
chief executives of both leagues have since 


retired) and the question now is simply 
whether the recent stipulations of each group 
can be ironed into compromise. 


What’s in a name? The US League’s five- 
point proposition included mention of the de- 
sirability of a combined organization, a belief 
that if such combination were effected dues 
could be lowered and a provision for integra- 
tion of members of the present National League 
staff into the new organization. The president 
and first vice president of the National League 
would serve ex officio on the US executive 
committee until the US League convention in 
November. It also included—and this point 
may prove a bit sticky when the committees 
take their respective programs to the mat—a 
statement that the US unification committee 
could promise no changes in the US League’s 
election procedure or “provide specifically for 
representation of members in the combined 
organization beyond that now provided in the 
US League constitution.” 

The National League’s initial stipulation 
was that in case of merger the new name 
should either include both “National” and 
“United States” or neither. More important, 
it was suggested that the combined organiza- 
tion adopt a new constitution incorporating 
provisions of the constitutions of both leagues. 
And it was implied in the Nationa] League’s 








the phenomenal growth of sales of scholz california contemporary homes 
puts an ever increasing demand on our sales organization. to meet this demand 
we are looking for additional capable men to contact builders in nearly all 


sections of the east, middlewest, southeast and middle south. 


aimed exclusively at the quality market these homes have been featured 
in nearly every national home and builders magazine and represent a 
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recommendations that the post of executive 
manager in Washington now operated by the 
league be maintained. (One of the points that 
the “new” element adhered to when it broke 
from the US League was that the body’s main 
office should be in Washington, not Chicago.) 

The provisos offered by each side were brief. 
Even so, comments from both groups (al- 
though their executives professed complete 
willingness to meet the other more than 
half way) indicated that the unification 
committees will go through considerable has- 
sle when they meet in Chicago, as planned. To 
paraphrase the view of a Californian who be- 
longs to both the National and US Leagues 
(a “double dues-er,” in the vocabulary of the 
trade): the “courtship” process toward a re- 
marriage of the leagues should last two or 
three years; divorced once, a reconciliation of 
the two will be particularly touchy. 


New president. Alfred G. Peterson of 
Greenwich, Conn., newly elected president of 
the National Savings & Loan League, was 
guarded in his comment on unification when 
interviewed after his election, “A great many 
in the industry favor 
unification because they 
feel that one united 
league would be good 
for the savings and loan 
industry,” he said. “If 
there were one league, 
there would be one 
legislative 
Peterson is 42, has been 
president of the first 
Federal Savings & Loan 
Assn. in Greenwich for 12 years, during 
which time its assets have grown from $750,- 
000 to $15 million. He has served as president 
of the Northeastern Federal Savings League 
and is now a member of the Connecticut Pub- 
lic Expenditures Council, an agency of top 
business executives who keep tab on the fiscal 
operations of the state government. He is also 
treasurer of the Greenwich Housing Authority. 
He plays golf in the ’90s, swims and fishes, 
owns a boat but lets the oldest among his 
four children skipper it. 


viewpoint.” 


PETERSON 


Peterson thinks the law for savings and 
loan associations requiring that they have 5% 
of their insured accounts in a reserve fund by 
the end of 20 years should be changed. He 
believes associations should be allowed to 
reduce their accounts by 75% of their VA 
and FHA mortgage holdings in computing 
minimum reserve requirements. This would 
encourage more FHA and VA loans, he 
argues. He has also discussed the possibility 
of legislation to permit savings and loan in- 
vestments in other areas than government 
bonds and home loan banks, “possibly in 
state and municipal bonds which are guar- 
anteed by the state and/or municipal gov- 
ernments.” The future for the savings and 
loan industry as a whole (its assets are now 
$28 billion) is tremendous, Peterson believes. 
“I expect to see the industry have resources 
totaling $50 billion within the next ten years.” 
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SIDELIGHTS 


New fight-blight tool 


At the Texas MBA convention, MBA Vice 
President Wallace Moir plumped for more 
power for the mortgagee in requiring main- 
tenance of properties. He suggested such ac- 
tion as one means of combatting the “unremit- 
ting forces of deterioration” that bring on 
urban blight faster than it can be alleviated. 
“The solution seems to be,” said Moir, “to 
have a provision in the deed of trust or mort- 
gage agreement that will require periodic pay- 
ments to be made to a fund to be held for 
future maintenance, to be expended on the 
order of or with the consent of the mort- 
gagee. . . . Failure to add to the fund as 
stipulated could be made a default under the 
mortgage—a condition much easier to enforce 
than the vague one of whether or not waste 
was being committed.” Two other Moir sug- 
gestions: pattern amortization of long-term 
mortgage loans more clearly in line with na- 
tural depreciation of property; get the sup- 
port of the law to prevent neglect of property. 


Cold shoulder for plastic pipe 


Despite a favorable report on the health 
aspects of plastic pipe for water transmission 
and distribution, the American Water Works 
Assn.’s 74th annual conference in Seattle May 
23-28 took no action—formal or informal—to 
endorse plastics or to open the way for their 
greater use. Walter D. Tiedeman of the 
University of Michigan’s public health school 
presented a preliminary report on a testing 
of 23 samples of plastic pipe at the National 
Sanitation Foundation Testing Laboratory: 
samples of plastic pipe exposed outdoors for 
a year showed less change than conventional 
pipe used as controls; plastic samples buried 
in acid soil for a year showed less change 
than copper tubing and galvanized steel pipe; 


The man on the platform is NAHB President 
Richard G. Hughes welcoming opening-day 
visitors jlast month to the 22-home Air-condi- 
tioned Village 5 mi. outside Austin, Tex. Tem- 
perature: 97°. Length of opening ceremonies: 
2 minutes. Gov. Allan Shivers did not make it, 
but 500 representatives of the building and air- 
conditioning industries did. 

Eight of the homes—all built by members of 
the Austin chapter of NAHB and up for sale on 


NAHB opens its Air-conditioned Village in 97° heat 


samples tested were ascertained to be ‘‘suit- 
able... from the standpoint of health.” 
As one AWWA official put it: ‘‘Plastic pipe 
is one of the most promising new materials, 
but it is not yet to the standard specifica- 
tions stage.’’ Commented past President 
Morrison B. Cunningham: “I imagine it will 
be several years before standard specifica- 
tions are worked out. We are in no position 
now to do more than discuss plastic pipe.”’ 


Fixup statistics rejected 


Budget Director Rowland Hughes, a former 
New York banker, last month overrode the 
recommendation of his own review committee 
to reject the building industry’s plea for $1,- 
139,000 for better statistics. The money—as 
part of a supplemental appropriation—would 
have been sought from Congress to sharpen 
some of the fuzziest facts about construction. 
The Census Bureau was to get $300,000 to de- 
velop the first accurate measure of how much 
money home owners spend to fix up and mod- 
ernize their homes. BLS was to have received 
$360,000 to improve its field surveys of hous- 
ing starts in nonpermit areas. Commerce’s 
construction branch was to get $479,000 to 
get more accurate reports on nonresidential 
and nonfederal public building—one of the 
worst gaps in building figures. 

The turndown means that, at least until 
fiscal 1955-56 (when Hughes indicated he 
might reconsider), the US will go on spending 
only about $500,000 a year to keep tabs on 
the $40 billion construction business (its 
second biggest). That is about as much as 
the Agriculture Dept. will spend ($447,000) 
to study diseases and parasites of swine, and 
a good deal less than the $765,000 the govern- 
ment will plunk down to find out what makes 
cattle sick. 


Dewey G. Mears 
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the open market—had been sold by opening day. 
Researchers felt that a cross-section of occu- 
pants would suit their purposes better than a 
screened group under “‘laboratory control.’’ A 
basic aim: to determine operating cost data and 
submit it to FHA and VA. Other aims: to com- 
pare performance of 22 different types of air- 
conditioning systems, to check on suitability of 
different house design features, to assemble ma- 
terial on reaction of families living in the homes. 
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insulation 


is essential to the air-conditioned house! 


42 


The facts keep rolling in to prove the point—the air- 
conditioned house needs more insulation. With full thick- 
nesses of efficient Fiberglas* Insulation, in walls as well as 
ceilings, your houses are ready for air conditioning, whether 
you offer it with the house or suggest it for later. 


In the first place, builder experience shows that full Fiber- 
glas Insulation makes it possible to use much smaller air 
conditioning units. The cost of operating a unit is lower, too 
—up to 60% lower! You save on the original unit. Your buyers 
save on operating costs. And what a sales story that gives! 


Even without air conditioning, of course, efficient Fiberglas 
Insulation helps keep a house up to 15 degrees cooler in 
summer, warmer and easier to heat in winter. Fuel savings 
run up to 40%. 


It pays off for you because house prospects know about 
Fiberglas Insulations. They recognize Fiberglas as a sure sign 
of comfort, economy and quality construction. This is an 
extra feature that can help to swing the sale. So, always 
specify the best and the best-known of all insulations—specify 
Fiberglas! Your next project would be a good place to start! 
Owens-Corning Fiberglas Corp., Dept. 67G, Toledo 1, Ohio. 


» Your prospects recognize the value of Fiberglas Insulation 


QOWENS-CORNING 
*Fiberglas is the trademark s, 4 
(Reg. U.S. Pat. Off.) of 
Owens-Corning Fiberglas 
Corporation for a variety of 
products made of or with 
fibers of glass. 


FIBERGLAS 





BUILDING INSULATIONS ARE DISTRIBUTED BY: 


ARMSTRONG CORK CO., Lancaster, Pa. e CERTAIN-TEED PRODUCTS CORP., 
Ardmore, Pa. « THE FLINTKOTE COMPANY, New York, N.Y. e INSULITE 
DIVISION, MINNESOTA AND ONTARIO PAPER CO., Minneapolis 2, Minn. 
KELLEY ISLAND LIME & TRANSPORT CO., Cleveland, Ohio e THE RUBEROID 
CO., New York, N.Y. 
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HOUSING STATISTICS: 


Lenders fear the nothing down house 
will bring some overbuilding 


Even though some big insurance firms eased up on their mortgage 
buying last month (some brokers said two companies had dropped 
out of the market entirely for the time being), mortgage money was 
so plentiful that many a thoughtful mortgage banker was worried 
about overbuilding. Predicted Senior Vice President William Marcus 
of San Francisco’s American Trust Co.: “We will overbuild for the 
veteran market and, toward the end of the year, you won’t be able to 
give houses away. I think the next six months will see more vets’ 
houses erected than any other period since 1950. There will be a boom 
as long as the money lasts. . . . It’s all a very unhealthy condition.” 
Said John F. Austin Jr. of Houston: “I expect to find too many houses 
built in certain sections by the end of the summer. Maybe not in 
Dallas, maybe not in Ft. Worth, perhaps in Houston.” 

Heart of the “unhealthy condition,” as many a lender saw it, was the 
swelling boom in nothing-down VA housing—a boom fueled by the 
plentiful money supply in the US economy resulting from the gov- 
ernment’s easy money policies. Sample: in San Diego, Builder (and 
NY Yankee’s co-owner) Del E. Webb was advertising $14,000 FHA 
homes with no down payment—not even closing costs. At that price, 
with 30 year amortization, it would be ten years before owners 
had paid their mortgage down $3,000. Would the houses still be worth 
$11,000 by then? 

To get 100% loans, builders were generally more than willing to 
pay 214 to 3 points (see table). But that was only another way of 
raising the price of a house in order to sell terms. 

For some builders who made commitments months ago when FHA 
loans were going for around 9714, it now made sense to skip the prof- 
fered mortgage money. Reason: a new deal was easy to arrange. So 
even with loss of a 1 point deposit, the builder was ahead. Com- 
mented Franklin White of Portland, Ore.: “We have been insisting 
that a builder, even with a previous commitment, get his money at the 
new, lower price. Lenders are going along because they realize this is 
fair.” 

With terms so favorable, few were complaining about sales (excep- 
tion: the Philadelphia area—see. p. 127). In New England, conven- 
tional interest rates sank from 414 to 4%. 


MORTGAGE MARKET QUOTATIONS 


(Originations quoted at net cost, secondary market sales quoted with servicing by seller) 
As reported to House & Home the week ending June 11 


No down paymenet 


FHA 414’s VA 4!4'st VA 4)'s 
Origi- Secon- Origi- Secon- Origi- Secon- 
City nations dary nations dary nations dary 
Boston: local par-101 a par-101 a b b 
Out-of-state a 99-par a 97/4-par b b 
Chicago 97-99 99-par 97-99 99-par b b 
Denver 99-par 99-par 99-par 99-par b b 
Detroit 98-99 a 98-99 a b b 
Houston 99 par 98!/o-par 99-par 97'//2-99 98-99 
Jacksonville** par par par —— 97-99 97-99 
Kansas City 98-99 a 98-99 a b b 
Los Angeles 99-9917, 99-99!/2 97'/2-98'/2 971/2-98'/2 b b 
New York par par par par par par 
Philadelphia par par par par b b 
Portland, Ore.* par par par par 99 99 
San Francisco par par par par 97-99 97-99 
Washington, D.C. par par par par 9812-99 981/2-99 


a No market. b Quotations not obtained 


* Probable prices throughout Pacific Northwest. ** Probable prices throughout Florida. 
+ With owner’s equity, where two sets of VA quotations are given; otherwise covers all types. 





SOURCES: Boston, Robert M. Morgan, vice 
pres., Boston Five Cents Savings Bank; Chi- 
cargo, Maurice A. Pollak, vice pres. & secy., 
Draper & Kramer Inc.; Denver, C. A. Bacon, 
vice pres., The Title Guaranty Co.; Detroit, 
Robert H. Pease, pres., Detroit Mortgage & 
Realty Co.; Houston, John F. Austin Jr., 
pres., T. J. Bettes Co; Jacksonville, John 
D. Yates, vice pres., Stockton, Whatley, Davin 
& Co.; Kansas City, Byron T. Shutz, pres., 
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Herbert V. Jones & Co.; Los Angeles, John 
D. Engle, pres., Insurance Funds Mortgage 
Co.; New York, John Halperin, pres., J. 
Halperin & Co.; Philadelphia, Laurence 
Stabler, vice pres., W. A. Clarke Mortgage 
Co.; Portland, Franklin W. White, pres., 
Securities, Inc.; San Francisco, William 
Marcus, senior vice pres., American Trust 
Co.; Washington, D.C. George W. De 
Franceaux, pres., Frederick W. Berens, Inc. 


52,245 units 


FHA AND VA 
APPLICATIONS 
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VA appraisal requests for May zoomed to 52,245 units, more than 
double the May ’53 tally of 25,318, dramatic proof that mortgage 
money was plentiful indeed (see text and table). In contrast, FHA 
applications showed a decline to 34,715 units from April’s 38,860. 


PRIVATE HOUSING STARTS 
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Private housing starts for May totaled 105,500 units, a scant 100 units 
below the same month a year ago. 


GOVERNMENT’S ESTIMATE OF CONSTRUCTION VOLUME 


(millions of dollars—continental US) 





Type of construction 1953 1954 % change 
Total new construction .........+.-+ $35,256 $36,000 +2 
Private construction ........+s-ee0- 23,877 24,150 + 

Residential building (nonfarm).... 11,930 12,125 +t 

New dwelling units .......... eee =: 10, 555 10,675 at 

Additions and alterations ..... aa 1,108 1,150 +3 

Nonhousekeeping ...... ree oe 267 300 +12 

Nonresidential building (nonfarm) 5,680 5,850 +3 

industrial ....cccece osvetatens eee 2,229 1,950 —123 

Commercial .......-++- eaednsees ° 1,791 2,050 ts 

All other private construction 7,927 8,025 +1 

Public construction ...........+++. 11,379 11,850 os 
Residential building .............- 556 350 —37 
Nonresidential building ........... 4,352 4,705 +8 
All other public construction...... 6,471 6,795 +5 


Source: joint estimates by Depts. of Labor and Commerce. 

More building dollars (a total of some $36 billion) will be spent in 1954 
than any year to date, according to a new Joint forecast last month by 
the Depts. of Labor and Commerce. This represents an optimistic change 
of heart since last fall, when the government predicted 1954 volume at 
$34 billion, or 2% below 1953. Present estimates instead anticipate a 
2% rise over last year’s impressive $35 billion volume. 


+ + 


43 














—» A complete acoustical treatment 
— A decorative interior finish 
—) An insulative structural wall 


AU at one low cost ! 
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RESTAURANTS ~ CHURCHES*® cS SHOPS 





*Diamond Lake Lutheran Church, Minneapolis; H. C. Hauser, Architect, Milwaukee 


The great and growing popularity of Waylite Masonry structures is due to the 
combination of its several desirable qualities. 
It is masonry. With all of masonry’s desirable qualities .. . substantial . . . 
time- ard fire-resistant .. . architecturally accepted throughout man’s entire history. 
But at this point the masonry characteristics of Waylite diverge. 
In Waylite Masonry, walls have a high thermal insulative quality that gives 
equitable room climate. The exposed surface of the units eliminates need for 
acoustical treatment. Decorative effect is easily achieved with varying sizes of units, 
laid in patterns; joint treatments; texture; colors. (See 24 pp. in Sweet’s) 
The low cost of Waylite Masonry comes in part from exclusive 
features of the raw aggregate material and large volume 
processing economies; and also in part from modern high-speed 
machinery and methods in the products plant. 
Complete engineering and designing data is available. 
Address the Waylite Company, 20 N. Wacker Drive, 
Chicago, or Box 30, Bethlehem, Pa. 
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PEOPLE: Walter Greene, former FHA chief, joins New York 
mortgage firm; Los Angeles Architect Burton Schutt dies 


Ex-FHA Commissioner Walter L. Greene, who 
was retained as deputy commissioner by Guy 
Hollyday until he himself was ousted, joined 
Housing Securities, Inc. 
(Thomas P. Coogan, pres- 
ident) in New York as 
a vice president. Greene 
will work in a_ coor- 
dinating and adminis- 
trative capacity with the 
company, which was or- 
ganized in 1950 by 100 
of the nation’s most 
prominent homebuilders 
to help sell mortgages 
to banks. Housing Securities, Inc. also an- 
nounced the opening of a branch office in 
Los Angeles, under the supervision of Walter 
C. Aberg Jr. 


GREENE 


Normal turnover of regional FHA personnel 
continued; Thomas E. Hanigan of Schenectady 
was named director of the insuring office in 
Albany to succeed Joseph H. Murphy, who re- 
signed; €. W. Broom, real estate and insur- 
ance, was named director of the Seattle office. 
Frank Lloyd Wright, just turning 85, was 
articulately on hand for the Los Angeles 
opening of his “Sixty Years of Living Archi- 
tecture,” first seen in New York (AF, Oct., 
53, News) and set up last month in a Wright- 
designed gallery in a park near Hollywood 
Blvd. “They all take from me,” he observed. 
“Something superficial. And they create a 
whole type of architecture, based on this 
superficiality. One took a few vertical lines 
and his whole architecture is vertical lines. 
Another took an elbow and everything he 
does is elbows. .. .” His appraisal of the city: 
“Los Angeles is much worse than the average 
American city because it is so widely spread 
out. There is more of it to be ugly... . But 
I am sure you will be a beautiful city in the 
future, for you won’t be content to remain 
Additional 
More 


juvenile and ugly all your lives.” 
advice: 
unselfish people!” 


“More flowers! More trees! 


NAMED: Maurice M. K. Murphy of Ruther- 
ford, N. J., as president of the Federal Home 
Loan Bank of New York, to succeed Nugent 
Fallon, who retired and took a job as chair- 
man of the Suffolk County Federal Savy- 
ings & Loan Assn., Robert S. Hutchins, as new 
president of the New York chapter of AIA; 
Frederick C. Kracke, executive vice president of 
the General Contractors Assn. of Contra Costa 
County (Calif.), as executive secretary of the 
Home Builders Council of California, succeed- 
ing William E. Gillis; Richard G. Kimbell, as 
vice president of technical services for the 
National Lumber Manufacturers Assn., a new 
post; Robert N. Kelly of Portland, Ore., as 
president of the Fir Door Institute, succeeding 
A. C. Peterson, of Tacoma. 
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The Senate banking committee named a chief 
attorney for its promised investigation of 
FHA shenanigans: William Simon, 42, a 
Washington attorney who helped Committee 
Chairman Homer Capehart (R, Ind.) inves- 
tigate the pricing policies in interstate com- 
merce in 1948, but has no professional build- 
ing experience. .. . Banking Committee Clerk 
Ira Dixon, say insiders, is a contender for the 
vacancy on the Home Loan Bank Board... . 
Sen. Leverett Saltonstall (R, Mass.) slipped 
an item into the independent offices appropri- 
ation bill sparing HHFA’s B. T. Fitzpatrick a 
pay cut. Fitzpatrick, the agency’s deputy 
administrator and general counsel since 1949, 
lost his title as deputy when William McKenna 
moved in to take charge of HHFA’s investiga- 
tion of FHA (H&H, June 54, News). Sal- 
tonstall’s amendment upped the pay grade of 
HHFA general counsel to $15,000, same as 
the deputy administrator and heads of PHA 
and FHA. 


Architect Burton Schutt, whose showplaces in 
Beverly Hills had become a trademark of lav- 
ishness, died May 31 of a heart attack at the 
age of 48. Schutt was born in Racine, Wis., 
the son of a dentist, and did not evolve an 


Preston Duncan 


artistic style until he 
reached Hawaii at the 
age of 21 and started 
work with Architect Lou 
Davis. It was there that 
he picked up the Kan- 
aka roof, the shoji, the 
lanai, the lush tropical 
plant-life schemes that 
he was to bring back and 
sell to Hollywood. He 
designed more houses 
for the stars and magnates of moviedom than 
anyone. He preferred jobs where he could 
be careless of cost (“Architecture is all chal- 
lenge,” he said). His houses hovered casu- 
ally between the $50,000 and $200,000 mark, 
not counting landscaping. He dabbled 
slightly in low-cost houses, but his biggest 
interest was in the budgetless home. where 
he could let his imagination (and often his 
credit) run free to pools, black plaster walls 
and hanging gardens. At his death—doctors 
had warned him about his ailing heart—he 


SCHUTT 


was busy: his huge country club in Ft. Worth 
(90,000 sq. ft.) will be complete this sum- 
mer; on his boards was a drawing for a 13- 
story office building in Los Angeles; and he 
was still in the process of remodeling his own 
home. 


OTHER DEATHS: Raleigh W. Greene, 60, im- 
mediate past president of the National Savings 
& Loan League, president of the First Federal 
S&L of St. Petersburg, Fla., April 28 in St. 
Petersburg; Charles R. Crane, ll, 61, vice presi- 
dent and a director of the Crane Co. and a 
grandson of its founder, May 8 in Chicago. 








BEAR HUNTERS Angus Wynne Jr. of Wynnewood 
Development Corp. and Dallas Homebuilder Wil- 
son Brown with one of the big Alaskan brown 
bears they got in the snowfields and thickets of 
Kodiak Island. The animals (they shot one 
apiece) stood over 8’ on the hoof. 


James T. Lendrum, director of the University 
of Illinois’ Small Homes Council, officially 
turned down an offer from FHA Commis- 
sioner Norman Mason to become chief archi- 
tect for FHA. Lendrum felt he could not ac- 
cept the pay cut that the $10,800-a-year job 
would have meant for him. His refusal was a 
blow to Mason’s hoped-for reorganization and 
strengthening of the agency, but was not un- 
expected. A number of sources had thought 
after the Hollyday blowup that Lendrum 
might not accept an FHA appointment, even 
if the civil service commission got around to 
approving him (H&H, May ’54, News). 
Sadly enough, Guy Hollyday and Mason had 
discussed at some length the possibility of 
upgrading the architect position to a salary 
in the neighborhood of $13,000-$14,000. 


(NEWS continued on p. 93) 


James C. Ward, Boston Sun. Post 





PRIZE WINNER: This seashore home in Marion, 
Mass. won Boston Architect George W. W. 
Brewster the 1954 Boston Arts Festival Archi- 
tectural Award. The residence of Gordon Gibbs, 
it can be easily maintained without servants 
and affords an appropriately informal atmos- 
phere for teen-agers. Others honored by the 
Festival for outstanding architectural projects 
in New England: Carleton Richmond Jr.; Hugh 
Stubbins; Carl Koch & Associates; Anderson & 
Beckwith; The Architects Collaborative; Shep- 
ley, Bullfinch, Richardson & Abbot, and a group 
of eight architects who did the Eastgate Apart- 
ments on Memorial Dr. in Cambridge. 
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The naiiibiateineae: “Sennest Cooler’ 
Wes YOM Aormee | 


B00CY PERO c 


Economical to buy and operate, this new unit completely air 
conditions today’s modern-type home. Its compactness spells 
big money and space savings over larger units formerly avail- 
able for central installations. [t cools and dehumidifies during 
sweltering weather, filters dirt and pollen out of the air, and 
gives conditioned air circulation day and night. Low power 
consumption assures low operating costs. 


COMPACT SIZE SAVES SPACE 

You'll also find this small, duct-type unit ideally “workable” 
from a design standpoint. It measures only 30" deep by 37" 
wide by 23" high, assures space-saving fit in basement, game or 
utility room. Light weight makes possible a ceiling mounting, 
and the design will also accommodate floor mounting. Get de- | 
tails on this newest franchised Westinghouse Air Conditioning 


sales features for your homes. Call your nearest Westinghouse oe BSW EIN G Bf So iPS & 
Air Conditioning Distributor, or write Westinghouse Electric 
Corporation, Air Conditioning Division, Hyde Park, Boston 36, sn CONDITION ise | 


Massachusetts. 


vou can BE SURE...1F IT'S We S tinghou S eC 
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Plan on WEATHERBRAIN 


the completely mechanical 





indoor-outdoor control for forced 


hot-water heating systems 


Completely automatic ¢ Inexpensive 


No electronic tubes, relays or delicate mechanisms 


Easily installed « Assures constant comfort 


Here is a new luxury class feature avail- 
able at just slightly more than budget 
price that’s guaranteed to add to the 
saleability of any house equipped with 
forced hot-water heat! That’s because 
Weatherbrain indoor-outdoor control offers 
heating comfort never before possible in 
forced hot-water heating systems—con- 
stantly uniform and completely automatic 
with no manual adjustment required. The 


DETROIT CONTROLS corporation (. 


5900 TRUMBULL «+ DETROIT 8, MICHIGAN 
Division of AMERICAN RADIATOR & STANDARD SANITARY Corporation 
Representatives in Principal Cities e Canadian Representatives in Montreal, Toronto, Winnipeg—Railway and Engineering Specialties, Ltd. 


Weatherbrain Control’s outdoor bulb 
senses changes in outside temperature and 
responds instantly by supplying the exact 
amount of heat to keep room temperature 
right where it should be! And because it is 
entirely mechanical in operation with no 
expensive, complicated electronic circuits, 
Weatherbrain Control costs less and is 
easily installed. See your Detroit whole- 
saler or write us for bulletin No. 254. 


AUTOMATIC CONTROLS for REFRIGERATION 


AIR CONDITIONING 


DOMESTIC HEATING 


* AVIATION TRANSPORTATION 


AMERICAN-STANDARD « AMERICAN BLOWER + CHURCH SEATS & WALL TILE « DETROIT CONTROLS » KEWANEE BOILERS + ROSS EXCHANGERS + SUNBEAM AIR CONDITIONERS 


CHECK THESE FEATURES 


@ Varies the water temperature 










delivered to panels or radiation 
in exact accordance with the 
demands of the weather. 


Good for zone systems due to 
simplicity and reasonable cost. 


Gradual changes in water tem- 
perature in the system minimize 
the undesirable effects of ther- 
mal expansion and contraction. 


@ Very valuable where more than 


one type of radiation is used or 
domestic hot water is heated by 
the boiler, in which cases the 
electrical boiler resetting type 
control can not be used. 





HOME APPLIANCES + INDUSTRIAL USES 
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the BONDERIZED 
STEEL WINDOWS OF 





The extra value in Vento Bonder- 
ized Residence Casement Windows 
includes: all casements drilled and 
tapped to receive storm sash and 
screens, operator arm guide chan- 
nels attached with screws for easy 
removal and replacement, if neces- 
sary; ventilator frames constructed 
from the same heavy sections as the 
outside frame. This provides greater 
rigidity and stronger ventilators. 








NEW IMPROVED VENTO BONDERIZED “CHAMPION” 
BASEMENT WINDOWS give extra value because of their 
14-gauge electrically welded frame, fins welded to jamb 
for quick installation and double contact with leak-proof 
watershed sill. A plus value incorporates a redesigned 
latch which assures positive operation under all conditions. 








VENTO “THRIFTY” BONDERIZED BASEMENT WINDOWS 
give extra value because they are a real economy window 
especially designed for lower cost housing. Two p 
ventilation and easy sash removal. Fin flanges at jambs 
for quick installation. Three sizes, putty type only. 


sat 








VENTO FORMED STEEL LINTELS give extra valve because 
they permit the use of standard 8 blocks over door and 
window openings. Of 10-gauge steel, with stiffening 
crimp in center. Also formed steel lintels for brick 
constructions 


VENTO 
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ALSO Vento “Champion” 
Barred Basement Windows; 
Vento “Champion” Utility 
and Barn Windows; Vento 
“Thrifty” Utility and Special 
Type Windows. 


Write us for full information 
and name of nearest 
distributor. 


Some desirable territories 
ave open for representa- 
tives, dealers and distrib- 
utors. Write for particu- 
lars. 


STEEL PRODUCTS CO., INC. 
236 Colorado Ave., Buffalo 15, N. Y. 








LETTERS 





ON BEHALF OF FHA 
Sirs: 

My heartfelt thanks for your courageous 
editorial (H&H, May ’54). 

There can be no question but that President 
Eisenhower was not fully advised of all of the 
facts, and I sincerely hope that the adminis. 
tration is now aware of the damage done not 
alone to the homebuilding industry but to the 
entire economy of the country. 

It is imperative that immediate steps be 
taken to restore faith and confidence in the 
integrity of the homebuilders and the Federal 
Housing Administration employees, and in 
the basic philosophy underlying its system of 
mortgage insurance. 

E. M. Spiecet, past president, NAIB 
New York City 


Sirs: 

This is a belated letter and long overdue. 
I write very few fan letters. Most of my corre- 
spondence consists of what I call constructive 
criticism. I want this to be a fan letter and to 
tell you that I think you did a remarkably 
good job. 

It was authentic; it possessed statesman- 
ship; and it placed things in their proper pro- 
portion. All in all, a courageous and forward- 
looking job. 

Puitie M. KLurznick 
Chairman of the Board 
American Community Builders 


Park Forest, Ill. 


Sirs: 

As your editorial points out, it is incredible 
that an administration would make so many 
mistakes in such a short period of time, when 
it is so apparent that all of them could have 
been avoided. 

I hope that every member of Congress 
reads your editorial. I wish to compliment you 
on taking a position with which everyone who 
understands: the problem will completely 


agree. 
Pau. L. BuRKHARD, second vice president 
NAHB 


Washington, D.C. 


Sirs: 

I am strongly in sympathy. 

I like Ike all right, but I hope he has the 
guts to make public that Hollyday and his 
ousted cohorts are strictly in the right, and 
that a few of his advisers threw him a curve. 

Joun T. SLoANn Jr., manager 
Mortgage Loan Dept. 
Robert A. Cline, Inc. 


Cincinnati 


Sirs: 

For myself and my associates I wish to 
express to you our very sincere gratitude for 
your vibrant defense of the FHA and its 
personnel. 

Cuartes J. McCase, state director, FHA 
Providence, R.1. 


continued on p. 54 
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That’s why they’re unusually 
cleanable and durable... 


give uniform finish to many 


types of surfaces 


DOW LATEX ... Bringing a new concept of perfection in paints . . 





Latex paints are different! Based on a new 
concept of paint chemistry, they offer you a 
combination of advantages no other paints can 
match. They dry to a tough, impermeable film 
that’s highly resistant to acids, alkali and greases. 
Because of this smooth film surface they can 
easily be cleaned with soap and water and are 
so durable even repeated scrubbing won’t change 
their color and light-reflecting surface. 


But those aren’t the only advantages of latex 
paints. They apply easily, dry quickly, leave no 


is scan 


Joseph Dworski, A. I, A., Architect — Edward Elliott, A. R.1. B. A., Designer 


Only LATEX PAINTS protect walls 


with this tough, continuous, protective film 





ees 





objectionable odor, save cleanup time. In addi- 
tion, latex paints can be applied over hot plaster 
with savings up to $75.00 in a five room house! 
Leading paint manufacturers make latex paints 
in a wide range of colors to match or complement 
every conceivable decorating scheme . . . in soft 
pastels, modern deep tones and bright, warm 
hues. For further information on these wonder- 
ful new paints, write to Dow, Plastic Sales. 
Department PL 514N, THE DOW CHEMICAL 
company, Midland, Michigan. 





This Dow microphoto shows how 
latex looks as a paint raw material, 
Tiny latex balls suspended in water, 
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As the latex spreads out in a layer and 
the water evaporates, the little balls 
start to move closer together. 


you can depend on DOW PLASTICS 


As the latex dries further, the balls 
crowd closer until they all touch ...a 
film of latex is now starting to form. 


Now tremendous forces of cohesion 
take part. The latex balls are fused 
together into a continuous elastic film. 
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WALL-SURFACE TUB AND SHOWER 
FITTING for copper tube, solder-joint use. 
All parts are engineered for perfect fit— 
can be soldered together in a jiffy. De- 
signed for fast, efficient installation on 
finished surface of wall. All working parts 
readily accessible from the front for easy 
maintenance. No leaks behind wall. Also 








BRIGGS 


engineering features 
reduce your construction costs 


— assure customer satisfaction 


RIGID FRAME CONSTRUCTION OF BRIGGS TUB makes it 
free-standing! The framework is electrically welded to 24 spots 
on the tub—automatically fixes the tub in position, independent 
of wall support. Installation is much faster—considerably easier. 
available as tub filler only. Tub support and proper drainage are ensured. 


These are just some of the Briggs features 
engineered to give you quick, trouble-free installations 


Briggs plumbing ware products have been engineered to eliminate unneces- 
sary installation time and cost wherever possible. 


In addition to the two time-saving features illustrated above, there are sev- 
eral others listed at right. These features—along with the traditional Briggs 
high quality—assure efficient, trouble-free operation and absolute customer 
satisfaction. 

Always specify dependable Briggs Beautyware! You'll find the savings in time 
and trouble well worth your while. ©1954 


@ Jiffy pop-up lavatory drain is in- 
stalled in 4 simple steps. 

@ Closet combination has only 2 
bolts for faster installation. 


@ Unique key-slot design speeds leg 
and towel bar attachment. 


@ Trip-lever tub drain requires no 
cutting to fit any regular-sized tub. 


BRIGGS MANUFACTURING COMPANY « DETROIT 26, MICHIGAN 
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@ The P&H Gateway 2 Bedrooms, 672 sq. ft. 





Celling 
Tough? 


You'll profit in any 
market with these 
Ga! Home 
price-value 
combinations 





Now sell a quality home to the low-cost market. It has the same quality 
and materials as the best P& H Homes. The P&H builder in Youngs- 
town, Ohio, offers the Gateway for—$300 down, $37 a month. 


@ The P&H Dover 3 Bedrooms, 768 sa. ft. 








Under the pictures, we list some prices 
and homes that typical P & H builders are 
offering . . . builders who are building 
and selling more homes than ever, and 
profiting. So can you, if you build P&H 
Homes. You’ll see why when you study 
the new P& H Home plans and packages. 


Three bedrooms for $51 a month! Hard to believe, but true. The Pa H 
builder in Racine, Wis. is just one of many builders who offers the 
Dover for about $350 down, $51 a month. 


First of all, there are really appealing de- 
signs — sales-appealing. Then, the qual- 
ity of construction and materials is top 
grade. Names like Fiberglas, Rusco, 
Thermopane, Upson Strongbilt, Youngs- 
town—they all make P& H Homes better 
homes. And, priced as they are, they 
offer more space, convenience and dura- 
bility than just about any other home you 
could build at the price. 





More usable space, more luxury features, more sales appeal than just 
about any home in its price class. It’s selling—profitably—in Franklin, 
Ind. for just $500 down, $55 per month. 


Write for plans and full details today. See 
how you can build more, profit more with 
P&H Homes. 


P aH HOMES, in 2, 3 or 4 bedroom models, 
are priced to sell from $6,000 to $20,000 





HARNISCHFEGER CORPORATION 
357 Spring St., Port Washington, Wis. 
Phone: Port Washington 611 





Your market crying for a big home at a low price? It can be done— 
and profitably. Example: A typical P&H Builder offers the Regent 
for just $600 down, $62 a month in Carpentersville, IIl. 











TRUCK CRANES DIESEL ENGINES POWER SHOVELS PREFABRICATED HOMES HOISTS SO'L STABILIZERS WELDING EQUIPMENT OVERHEAD CRANES 
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“Rheem Furnaces 
Help Sell Homes, 


Says PAUL SACKS 

























President of E. W. Rodeffer Co., Inc. eS ‘ria y 
P 436) 5 Man 
Pasadena Heating Contractor fonts Gate te 0, 
Gens) * Ga,5™., ° 
“ 








A section of Whittier Highlands Estates in which Rheem forced-air furnaces have been installed in more 
than 200 homes by the E. W. Rodeffer Co., Inc., for Herbert B. Shapiro, prominent California home builder. 





You Can Profit by Installing 
Rheem Heating Equipment in Your Houses 


You can make more sales faster by installing Rheem heating equipment in the 
homes you build says Paul Sacks. Read what he has to say: 
“Builders | deal with like the Rheem line of heating equipment because it’s nation- 
ally advertised and it has good acceptance among prospective home buyers. It is 
a well-designed line with a model and size just right for every home installation. 
“We've installed Rheem furnaces in many new housing developments and they 
have proved to be a sound investment for the builder.” 
Get all the facts about the Rheem “Fire-Tested” Furnace line. Let your Rheem 
Dealer show you how Rheem heating equipment will help you sell your homes 
quicker and save you money. For complete details write the Rheem regional office 


nearest you. 


Manufacturing Co 


Sparrows Point 19, Maryland 
Houston, Texas 
Richmond, California 


AN RE, 
9° * 
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- the eyes buy... 


cell the preferred Visible Feature! 


ALL NEW 


WASTE KING putverator 


MMERTEA*S FINEST GARBAGE DIS.POSER 












WASTE KING, like this 
housewife, is a deciding factor 
in the sale and rental of homes 
and apartments, Homemakers LOOK 
for this modern convenience that 
saves time, saves steps, saves work — 
that eliminates garbage electrically. 


MODEL SH7000 SHOWN 


Sell quicker, rent quicker. Show buyers 
WASTE KING Pulverator. It’s the lowest 
budget, highest quality feature that upgrades 
the value of the home or apartment. 


SUPERIOR WASTE.KING FEATURES SELL UP THE 


SUPER “HUSH-CUSHIONS”— an exclusive 
WASTE KING feature. Noise and vibration 
absorbed at sink connector and drain outlet. 
LIFETIME GRIND CONTROL—exclusive de- 
sign controls size of waste particles. Plumbing 
Lines Protected. Longer Life! Clogproof! 

UNBEATABLE SERVICE RECORD —less than 
1% service callbacks. Customer satisfaction 
assured! WASTE KING quality is unsurpassed! 





PREFERRED VISIBLE FEATURE 


Waste hing 


PULVERATOR 





Over 500,000 
in Daily Use! 


A Product by GIVEN Mfg. Co., Los Angeles 58, Calif., Largest Producer of Garbage Disposers in America! 
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LETTERS continued 





Sirs: 

The editorial shows a thorough knowledge 
of the necessity of restoring confidence in the 
FHA. 

James C. MoreLann, state director, FHA 
Chicago 


Sirs: 

The forthright stand taken by your publica 
tion deserves the commendation of the entire 
homebuilding industry. 

A prosperous homebuilding industry will as 
sure full employment and a smooth leveling 
out of our economy. 

FREDERICK C. KRACKE, executive vice presiden: 
General Contractors Assn. of 
Contra Costa County, Inc. 
Walnut Creek, Calif. 


Sirs: 

Under the 608 program, the owner of 500 
units, in a case with which we are acquainted, 
began negotiations for land, plans, appraisals. 
insurance fees during the early summer. He 
received his bids during August, planning to 
get under construction in September. After 
the usual deiays, it was the following April 
when work commenced. 

He then found a seasonal slack and was 
able to secure new contract bids that made 
a saving of approximately 8%. This is being 
called a “windfall.” Had the seasonal slack 
been reversed, and/or prices risen, under the 
free-enterprise system he would have had a 
loss of perhaps thousands of dollars spent 
on land, plans, appraisals, application fees, 
etc. I do not see any guilt in this transaction. 

S. Jos. Hunt, president 
Hunt Construction Co., Inc. 


Palmdale, Calif. 


Sirs: 

I am confident that it is the best informed, 
the most authoritative piece of writing that has 
been done on the subject. I asked myself, when 
I had finished reading, what possible angle 
you had overlooked, and I cannot think of one 
that would not be fragmentary or trivial. I 
even thought the layout contributed a great 
deal. 

GrorceE McMILLAN 
Aiken, S.C. 


Sirs: 

I am a member of the National Mortgage 
Bankers Association FHA Committee, and 
thus very much interested in this problem. | 
have never been so shocked and amazed as I 
was when I learned that Guy Hollyday’s resig- 
nation had been demanded as a result of the 
“scandals.” It is extremely difficult to com- 
prehend that an intelligent executive depart- 
ment would so completely “miss the boat.” 
Firing Hollyday is the equivalent of firing the 
Chief of Naval Operations because a destroyer 
went aground on a Pacific island. 

Your editorial sums up the whole story. I 
particularly like your statement of the four 

continued on p. 58 
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No. 7204 
(Latch set — No. 720) 





Here at last is hardware for sliding doors you #@ Adaptable to any type of sliding door, includ- 


can depend on... and it looks as good as it ing cabinets, storage compartments, etc. 

works. @ Chrome finish inside, brass outside for bath- 
esi 4 d . bi finish both si 3 

LOCKWOOD sliding door hardware is made to ee pn ee i enctiereciaaiiaane 


the same quality and performance standards as ; : 
LOCKWOOD cylindrical locks. In your new @ Latching device also serves as pull 





homes and your home modernization jobs, in- @ Ingenious design of catch eliminates bounce- 
stall LOCKWOOD and be sure. back 
: @ Adjustable strike accommodates minor posi- 
@ Complete line of locksets and latch sets... tional changes of doors 
each set available for metal or wood doors 
136” or 134” thick @ Cup escutcheons available as pulls (No. 700) 







LOCKWOOD HARDWARE MANUFACTURING CO. 
Fitchburg, Massachusetts 


Simple, fool-proof installation with LOCKWOOD SPEEDRIL 


Tee 


ae 


SPEEDRIL makes light work of hard labor... assures accuracy. Assemble outside cup with cam Assemble inside cup with 
After boring two holes with SPEEDRIL and preparing shallow mortise engaging tailpiece of latch. machine screws. 

(same as for LOCKWOOD cylindrical locks), insert latch in hole in 

edge of door and attach with screws. 
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KENFLEX vinyl tile floors can be installed 
below grade - +. over concrete in contact with the earth 
Kencove | A-LA. 23-G | 
















Concrete slab 
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Above detail illustrates how KenFlex 
is installed directly over concrete. 
Prime coating of concrete is unnecessary. 


Specify KenFlex for below-grade basements with com- 
plete confidence in its durability... its resistance to the de- 
structive alkalis seeping through the concrete. Of course, 
it is ideal for ground floor installation in non-basement 
homes as well, And, once down, KenFlex is amazingly last- 
ing... outwearing other types of resilient floors of equal 
thickness. KenFlex is easy to clean... with a smooth, non-' 
porous surface that is impervious to spilled inks, dyes, 
detergents, greases and oils... acids, alkalis and alcohols. 
Yet, normal residential maintenance consists only of a damp 
mopping ...and KenFlex does not require waxing... except 
to make the crystal-clear colors shine a bit more. 


Specifications and Technical Data 
INSTALLATION: Over any smooth, firm interior surface: wood, 
plywood, radiant heated concrete slab, concrete in contact 
with the earth — on or below grade. 

THICKNESSES: Laboratory and in-use tests have proven the 
wear-resistance and durability of vinyl flooring. Consequently, 
Standard Gauge (1/16”) is recommended for normal residen- 
tial and commercial uses. Where traffic will be very severe, 
1/8” KenFlex is suggested. 

SIZES: Standard tile size is 9” x 9”... also available are 9” x 9” 
decorative ThemeTile inserts, and 1” x 24” Feature Strip in 
four solid colors. 


Approximate Installed Prices 
Per Square Foot 


























Standard (\4’) Gauge 4" Gauge 
KENFLEX—all colors 40¢ | 65¢ 
KenFlex is available in 15 co-ordinated colors, all of Interior design, F. Stanley Haggart . . . Photography, Maurice Bauman Studios 


which are marbleized. Costs shown above are based on 
a minimum area of 1,000 sq. ft. over cement underfloor. 


Samples and Technical Literature available to architects, 
builders and designers. Simply write the nearest Kentile, Inc. office KENPEI ‘7 Xx 
listed below. Or, contact the nearest Kentile Flooring Contractor. He’s 

listed under FLOORS in the Classified Telephone Directory. VINYL TILE 





KENTILE * KENCORK * KENRUBBER * KENFLEX * KENFLOR 


"Reg. U.S. Pot. Of 


KENTILE, INC., 58 Second Avenue, Brooklyn 15, New York * 350 Fifth Avenue, New York 1, New York * 705 Architects Building, 
17th and Sencom Streets, Philadelphia 3, Pennsylvania * 1211 NBC Building, Cleveland 14, Ohio * 900 Peachtree Street N. E., Atlanta 5, Georgia 
2020 Walnut Street, Kansas City 8, Missouri * 4532 So. Kolin Avenue, Chicago 32, Illinois * 4501 Santa Fe Avenue, Los Angeles 58, California 
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This kitchen by builder Leon R. Kytchen is planned to eliminate drudgery. It includes plenty 
of cabinet space and a food waste disposer unit, as well as a refrigerator and Electric Range— 
so that the homemaker can be modern . . . cook ELECTRICALLY! 






Don’t underestimate the power of the 
homemaker. She must be practical when 
choosing the home she’ll live in. She 
wants efficiency as well as beauty in the 
home she buys. 


That’s why an Electric Range in the 
kitchen really helps to sell the house. 
Women know that it means economy and 
ease of operation, a clean kitchen as 

well as a cool one. They realize that here 
is cooking equipment at its best! 





Builder Leon R. Kytchen of Roanoke, Virginia, builds about fifty homes a - 
year in various price brackets. He says, “‘I believe in installing the latest Install Electric Ranges in the homes you 
electric equipment—and that includes modern, automatic Electric Ranges. build, and like builders everywhere you will 
When a customer sees a home equipped to cut kitchen drudgery, she’s more find them easier to sell. 
likely to buy it.” 





More builders every day (bok Llocisialy/ 


ore installing Ft FETRIC 
RANGES 


ELECTRIC RANGE SECTION 
National Electrical Manufacturers Association 
155 East 44th Street, New York 17, N. Y. 


ADMIRAL « BENDIX e« CROSLEY ¢ DEEPFREEZE ¢ FRIGIDAIRE ¢ GENERAL ELECTRIC + GIBSON 
HOTPOINT + KELVINATOR e MAGIC CHEF e MONARCH ¢ NORGE « PHILCO ¢ WESTINGHOUSE 
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One-piece 


No sleeves or 
covers 
are necessary 


ALLWEATHER Batance strip 
WITH SILENT COIL SPRINGS 


ALLWEATHER Balance Strips No. 490, 290 and 90 are now 
available with FLOCKED coil springs. 

FLOCK ...an old process, as a result of research and development 
is now applied to the surface of sash balance coil springs. The 
basic purpose of FLOCKING balance springs is the same as that for 
automobile seats and bed springs . . . to eliminate noise. FLOCK 
makes possible silent opening and closing of windows equipped with 
ALLWEATHER Balance Strips. 

Whenever you are in Chicago, we invite your inspection of our 
plant where you will see the only process by which flock can be 
applied to sash balance springs. You'll get the complete story on the 
new use of an OLD PROCESS. eM Be 


ws # 
CALL SPaulding 2-1340 TO ARRANGE FOR TRANSPORTATION ) 


WEATHERSTRIP 


INSTITUTE 
| 


MAME "ALLMETAL” REGISTERED U. &. PATENT OFFICE 
2249 W. Knox Avenue eatherstrip Company 
Chicago 39, Illinois 


Please send information and prices: [) Allweather Balance Strip 
(_) Thresholds and Weatherstrip for Doors [(] Metal Trim for Asbestos Siding 


Name 





Firm Name 
Address 
City Zone. State 
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points of facts of what FHA has accomplished, 

Congratulations. 
Siras O. Payne, secretary 
Marble Mortgage Co. 
San Francisco 

Sirs: 

The recent widespread adverse publicity on 
FHA was most unfortunate, but we are confi- 
dent that the editorial will clarify much of the 
apparent misunderstanding and confusion. 

Epwarp C. RoBeErTSON, state director, FHA 

Albuquerque, N.M. 


Sirs: 
It is the fairest, finest and most concise 
approach to the subject . . . terrific. 


On behalf of myself and our local chapter 
of the TAHB, I would be grateful if we could 
purchase about 150 copies of this to mail to 
all of our members and local congressmen 
and senators, as well as to all local news. 
papers or any other persons who might be 
interested. 

M. Dan Dats, president 
Tidewater Assn. of Home Builders, Inc. 
Norfolk, Va. 


VALUE OF LANDSCAPING 
Sirs: 

Your attention to professionally planned 
outdoor space for residential design (H&H, 
May ’54) was a most welcome contribution to 
an understanding of the value of landscape 
architectural services. The need for a good 
landscape architect is important in the field of 
multiunit housing where the problems are 
more complicated and the solutions need 
greater skill. 

Jack Nazar, chairman 

Committee on housing 

American Society of Landscape Architects 
Watertown, Mass. 


FRIGHTENED INDUSTRY 
Sirs: 

If any manufacturer of automobiles, appli- 
ances or television sets produced designs as 
inept and as completely out of sympathy with 
the consumer’s basic needs as does the average 
homebuilder, he would simply not survive. 
Many house-design concepts introduced by 
imaginative and forthright architects 15 to 20 
years ago, proved valid in use, are even yet 
either studiously avoided or timidly tried by an 
industry frightened to death by the monstrous 
bugaboo known as “sales appeal.” 

America has many contemporary scholars of 
housing who display a keen insight into the 
total housing picture, its ills and its possibili- 
ties. But the industry has chosen to counter 
facts and sound principles with wishful think- 
ing, rationalized by prejudiced viewpoints, sub- 
stantiated by half-truths and distorted statis- 
tics. 

Norris M. Gappis, 4/4 
Eugene, Ore. 
continued on p. 60 
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It Sells! ‘“Inspiration-Lighting”’ is the big plus that cioses the 
sale for you! It’s pre-planned lighting that turns ordinary 
rooms into glamorous, lovely rooms. Created by famed 
Peggy Clark, Broadway stage lighting expert, it’s promoted 
lighting — nationally advertised to your home-buyer 













prospects through national magazines. 


New 
Lighting 
Beauty 
“Sells” yp 

Every 
Room... 








Living areas take on many moods— bright and gay, 
or soft and subdued .. . 


Dining areas can be intimate or formal... 


Yes, the Moe Light fixtures with which you 
achieve ‘“‘Inspiration-Lighting”’ are 

unbelievably low in cost. That means you’re SS 
adding hundreds of dollars to your selling price 

with an investment of just a few extra ES. | 
dollars. Why not call your Moe Light 
Distributor right now? 


MOE LIGHT 


FORT ATKINSON, WIS. . = 
Division of THOMAS INDUSTRIES, INC. ee 
Plants at Fort Atkinson and Sheboygan, Wisconsin, Princeton, Kentucky and Los Angeles, California | 


- 
SO MUCH ADDED VALUE, AT SO LITTLE COST! 
| 
! 








MOE LIGHT, Dept. HH-754, Ft. Atkinson, Wis. 
(Division of Thomas Industries) 


I am enclosing one dollar for my copy of 
“Your Home and Inspiration-Lighting” (the 
$1.00 is refunded on the first $10.00 pur- 
chase of Moe Light fixtures). I understand 
that I may return the book in 10 days ‘if I 
am not completely satisfied 


Name 





Address 


City State 
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Here’s a happy home owner enjoying a useful, practical 
basement with a BILCO Door. 

You hit the’ jackpot when you merchandise useful, livable, 
safe basements in your homes. Home buyers immediately 
recognize the BILCO Door as the means of having that home 
workshop, rumpus room, and convenient storage area. It 
stops annoying, messy traffic through upper rooms. Permits 
installation of bulky articles and equipment. Leaves you free 
to locate inside stair at any point. 


Investigate the most powerful selling feature you can use on 
your homes. Get all the facts today: write to The Bilco Com- 
pany, Dept. H, New Haven, Conn. 


GIVE YOUR CUSTOMERS 
THESE BILCO BENEFITS 
HEAVY GAUGE STEEL 
WEATHER-TIGHT 

LASTS A LIFETIME 

NEAT LOOKING 


EASY OPERATION 
WITH “FEATHER-ACTION” 
DOOR OPERATORS 

















AMERICA’S FINEST 


SEE YOUR LUMBER OR BASEMENT pmeOnen’. 
SUILDING SUPPLY DEALER 
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PC Glass Blocks can breathe new life into any of the 
homes you design or build and they're easy to install. 
For a few dollars you can give that dramatic’ final 
touch that will appeal to home buyers. 

You can use PC Glass Blocks to brighten a gloomy 
stairway, outline the front door, bring natural day- 
light into dining areas—or simply use them as attrac- 
tive, easy-to-clean room partitions. 

PC Glass Blocks add more than glamour to homes. 
Used in place of garage and cellar windows, for ex- 
ample, they practically eliminate the breakage and 
dirt problem. No matter where you use them, PC 
Glass Blocks provide an obvious “extra” that will 


appeal to buyers. For more information, write Pitts- 


burgh Corning Corporation, Dept. AQ-74, One Gate- , 


way Center, Pittsburgh 22, Pa. 


PC Glass Blocks 


ALSO SKYTROL* AND FOAMGLAS® 


*T. M. Reg. Applied For 


your homes 


wilh 


"(Glass Bloeks 
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Cue for Architects and Builders! 
30-inch wide Westinghouse Electric Ranges 
have smashed all records in public demand 


The sale and demand for these two 
new Westinghouse Ranges have been 
the most spectacular in many years. 

And no wonder! They offer the 
largest ovens in the industry, regard- 
less of range size... plus generous 
surface cooking capacity and many 
Westinghouse exclusives. 

The Imperial 30 is a deluxe range 
that adds sparkle to your kitchens. 
The lower priced “Thirty” Model has 
exactly the same cooking capacity. 
Both are only 30 inches wide, facili- 
tating efficient planning of kitchens. 


Your prospects and clients have 
been reading about these speed- 
electric ranges in magazines and 
newspapers. They see them demon- 
strated by Betty Furness on television. 
They’re pre-sold both on the appli- 
ances and on the Westinghouse 
brand name. Try one in the next 
house you build or plan. See how it 
makes your selling job easier. 

Ask your Westinghouse Distributor 
for complete specifications, or write 
direct. 


WESTINGHOUSE ELECTRIC CORPORATION 


Electric Appliance Division 


° Mansfield, Ohio 


Makers of Refrigerators, Home Freezers, Ranges, Laundromats, 
Clothes Dryers, Dishwashers, Water Heaters, Vent Fans and 
Food Waste Disposers 


you CAN BE SURE...iF ws Westinghouse 





IMPERIAL 30 features Look-in Door for its 
king sized Miracle Sealed Oven, Super Corox 
Unit that gets Red Hot in 30 seconds, Electric 
Clock, Automatic Oven Timer and Electric 
Minute Timer, fluorescent Platform Light. 


NEW “THIRTY” has Miracle Sealed Oven, Tel- 
A-Glance Controls, Oven Signalite, Appliance 
Outlet, Single Dial Oven Control, 4 Corox 
Units, Broiling Pan and big Storage Drawer. 
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These ideas 
will help 


turn house 


prospects 4 


into buyers 


Prospective home buyers are always at- 
tracted by the house that offers an extra 
dividend that sets it apart from others. 
This bedroom, with its sliding door 
closets, spacious built-in dressing table, 
and its rich-looking floor of Armstrong's 
Custom Cork Tile, offers a touch of 
luxury that can be included even in the 
speculatively built house. 

With Armstrong’s Custom Cork Tile 
you can have the extra appeal of a cus- 
tom-designed floor at a cost far less than 
you might expect. Because Armstrong’s 
Custom Cork Tile is precision cut and 


packaged at the factory, tne need for 
time-consuming and expensive hand-cut- 
ting on the job is eliminated. 

From the standpoint of appearance, 
Armstrong’s Custom Cork Tile will tell 
its own sales story. Point out the under- 
foot comfort, quiet, and non-slip quali- 
ties of cork tile and you've got some real 
extras that help sell prospects on the 
idea that your house is a quality house, 
with quality materials. 

When installed according to specifica- 
tions, Armstrong’s Cork Tile can be used 
in basementless houses. 









The idea of using Armstrong’s Custom Cork 
Tile on closet doors as well as floors has al- 
ready aroused the interest of women all over 
the country. This same picture used in a 
number of national advertisements has 
brought in scores of inquiries requesting in- 
formation about Armstrong’s Custom Cork 
Tile. In new houses it’s one way of offering 
prospects a special luxury at reasonable cost. 
* . + 

Send for free room plan, plus a complete list of 
furnishings and a color scheme description of 
this bedroom. Write today, direct to — 
Armstrong Cork Company, Floor Divi- | 
sion, 807 Sixth Street, Lancaster, Penna. ~ 


ARMSTRONG’S CUSTOM CORK TILE 


7 > . . 
There’s an Armstrong Floor for every room in the home 
LINOLEUM * CORLON® + LINOTILE® * RUBBER TILE * CORK TILE * ASPHALT TILE * EXCELON TILE * VINOFLOR® * QUAKER® RUGS AND FLOOR COVERINGS 
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9} YOUR BLUEPRINTS 
ALLOW FOR A 
PLUG-IN THIS BIG? 


1E 





O THE PLANS of the houses you build call for wiring systems big 
D enough to power an ever-growing number of modern appliances? Do 
they specify large enough wires to carry full loads of current; Plenty of 
circuits for both large and small appliances; Sufficient outlets to feed cur- 


rent to every spot where it’s needed? 


T hose are the things you must “blueprint” if you plan to satisfy fully your 
electrically-minded homebuyers of today. They are the features that mean 
extra convenience, extra comfort and extra safety in the homes you sell. 
They mean truly modern homes .. . fully-powered not only for today, but 


also for tomorrow! 


An extra expense for you? Very little in the light of what you (not to 
mention your customers!) get out of adequate home wiring. It definitely 
boosts your reputation as a builder of quality homes. It certainly makes 
houses quicker and easier to sell. Jn fact, no one feature in today’s homes 


returns the builder so much for so little! 


So... build your homes with a sharp eye on the layouts and speci- 
fications of their wiring systems. You'll find it pays! Kennecott Copper 


Corporation, 161 East 42nd Street, New York 17, N. Y. 


IMPORTANT NOTE: Watch those Kennecott national advertisements fea- 
turing adequate wiring in the SATURDAY EVENING POST and THIS 


WEEK magazines. They’re helping you sell the sound, full-fledged wiring 
you build into your houses! 


Kennecott 


COPPER CORPORATION 


Fabricating Subsidiaries: _ CHASE BRASS & COPPER CO. KENNECOTT WIRE & CABLE CO, 
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QUALITY HAS ALWAYS BEEN 
THE WHITE-RODGERS POLICY... 


If you had spent 17 years learning how to build the very best 
product in your industry you would then find yourself 
expressing your philosophy much as we have done 

in the panel above. 


White-Rodgers has never — and never expects to — build 
anything but the finest controls that can be made. 

You probably already know this, but we feel it worth 
emphasizing at this stage in our industry’s development. 


WHITE-RODGERS 


FOR REFRIGERATION * HEATING 
AND AIR CONDITIONING 


ST. LOUIS 6, MO. 
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PLAGIARISM 
Sirs: 

In our suit against Architect William Bra 
and Bristol Development Co., et al, they clain 
that our house has been published extensivel 





Houses by Bray and May. Which is which? 


in the leading magazines and therefore theirs 
is not a copy. 

In listing the publications two issues of 
one of your competitor magazines were men- 
tioned and House & HoME was mentioned 28 
times. Shows where the power lies as to con- 
temporary architecture. 

We have just received a letter from Frank 
V. Mayo of the Committee of Architectural 
Practice in which he states that we will be 
hearing from Mr. Parker, advisory chairman 
to the Committee on Contract Documents of 
the AIA, that Mr. Parker will agree strongly 
with us in bringing precedent to bear against 
plagiarism in architecture. Mr. May ex- 
pressed hope that the institute will follow 
through with us. 

Enclosed are two pictures, one of the Bray 
house and one of our house. Can you tell 
which is which? 

Curr May 
Los Angeles 


PINKISH PROBLEM 
Sirs: 

What, pray tell, is “pinkish green” (cut 
line, p. 99, April issue)? Could you please 
get out your water colors and demonstrate be- 
cause we are completely mystified and can’t 
believe it exists except in pointilism or spots 
before your eyes. 

Hivvary BIsseLi 

Klise Manufacturing Co. 

Grand Rapids, Mich. 
® Mr. Yeon told H&H’s researcher that it was 
“pinkish green.” A study of color transparencies 
suggests that adding a drop of bitters to a not- 
very-dry Martini would closely approximate the 


shade—eb. 


Sirs: 

We have heard some fancy names for colors 
prior to this one, including sky-blue pink, but 
nothing that makes as little sense to us as 
” Are we old-fashioned? 
JouHn Carvin Stevens II, AlA 
Stevens & Saunders 
Portland, Me. 

continued on p. 72 
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A high note wy 


THE NEW 


ALL-MAC 


STOCROME 400 1 


CHROMIUM PLATED ON SOLID BRASS 



















HALL-MACK’S FINEST! 


The gleaming, lustrous beauty of Hall-Mack’s new ARISTOCROME “400” line 
creates a bathroom of distinctive beauty...of charm and grace that can’t be 
copied. And there’s more. It’s the way Hall-Mack accessories are built— 
for there is no finer quality anywhere! 

Each sparkling piece is made entirely of solid brass—and brass has 
no equal as a base for fine chromium plate. ARISTOCROME’S 
dramatic styling will enhance any decorative scheme. 


When you specify ARISTOCROME “400”—you can 
. be sure that the bathroom beauty of new 

accessories is there to stay — 
now and forever! 














-Mack quality 
— everytime ! 






Soap Holder 









ONE OF A SERIES ON 


io 
7 u Tumbler and 


Toothbrush Holder 


HALL-MACK 


CREATIONS IN CHROME 





Sold by Leading Plumbing, Tile and Hardware Dealers Everywhere 


1380 W. Washington Blvd. 7455 Exchange Ave. 1000 Main Avenue 
HALL-MACK COMPANY i:: Angeles 7, California © Chicago 49, Illinois © Clifton, New Jersey 
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nook now Aling feature for Rowe fuldort. 


WEW/ HOME FIRE ALARM 


by | Epwarps 

















Here’s something few new homes offer, yet every buyer wants: free- nothing to give him the finest, most complete home. 

dom from fear of fire. Now...with the new, low-cost Edwards Get the jump on competition — install the Edwards Home Fire 

Home Fire Alarm . . . you can offer this powerful selling point as a Alarm in your new homes. It’s good looking, modern. Easily demon- 

built-in feature of your homes! strated. And it gives you a talking point every prospect will listen to: 
The Edwards Home Fire Alarm does even more than offer pro- permanent, built-in warning against fire. 

tection against fire hazard. It also offers definite proof to the prospect Made, backed and guaranteed by Edwards, world leader in fire 

that you, as a responsible builder, insist on every refinement, spare alarm equipment for schools, hospitals, industry... since 1872. 
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poe MOME FIRE ALARM 
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$20 feature helps close $10,000 sale! Many potential buyers How Edwards Home Fire Alarm works. Alarm bell, transformer, 





hesitate, can’t quite make up their minds about this home against 
that home. Naturally the Edwards Home Fire Alarm alone won't 
sell your home. But it exerts a powerful pull in your favor, far 
out of proportion to its cost! It’s easily installed. Detectors 
are extremely sensitive to heat. Warning bell is connected directly 
to detectors. The unit need not be replaced after use. 


Strike, 


Loar 
tpn 


Here’s a simple demonstration 
that never fails to ring the bell. 
Simply light a match, hold it 
under a detector. In seconds, 
the alarm bell sounds off! Here’s 
dramatic proof that your pros- 
pects are‘ protected — perma- 
nently, automatically — from 
fire. Big selling feature for you! 





test button are mounted behind decorative aluminum plate that 
fits flush into hall or master bedroom wall. Self-contained, auto- 
matic, foolproof detectors — ceiling-installed in furnace room, 
storage area or other “hazard” location — “set off’ alarm at 
140°, provide safe coverage for 400 square feet each. A push 
button in the plate permits testing the system at anytime. 





FIRE PROTECTION...one feature every buyer responds to! 














ADD FREEDOM FROM FEAR OF FIRE 
@® TO YOUR HOMES’ OTHER SELLING POINTS! 





Over 300,000 American homes had fires last year. A of fire” is so powerful a selling point for a new home 
great percentage of these started in furnace rooms and builder. And now you can offer it to your prospects. . . 
storage areas. Of 5,000 deaths, nearly a quarter were quickly, easily, economically . . . by installing the new 





children under five. No wonder “freedom from fear built-in Edwards Home Fire Alarm in your homes. 





























—--------------~------+ 


Edwards Company, Inc. 
Dept. HH-7 
Norwalk, Connecticut 


Edwards Home Fire Alarm, Catalog #F-100. 
Includes two detectors and self-contained sig- 
nal unit, $19.95. See your electrical supplier 
for full details or mail coupon (right) for 
illustrated literature. 


NORWALK, CONNECTICUT 





Gentlemen: Please send me full information about the 
Edwards Home Fire Alarm. 
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Address. er 
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Westinghouse 


micarta 


for INTERIOR PLANNING 











micarta specified for 1500 Aldon Homes 


PLASTIC SURFACE 


“We are using MICARTA® because its colors and patterns have been pre- 
tested on consumers and it is a nationally advertised quality material. We 
also discovered additional selling features in the new Unitop with cove 
backsplash. MIcARTA is a definite help to us in selling homes.” 

The creators of Aldon Homes took advantage of the fact that MICARTA 
was pre-tested for customer acceptance. Millions of people have been 
pre-sold through MIcARTA’s aggressive national advertising not only in 
magazines but television as well. 

You can choose from a wide range of colors, patterns, and wood 
grains, sealed in for life by MICARTA’s tough plastic surface. You satisfy 
a variety of tastes—a kind of careful planning that pays off in faster sales. 

For further information on MICARTA, simply fill out the coupon below, 












or call the nearest United States Plywood office. J-06520 
---------- 
e | 
estin Oouse | UNITED STATES PLywOoD CORPORATION 
_ e > 55 West 44th Street, New York 36, N. Y. 
‘ * cm 
fe (2 AE FRE SM Please send color guidebook and full application 


information on MICARTA. 


fey a 
7 
% - 








NAME__ 
Gistriduted by UNITED STATES PLYWOOD CORPORATION 
largest plywood organization in the world ADDRESS scnpaiaaie -- a 
and US ~MENGEL PLYWOODS- INC. 
City ZONE____STATE 
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FREE! i: you enjoyed laughing at Herb Brammeier’s mirth-making cartoon this 
#® 


month, send for Hager’s new book containing 28 full-size popular “Everything 


Hinges on Hager’’ cartoons! It’s FREE! Just address 














ae 
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C. Hager & Sons Hinge Mfg. Co. © 139 Victor Street © St. Louis 4, Mo. 
Founded 1849—Every Hager Hinge Swings on 100 Years of Experience 
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Every type of building has its particular prob- 


lems, and it’s your job to solve them. It's our 






job to solve your window problems. No matter 







what your wall conditions, or opening dimen- 


sions, VAMPCO All-Aluminum Windows will 






meet your every installation requirement. 





EASY INSTALLATION 
SALES APPEAL 


Life log nomnun WINDOWS 








VAMPCO precision fabricated windows save costly 


installation time and damage, because they are de- 








livered to your job, assembled and ready to be 






easily installed in your openings. VAMPCO Aill- 


Aluminum Windows retain their original beauty 








always, never require repainting. For practically 
; every conceivable installation there is a VAMPCO standard 
window; or our engineering department will design special 


windows to meet your individual requirements. 


TO THE MORTGAGE LENDER 


VAMPCO All-Aluminum Windows will not rust or warp. They 





ry JAMB SECTION provide life-long beauty and durability, keep property values 





up, and protect your investment. 
; TO THE ARCHITECT 


You will find VAMPCO windows, ideally meet every architec- 





tural requirement. They are sturdy, practical windows, de- 





signed to fit any type of installation . . . to give full natural light- 





90° CORNER MULLION 


NONLOAD SEARING ing, draft-free ventilation and remain permanently beautiful. 





See our listing in Sweet's 1954 Architectural File. 
— Write Dept. HH-74 for free catalog. 





i A NAME THAT 
MEANS THE VERY FINEST 
IN LIFE LONG ALUMINUM WINDOWS 
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AIR CONDITIONING 
Sirs: 

A fine job of presentation. I am not sure 
you have sufficiently emphasized the import- 
ance of shading devices, including trees, and 
the use of white paint to reduce the air-con- 
diiioning load, but this is a minor point. 

R. S. Ditt, chief 
Heating and Air Conditioning Section 


National Bureau of Standards 


Washington, D.C. 


Sirs: 

The air-conditioning article (H&H, March 
54), in my opinion, will prove most helpful in 
the merchandising and sale of air-conditioning 
equipment because it emphasizes the necessity 
of planning the house around air conditioning. 
And when this is done, air conditioning is 
more efficient and less expensive. Costs are 
probably our main sales problem. 

L. C. Roperts, advertising director 
Lone Star Gas Co. 
Dallas 


Sirs: 

Again, (H&H, March ’54) you have suc- 
ceeded in putting the facts into an under- 
standable and interesting form—the kind of 
information which establishes confidence in 
air conditioning as a known commodity. 

Another real contribution, valuable to the 
homebuilder and the equipment manufac- 
turer as well. 

KeitH Davis 

Bryant Air Conditioning Div. 
Affiliated Gas Equipment, Ine. 
Cleveland 


Sirs: 

One of the most practical, earthy, and in- 
formative stories on the subject of residential 
air conditioning that I have seen in any mag- 
azine, including those excellent articles that 
have appeared in previous issues of H&H. 

C. W. NeEssELL 
Minneapolis-Honeywell Regulator Co. 
Minneapolis 


Sirs: 

Your pounding away in behalf of good de- 
sign, shading and adequate insulation is ulti- 
mately going to keep a lot of people hanpy 
with their air-conditioned homes. We think 
that’s essential if residential air conditioning 
is going to grow at the rate predicted. 

Frep H. Sines, secretary 
National Mineral Wool Assn. 
New York City 


Sirs: 
We do want to applaud you for your ex- 
cellent air-conditioning article. 
J. L. McGarry, merchandising dept. 
Airtemp Div., Chrysler Corp. 
Dayton, Ohio 
continued on p. 78 
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SCR brick 








STRUCTURAL CLAY PRODUCTS INSTITUTE 


1520 18th Street, N. W., Washington 6, D. C. 


says Denver Builder Gib S. Egan, 


General Manager of Westcraft Homes, Denver, Colo. 


“We are definitely sold on ‘SCR’ brick’ 
construction. Five brick masons-and two 
helpers produce a house a day for us. 
Since December 1, 1953 we have built 105 
3-bedroom houses in the $11,875-$14,225 
range—and sales continue to stay out 
ahead of starts.” 


Profit by this typical builder’s report on 
“SCR brick”—a thru-the-wall unit that 
gives you all the extra sales values of brick 
— and competes with frame costs. 


Send for useful free booklet “How to Build 
Homes that Sell with the ‘SCR brick’.”’ Gives 
full construction details. Address Dept. HH-7. 
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WINDOW WALLS OF TWINDOW, Pittsburgh’s window with built-in insulation, are practical in homes in every price 
bracket. For Twindow openings mean high-grade workmanship, out-of-the-ordinary value. Another proof of this 
is the installation of these units in the houses of Place Homes, Inc., South Bend, Indiana, shown here. Fact is, the 
cost of glass walls compares favorably with that of conventional masonry or other construction. Buyers of new 
homes, as well as homeowners interested in remodeling, know that Twindow means greater interior comfort, actual 
savings in heating costs, increased enjoyment of the outdoors from indoors. 


THIS CUTAWAY shows the make-up of a Twindow unit. Two panes of Plate Glass enclose a dead-air space, giving 
Twindow its high insulating properties. A stainless steel channel frames the unit, protects the seal and glass edges, 
makes handling easy, quick and safe. 


Every nickel you spend on glass shows. And the results far outweigh the cost. 
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and remodeling jobs! 








WALL MIRRORS of Pittsburgh Plate Glass, in the bedroom, living room, bathroom, entrance hall, 
help you sell your homes faster. For they impress prospective buyers with the superior value 
of your homes. And in renovating work, they're always in big demand. There’s nothing like 
a Pittsburgh wall mirror to add sparkle to a room. It can make a small room look larger—a 
narrow one appear wider. Pittsburgh has also developed cost-cutting, labor-saving brackets 
for use in installing even large wall mirrors flush against the wall. They take care of wall 
irregularities, too, Ask your local Pittsburgh glass distributor for full details. 














stamp of quality on your homes 





FULL-LENGTH DOOR MIRRORS are much in demand, in new homes as 
well as in remodeling work. You'll be wise to include several—in 
bedrooms, bathrooms and entrances. They're very easily put up. 
And they come in five widths—16, 18, 20, 22, and 24 inches. All of 
them are a full 68” in height and are made to fit all standard interior 
millwork doors of 80” in height. Your nearest Pittsburgh Plate Glass 
Company branch can fabricate mirrors for doors other than standard 


heights. 


Build it better with Hittsburgh (4las 


; See Sweet’s Builders Catalog for detailed information on Pittsburgh Plate Glass Company products. 
PAINTS « GLASS « CHEMICALS « BRUSHES PLASTICS « FIBER GLASS 
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“We use the best of everything! 


Mosaic Clay Tile is in 
our first house and it will 


be in our last!” 


... says Fred J. Wittenberg, President, 
Ormond By The Sea, Inc., Ormond Beach, Fla. 


Families from 27 States have made their Florida 


dreams come true at beautiful Ormond By The Sea! Here, 
they are purchasing well-built homes at really low cost. 
For instance, a one-bedroom house including lot costs but 






Fred J. Wittenberg and William H. Kinsella 


$5,250.00, with two-bedroom plans going for $6,950.00. 
All houses are quality-constructed of materials that need 
little care and minimum repair over the years. Mosaic 


plan a colony of 1800 one and two bedroom houses 
on this beautiful oceanfront site. 320 homes have 
been completed. Another 175 are under construction. 
All houses feature Mosaic Clay Tile bathrooms, win- 


dow sills and food bars. 


Clay Tile is one of these fine materials, 


“I've cleaned and 

scrubbed since | was knee 
high,” says Mrs. George F. 
Lamb, formerly of New Jersey. 
“That’s why I’m so pleased 
with the Mosaic Clay Tile walls, 
floor and accessories in my 
bathroom. Just a light wiping 
does the trick.” 


“We've never had so en- ~ 
joyable a home as this,” 
says Mrs. Burton M. Young, pic- 
tured here with Mr. Young. 
“Sunshine, flowers round the 
calendar, and easy-care Mosaic 
Clay Tile in bathroom and 
kitchen.” 


, 
‘ 
> 
; 
4 
‘ 
. ¥ 


Whether you build single units or develop large 
tracts, it will pay you to study the value of Mosaic Clay 
Tile in your homes. See Mosaic Tile today at your Tile 
Contractor’s Showroom, or at the Mosaic Showroom near 
you. For helpful Mosaic Tile literature, write The Mosaic 
Tile Company, Dept. 29-24, Zanesville, Ohio. 


Member—Tile Council of America and The Producers’ 
Council, Inc. 


THE MOSAIC TILE COMPANY 
Offices, Showrooms and Warehouses from Coast to Coast 


MOSAIC 
® Over 4000 Tile Contractors to serve you. 


1954 Our Sixtielh Year 


Ormond By The Sea, Inc., Builders. 


McGuirt Tile and Marble, 
Tile Contractors. 














For Free Estimates 
on Cuosaic) Tile, 


see your phone book 


; for the name 

os 
hf of Your Tile 
YY Lhentractor 
\ MY (Ceramic) 








Offices: 
Atlanta @ Baltimore @ Boston @ Buffalo 
Chicago @ Dallas @ Denver @ Detroit 
Fresno @ Greensboro e Hartford 
Hempstead, L. |., N. Y. @ Hollywood 
Little Rock e@ Miami @ Milwaukee 
Minneapolis e New Orleans @ New York 
Philadelphia @ Pittsburgh e@ Portland 
Rosemead, Cal. Salt Lake City 
San Francisco @ Seattle @ St. Louis 
Tampa @ Washington, D.C. @ Zanesville. 
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Arden Town Shopping Center in Sacramento, 
California used Zonolite plaster throughout 
... affords greatest possible fire protection. 
Plasterers save time in preparation and 
cleanup with Zonolite. No messy sand pile 
to slow up jobs. 




















Parkview School, New Bedford, Ind. Use of 
Zonolite Acoustical Plastic in all classrooms, 
corridors and auditorium, combines maxi- 
mum fire protection with 0.65 noise reduc- 
tion, at rock-bottom cost. 


Architect Wm. B. Harvard adds insulation 


value, fire safety, sound control with Zonolite 

laster on walls and ceilings, Zonolite insu- 
ating concrete on the roof, and Zonolite 
Acoustical Plastic on ceilings. 





age “hb Saath Coppers 


Residence and Office, Johnson City, Tennes- 
see. Zonolite concrete under radiant heating 
coils provides maximum heating efficiency, 
low heating cost for architect, Alfred H. 
Abernathy. 

















Charles J. Schuh Bldg., St. Petersburg, Fla. 












ZONOLITE AGGREGATES ADD 
V INSULATION VALUE 


V FIRE SAFETY 
¥ ACOUSTICAL BENEFITS 


ZONOLITE PLASTER AGGREGATE 


Used by more plasterers than an 
other brand of aggregate for its prod- 
uct performance. It’s uniform, easy to 
use... Saves precious time getting on 
and off the job—saving you valuable 
construction time. Affords highest 
attainable fire ratings for protection 
of floors, ceilings, columns, beams. 
Provides added insulation. 


ZONOLITE CONCRETE AGGREGATE 


. .. makes concrete with 12 to 16 
times the insulating value of ordinary 
concrete. Ideal for floor slabs on-the- 

round or as a base for radiant heat- 
ing coils. Minimizes danger of con- 


ZONOLITE 


densation—permits radiant heating 
to operate more efficiently—cuts heat 
loss into ground. Poured as a roof 
deck or to provide insulation over 
existing roofs, Zonolite vermiculite 
concrete affords fire-safe, lasting in- 
sulation qualities. 


ZONOLITE ACOUSTICAL PLASTIC 


..- lowest cost acoustical treatment to 
apply—0.65 noise reduction co-effi- 
cient— 100% fire proof—attractive 
textured finish may be decorated 
without affecting acoustical efficiency. 

Get all the facts about Zonolite Ver- 
miculite Aggregates. Mail coupon today 
without obligation. 


COMPANY 


135 S. LA SALLE ST. ¢« CHICAGO 3, ILLINOIS 


ee ee ee ee ee 
Zonolite Company, Dept. HH-74 
135 S. LaSalle St., Chicago 3, lil. | 


Please send me your new booklet G-24 on Zonolite insulation, | 
lightweight Aggregates and Acoustical Plastic. 


Rass bs co obs Hens sndeconedncenndtaae PISO TERMNE i wehccecccsens i 
| Gs vis ce ndede césaoWetence FOGG... AAA icceds cccccdsvessdsvsrdéccece I 
Architect 9 Engineer 0 Spec. Writer 0 Contractor 0 | 
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For comfort-conscious 
- home buyers...specify 


Emerson-Electric 


ATTIC FANS 


Today’s home buyer is just as anxious for assurance that his 
home will be cool in summer as he is that it be warm in winter. 





Here is a low-cost installation that pays big dividends in satis- 
fying home buyers: an Emerson-Electric Attic Fan. Available 
in 24", 30", 36", 42” and 48” blade sizes, these dependable 
fans have exhaust capacities up to 19,400 c.f.m. Made for 
either horizontal or vertical installations. 


Write for complete performance and installation data at once. 
Ask for Bulletin No. 614. 


THE EMERSON ELECTRIC MFG. CO. 
St. Lovis 21, Mo. 





Also specify Emerson-Electric 
Kitchen Ventilators 


You add “Kitchen Appeal” to your homes when 
you specify Emerson-Electric Kitchen Ventilators. 
Wall and ceiling models available for easy instal- 
lation in any type construction. 














Th Leese: 


FANS « MOTORS APPLIANCES 








LETTERS continued 





Sirs: 
. Nothing quite comparable to it avail- 
able in publishing circles. Congratulations. 
Joun C. Garceau, director 
Advertising and sales promotion 
York Corp. 
York, Pa. 


Sirs: 
A wonderful job. We have ordered a quan- 
tity of reprints for our sales organization. 
Jack KIcE 
Coleman Co. 


Wichita, Kans. 


Sirs: 
Congratulations. This is the finest report on 
air conditioning we have ever read. 
W. E. McLeop, president 
Central Air Conditioning & Heating, Inc. 
Nashville, Tenn. 


FLLW 
Sirs: 

Once again Frank Lloyd Wright has 
brought a refreshing point of view to the 
housing problem (H&H, March °54). Only 
your editorial is slanted the wrong way. In 
my opinion it ought to have been, “What to 
do with a problem location.” 

Here the owner was, stuck with this crummy 
little promontory on the Pacific, surrounded 
by water and hills, etc. Now the average 
architect probably would have brought a de- 
featist attitude to the problem, possibly have 
oriented things so that people would catch a 
glimpse of the sea occasionally. 

Not Mr. Wright. As you point out, with 
the interesting elbow-to-elbow seating around 
the perimeter of the room, “No matter where 
you sit, you face away from the overpower- 
ing view and glare toward the warm, intimate 
cave of the fireplace.” I do not suppose any- 
one can forestall the social rebel who has 
to squint out to sea, but Mr. Wright has at 
least contrived to make him kneel on the 
bench and look backward. 

As I thought over his solution, I was im- 
pressed at how architectural cycles come full 
circle, not that I mean to suggest there is 
anything derivative in Mr. Wright's solution. 
Take my old Connecticut farmhouse, for ex- 
ample. By use of small windows and swing- 
ing the house around properly, the unknown 
builder was able to avoid any prospect of hill 
or valley. However, there are warm, intimate 
caves in every room, everywhere you look, 
which spare one from being troubled by that 
occasional shaft of light. The parallel is prob- 
ably explainable only in terms of authentic 
native genius, untutored but intuitive. 

E. H. Watworrtn Jr. 
New York City 


continued on p. 82 
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Cut your 
installation time 











Here’s a proposition that makes sense . . . and saves dollars. 
Truscon Interior Steel Doors and Frames can cut your costs. 
First, they are designed and built to compete in cost with doors 
of any other material. They offer all the economies of mass 
production. And, they can be completely installed in less than 
1/3 the time usually required to fit and hang conventional doors. 


Both swing and sliding steel doors offer flush modern beauty. 
They are ready for painting to match room decorations. They 
are dimensionally stable under all weather conditions for per- 
fect fit and permanently trouble-free operation. 


Sliding Steel Closet Doors are a great home-selling feature. 
Women like the extra room floor space they provide, the im- 
proved closet accessibility, the greater freedom for furniture 
arrangement. Useful as room dividers, too. 


Truscon door leaves are designed for use in either right hand 
or left hand position, opening in or out. Door leaves are effec- 
tively sound-deadened. Frames are available for right hand or 
left hand opening. Frames are shipped knocked down for quick 
assembly and are adapted to practically every type of wall con- 
struction. All standard door opening sizes. Most popular sizes 
ready for prompt shipment from Truscon warehouse stocks. 
More facts, details, and dimensions in Sweet’s; or write Truscon. 


TRUSCON® TRUSCON STEEL DIVISION 


REPUBLIC STEEL CR) 


1056 ALBERT STREET @ YOUNGSTOWN 1, OHIO 
EXPORT DEPT.: CHRYSLER BLDG., NEW YORK 17, N.Y. 
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PRODUCT NEWS from AMERICAN- Standard 





A review of products in the news and important features worth remembering 





HEATRIM PANELS 











Attractive, space-saving Heatrim panels are the 
modern way of providing comfortable, even, 
convected warmth throughout an entire room. 
Specifically designed for forced-circulation hot | 
water heating, they take the place of conven- { 
tional wood baseboards . . . can be installed 
against existing walls or recessed to the depth 
of the plaster. They save floor space, leave walls 
unbroken . . . permit greater latitude in design- 
ing and decorating. Hanger-supported heating 
element “rides free,” can’t touch the enclosure 
... permits 114” horizontal movement. Front 
panels are easily and firmly secured with spring 
steel clips . . . will not rattle. ) 





EMPIRE GAS BOILERS 











Precision-made of cast iron, Empire boilers 
offer both low first cost and low operating cost. 
They are highly responsive, provide quick, 
even, clean heat . . . with a minimum of fuel. 
Empire boilers are compact and attractive... 
are ideal for utility room or laundry as well as 
basement installation. Available in a practical 
range of sizes and models for hot water or steam, 
and for any type of gas, there’s an Empire boiler 
to fit your building plans exactly. Cast iron sec- 
tions are factory-assembled, as are piping and 
control sub-assemblies—features that assure un- | 
usually quick and easy installation. | 


For further information on American-Standard 
products see Sweet's Light Construction File 


American-Standard 
Dept. HH-74, Pittsburgh 30, Pa. 


Without obligation on my part, please send me 
literature on: 


7 
| 
| 
| 
| 

C Heatrim Panels 0 Empire Gas Boilers | 
| 
| 
| 
| 
| 
| 


American-Stardard 





ee 
Le >| 
e 
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American Radiator & Standard Sanitary Corporation, Dept. HH-74, Pittsburgh 30, Pa. 
Serving home and industry: AMERICAN-STANDARD © AMERICAN-BLOWER © CHURCH SEATS & WALL TILE © DETROIT CONTROLS © KEWANEE BOILERS © ROSS EXCHANGERS © SUNBEAM AIR CONDITIONERS 
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Wea Oo 
WHICH GLASS 


Is Best for 
Air-Conditioned 


Buildings? 





Architects and designers are familiar 
with the relative values of single glass 
and double glass in respect to winter 
heat savings and comfort. The grow- 
ing importance of air conditioning 
emphasizes the need for careful selec- 
tion of the right glass in respect to 
differences in heat gain as well. 
Demand for large areas of glass for 
light and view makes this especially 
necessary. 

The American Society of Heating 
and Ventilating Engineers recently 
concluded a seven-year study of heat 
gain from solar and sky radiation. With 
the facts from this study, it is now 


possible to estimate quite accurately 
the comparative heat gain with vari- 
ous types of glass. The figures for com- 
parison are based on a measure of 
hourly heat gain, averaged over the day, 
This has become the preferred meth- 
od for calculating the cooling load. 

Table 1 shows the total BTU heat 
gain in an hour for each square foot 
of glass in windows. The figures in- 
clude direct solar radiation, sky or 
diffuse radiation, heat transfer due to 
differences between indoor and out- 
door temperatures, and heat gain due 
to increased glass temperatures when 
the sun is shining on it. 


TABLE 1—Cooling load BTU per sq. ft. hr. (L-O-F Glasses 


Design day— August 1— Design temperature 95 F—75 F 





























Lat. Kind of Glass North | East | South | West 
D. S. Sheet 21.2 | 48.3 | 18.8 | 48.3 

Y%” Plate 20.4 | 46.0 | 18.1 | 46.0 

24° | 4” Heat Absorbing Plate 17.5 | 35.6 | 15.8 | 35.6 
N Thermopane®—D. S. Sheet 15.5 | 39.9 | 13.7 | 39.9 
Thermopane —\%” Plate 14.7 | 36.6 | 13.0 | 36.6 
Thermopane —'%” Heat Absorbing Plate | 11.8 | 26.8 | 10.6 | 26.8 

D. S. Sheet 19.8 | 49.0 | 24.6 | 49.0 

¥,” Plate 19.1 | 46.7 | 23.7 | 46.7 

32° | 4" Heat Absorbing Plate 16.5 | 36.1 | 19.8 | 36.1 
N Thermopane —D. S. Sheet 14.5 | 40.5 | 18.0 | 40.5 
Thermopane —'4” Plate 13.7 | Wit BS Fa 
Thermopane —4” Heat Absorbing Plate | 11.1 | 27.2 | 13.4 | 27.2 

D. S. Sheet 19.4 | 50.3 | 34.0 | 50.3 

¥,” Plate 18.9 | 48.0 | 32.6 | 48.0 

40° | %%4” Heat Absorbing Plate 15.8 | 37.0 | 26.1 | 37.0 
N Thermopane —D. S. Sheet 14.4 | 41.7 | 26.5 | 41.7 
Thermopane —” Plate 13.6 | 38.2 | 24.8 | 38.2 
Thermopane —%” Heat Absorbing Plate 10.9 | 27.9 | 18.4 | 27.9 








LET’S TAKE AN 


Assume a small building at 40° N latitude, with the following glass 


areas: 
North wall ...... 140 sq. ft. South wall ...... 147 sq. ft. 
East wall ........ 60 sq. ft. West wall ........ 52 sq. ft. 


Here are the heat gain comparisons for the glass: 


TABLE Il 





Reduction 
Kind of Glass North | East | South | West | Total | Over Single 
Sheet 
D. S. Sheet 2716 | 3018 | 4998 | 2616 | 13348 _ 
%” Plate 2646 | 2880 | 4792 | 2496 | 12814 4.0% 


Y%” Heat Absorbing Plate 2212 | 2220 | 3837 | 1924 | 10193 23.6% 
Thermopane—D. S. Sheet 2016 | 2502 | 3895 | 2168 | 10581 20.7% 


Thermopane—%” Plate 1904 | 2292 | 3646 | 1986 9828 26.3% 
Thermopane—” Heat 
Absorbing Plate 1526 | 1674 | 2705 | 1451 7356 44.9% 























Shading —This is important with any type of glass. Taking the 
building referred to above as an example, complete shading of south 
windows from March 21 to September 21 will further reduce the 
total heat gain through glass, varying from 16.4% to 19.4%, accord- 
ing to the type of glass used, 
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For every 1°F increase in outdoor design temperature or decrease of 
indoor temperature, add 1.07 to single sheet glass values, 1.06 to sin- 
gle plate or heat absorbing values and 0.61 to values for Thermopane. 


Conclusions from this table 

1. Thermopane insulating glass will save in over-all operating costs 
of the air-cooling system. 

2. Thermopane will usually reduce the size and cost of the equip- 
ment required and the reduction will be substantial where Heat 
Absorbing Thermopane is used. 

3. Heat Absorbing Thermopane is of greatest value on east and 
west exposures. Its value is also important on south exposures. 

4. Shading of east and west windows is highly desirable. An over- 
hang or other shading device will exclude at least some solar or 
sky radiation. 

5. The desirability of shading of south windows increases as lati- 
tude increases. 

6. Heat gain through north windows is almost constant for all 
latitudes in the U. S, 





EXAMPLE: 
Combined Glass | Total Reduction 
Kind of Glass and Shade in Cooling 
Reduction Load 

D. S. Sheet 18.6% +207 ton 
Y¥,” Plate 21.5% .241 ton 
Y%” Heat Absorbing Plate 40.0% -403 ton 
Thermopane—D. S. Sheet 40.3% -403 ton 
Thermopane—',” Plate 45.7% -452 ton 
Thermopane—'” Heat Absorbing Plate 62.3% -607 ton 











Summary — This example is for a small building. Larger sav- 
ings, of course, will accrue in reduction of heat gain through 
larger glass areas. The example does show how the right glass 
can materially reduce the size of the air-conditioning unit 
required and decrease the cost of operation for the life of the 
building ...in addition to the winter heat savings and comfort 
which Thermopane provides. 

Climate need not materially hamstring your design freedom, 
as far as glass is concerned. Put windows where you want 
them, using the versatility of glass to meet conditions of sun 
and climate. If you desire further information on heat gain or 
heat loss as it pertains to glass, write to: 


LIBBEY - OWENS - FORD GLASS COMPANY 
608 Madison Avenue, Toledo 3, Ohio 








GLASS-LOUVERED JALOUSIES 


Tht Wtniltled and 


At last, a practical, glass-louvered jalousie 
for installation in any climate. A room with 
Nova Jalousies is light and airy in the Sum- 
mer—warm and weather-tight in the Winter. 
A porch, enclosed with Nova Jalousies, be- 
comes livable all year around—at no sacrifice 
to Summer ventilation. A Nova Jalousie set 
into a door affords an additional source of 
ventilation — even through a locked door. 
Interchangeable screen and storm sash elimi- 
nate the need for any secondary door. 

Here is full ventilation—up to 100% of the 
opening—even during the rain! Exclusive de- 
sign features keep out the rain—admit rain- 
cooled air. In he Winter—Vinyl weather- 
stripping at the head and sill—and an exclu- 
sive interlocking operator bar sealing the 
jamb — combine to provide a superior seal 
against cold and gales, All year around—you 
have the protection of 7/32”glass over much 
thinner standard window glass. 

Louvers—7/32” thick by 4” deep—are pro- 
vided clear or obscure at the same price. 


WEATHER-SEALED... 
EASILY INSTALLED 


Tinted, heat-absorbing glass is optional at 
slight additional cost. Louvers may be quickly 
and easily installed on the job by unskilled 
labor. A‘ patented stainless steel wedge per- 
mits glazing without bending the glass clip. 
he Nova Jalousie—in sizes up to 41” 
wide; 971” high—is designed for installation 
in any door or window opening with cost 
and labor at a minimum. Jalousies are shipped 
KD-—and assembled with only eight screws. 
May we send you illustrated literature? Please 
address your inquiry to Department 93. 
FOR ADDED PROTECTION ON PORCH ENCLO- 
SURES, use weatherproof, crackproof Homa- 
sote — Standard, 





Striated or Wood- 
textured — for 
sheathing and fin- 
ishing, insideor out. 


Worm gear 
operator locks in 











any position. 
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TRENTON 3, N. J. 


A wholly-owned subsidiary of 
Homasote Company—manufacturers of the oldest 


and strongest insulating-building board, wood-textured and striated panels. 
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LETTERS § continued 





Sirs: 

Even though you call Wright’s oceanside 
house a “geometrical jigsaw puzzle” I can’t 
see anything in the design that couldn't be 
cut with a table saw and put together in a jig 
if it were all wood. 


& < 


For prefab houses: triangular panels plus the 
Wright manner. 





— 


Taking a little (less is more I’ve heard) 
from Wright, a little from Fuller, a little from 
Lu-Re-Co and others, I think we have the 
best idea for prefabricated houses right in 
front of our noses. 

I think what you call “a planning lesson 
from Frank Lloyd Wright” is also a lesson 
in prefabrication handed to us by the master 
on a silver platter, but we can’t see the meat 
for the beauty of the dish. 

Triangular panels for the roof, and for the 
walls in some cases to supplement rectangular 
panels, plus the Wright manner of | design 
construction] offers the flexibility needed in 
prefab houses. 

Grorce W. Mo.sere, future architect 
Duluth, Minn. 


PLASTICS 
Sirs: 

Our thanks for the many informative and 
interesting articles on new products. We hope 
that you will continue your good work in re- 
search in the field of plastics (H&H, Feb. °54). 

Dan Saxon PaLMeEr, AJA 
Los Angeles 


MORE WOOD 
Sirs: 

Your article on millwork (H&H, April °54, 
p- 140) points out definitely that progressive 
approach in millwork design is one phase of 
a program to a better and greater use of lum- 
ber in the house. 

R. A. ScHAUB 
Northern Indiana Lumber & Coal Co. 
Whiting, Ind. 


ERRATUM 
Sirs: 

In your May House & Home (p. 135, 
lower right) you show a house which you 
credit to H. J. Rolfs, Washington D. C., as 
builder. 

Please be advised that this house was built 
by the Merrimack Construction Corp., 
Bethesda, Md., as one of a group of 24 
homes. 

ARTHUR P. Becker, A/A 
President, Merrimack Construction Corp. 


Bethesda. Md. 


e House & Home regrets the Merrimack Con- 
struction Corp. did not receive due credit for its 
houses. 
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LUXURY HARDWARE OF ALCOA ALUMINUM 
ADDS SALES APPEAL... COSTS NO MORE! 


Made in designs to harmonize with traditional or 
modern architecture, builders’ hardware made of 
Alcoa® Aluminum adds sales appeal to any home. 
Yet leading manufacturers offer these luxury 
lines of lock sets, escutcheons, hinges, window 
and cabinet hardware made of solid Alcoa 
Aluminum at regular hardware prices. 

Alcoa helped these pace-setting manufacturers 
by developing alloys that are corrosion resist- 
ant all the way through, by developing beauti- 
ful finishes that won’t chip or wear off, by de- 


veloping fabricating methods that keep the price 
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low. Ask your hardware consultant or builder 
about the quality lines of builders’ hardware 
made of Alcoa Aluminum. ALUMINUM COMPANY 
OF AMERICA, 1972-G Alcoa Bldg., Pittsburgh 19, 


Pennsylvania. 






i 
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ALURINU 


ALUMINUM COMPANY OF AMERICA 

















REMINGTON STUD DRIVER saves up to 


80% on fastening costs....lets you bid lower! 


“‘Helped me land a big job | never counted 
on’’—says a Texas contractor about the Rem- 
ington Stud Driver. And you quickly realize how 
he did it when you see this powder-actuated tool 
drive 4 and 5 studs per minute in steel and con- 
crete. That means real savings in time and labor. 

Compact and portable, the Stud Driver weighs 
only 6 pounds and requires no outside source of 
power. It’s ready to go—any time, anywhere, 


TYPICAL QUESTIONS FROM A CONTRACTOR 


QUESTION: 

Where can I get some of those new templates your com- 
pany has issued? 
ANSWER: 

Your Remington Stud Driver distributor will be glad to 
supply you with templates, free of charge. They help make fast, 
accurate anchoring a cinch. 


‘If It’s Remington—It’s Right!’’ 





Listed & Approved by Underwriters’ Laboratories, Inc. 


Remington 


even in confined places inaccessible to ordinary 
fastening methods. And with the power of its 32- 
caliber cartridge, you know a stud is set to stay! 


What’s your fastening job? 
Whether anchoring wood plates to concrete floors 
or hanging radiator housings to concrete or brick 
—you can depend on the Remington Stud Driver 


below for further information. 


MAIL THIS COUPON TODAY 


Industrial Sales Division, es HH-7 
Remington Arms Company, Inc. 
Bridgeport 2, Connecticut 





Please send me a free copy of the new booklet showing 
how I can cut my fastening costs. 


Name 





Position 
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**A new low price — makes 
*““Command-Aire” conditioning 
a practical feature in moderately 
priced homes, 





erected by noted builder, C. Di Felice * (average price $22,500) 


Unusually compact design— 

permits the ““ITwins” to be in- 

: : : stalled in a closet or alcove ... 

A feature attraction_L was year round air saves up to 100 dollars in space 
“/) l \\\ a costs per home. 


* Inde, i i 
a ‘ ire” Twins. ee 
conditioning by Bryant's famous “Command-Aire” Twins. units—assure proper delivery o 
air for both heating and cooling 
... provide better dehumidifi- 
cation control . . . eliminate 

overload on furnace blower. 


; Result: 6% 50 sales in 90 days...a profitable : 

* § Cooling initially—or later— 
* The ‘‘Command-Aire”’ furnace 
a member can be installed first, 
. and the cooling “Twin” offered 
‘ later . . . whichever is most 


transaction for which Mr. Di Felice gives due credit to the 





convenient for the buyer. 


A unique Bryant warranty 
eliminates service headaches. 


strong sales appeal inherent in the “Command-Aire” equipped 
home. Specifically, Mr. Di Felice... and home buyers .. . liked 


these unique features of the Bryant “Command-Aire” system. . 


® somes 
' * Mr. Di Felice’s homes, offered in 3 
4 r (] i and 5-bedroom styles, are located 
at Bob White Farm, a 200-acre tract 
of scenic land in Montgomery 
County near King of Prussia, Pa. 





pari 











HEATING * AIR CONDITIONING ° WATER HEATING 
For full information write BRYANT HEATER DIVISION, 17825 St. Clair Ave., Cleveland 10, Ohio 
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“Such as builders Max and George Spoon— 
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Max Spoon 


George Spoon 








...and to a constantly growing parade of young, 
aggressive builders who will be users of famous 
Fenestra* Building Products for the next 25 years. 

Why are builders so enthusiastic about Fenestra ? 
Partly because Fenestra builds the kind of quality 
into their product that has made them America’s 
largest producer of steel windows. 

Another reason: Fenestra constantly develops 
new steel windows and doors to meet every new 
need (like the new WindoWall for example). 

Also, a great factor has been the way Fenestra 
furnishes the whole package —windows, casings, 
hardware, screens, storm sash; interior door, 
frame, hardware units; sliding closet doors, com- 
plete with frames and hardware. Naturally, all this 
saves you ordering time, speeds delivery, cuts 
building time and labor. 

And Fenestra has the only plant in America 
especially designed for the exacting job of Hot- 
Dip Galvanizing Steel Windows. Fenestra Super 
Hot-Dip Galvanized Windows never need painting. 


need for residential windews, casings, screens and sterm te 





“A salute to those who made it possible” x“ 


enthusiastic Fenestra fans 
for 25 years... 





Fenestra Steel Windows in a Detroit apartment 
house built and owned by Spoon Brothers. 
Architects: Joseph E, Wassell & Associates, Detroit. 





Look over the Fenestra line! Call your local 
Fenestra Representative, or write to Detroit Steel 
Products Company, Dept. HH-7, 3401 Griffin St. 
Detroit 11, Michigan. 
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“Such as builders Max and George Spoon— | 











Max Spoon 





George Spoon 
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...and to a constantly growing parade of young, 
aggressive builders who will be users of famous 
Fenestra* Building Products for the ext 25 years. 

Why are builders so enthusiastic about Fenestra? 
Partly because Fenestra builds the kind of quality 
into their product that has made them America’s 
largest producer of steel windows. 

Another reason: Fenestra constantly develops 
new steel windows and doors to meet every new 
need (like the new WindoWall for example). 

Also, a great factor has been the way Fenestra 
furnishes the whole package —windows, casings, 
hardware, screens, storm sash; interior door, 
frame, hardware units; sliding closet doors, com- 
plete with frames and hardware. Naturally, all this 
saves you ordering time, speeds delivery, cuts 
building time and labor. 

And Fenestra has the only plant in America 
especially designed for the exacting job of Hot- 
Dip Galvanizing Steel Windows. Fenestra Super 
Hot-Dip Galvanized Windows never need painting. 


Your need for residential windows, casings, screens and storm sash 
that were designed for each other —that could be installed, literally, in 
minutes—that would add to the sales appeal of your homes —encour- 
aged us to develop our present Fenestra Residential Steel Window line. 


WINDOWS e HARDWARE 





CNCSTIA | 


e CASINGS e SCREENS « STORM SASH 


“A salute to those who made it possible” x 


enthusiastic Fenestra fans 
for 25 years... 





Fenestra Steel Windows in a Detroit apartment 
house built and owned by Spoon Brothers. 
Architects: Joseph E, Wassell & Associates, Detroit. 





Look over the Fenestra line! Call your local 
Fenestra Representative, or write to Detroit Steel 
Products Company, Dept. HH-7, 3401 Griffin St., 
Detroit 11, Michigan. *@ 
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Ohio Builders Talk 


200 S. Hamilton Road 


Edward L. MeVey i 
Columbus, Ohio 


Mr. McVey states: “I feel that Jani- 
trol is the best equipment available 
today and | want the best for my 
homes. By having Janitrol in my 
homes | feel that it eliminates any 
sales resistance as far as heating is 
concerned.” 








657 E. Weber Street 


: Walter Webb & Son 
Columbus, Ohio 


Mr. Webb states: “I have used 
Janitrol for fifteen years and find 
that people know the equipment and 
! have confidence that the product 
will live up to its fine reputation of 
giving satisfaction. | also believe that 
I should use quality equipment in the 
high quality home | build.” 


Experienced, successful builders like Mr. Webb and Mr. 
McVey believe in quality . . . know that it pays-off. 

While many quality construction materials aren’t always 
visible in a completed house . . . you can always make 

a convincing sales demonstration of a Janitrol Automatic 


Comfort installation. 


With Janitrol, you can point to more advanced design 
features .. . proved longer life . . . a minimum of 
maintenance . . . economical operation. 

There are types and sizes of Janitrol equipment for any 
type installation that will save valuable floor space . . . 
compact units that fit in closets, crawl spaces, attics asv 


well as in the basement. 


Get complete specifications and help on money-saving 
heating layouts from your nearest Janitrol office. Ask 
about Janitrol’s FREE Model Home Merchandising 
Package that capitalizes on the heating and cooling 
options to help you sell. It’s worth hundreds of dollars! 





-. WINTER y- $ 
Apulomiili Swen CONMMONNG 
DIVISION OF SURFACE COMBUSTION CORPORATION 


COLUMBUS 16, OHIO 
In Canada: Alvar Simpson, Ltd., Toronto 13 


JANITROL DEALERS ARE LISTED UNDER “FURNACES” IN THE YELLOW PAGES OF YOUR PHONE BOOK 
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THE ORIGINAL TRANSLUCENT FIBERGLAS PANEL 


ALSYNITE’s versatility offers unlimited design possi- 
bilities... truly modern magic! Wherever translucence 
and beauty are desired, Alsynite provides the answer. 
It is shatterproof, feather-light . . . can be sawed and 
nailed like wallboard. Proved over years of service in 
all climates. Range of 19 beautiful, permanent colors 
permits strikingly dramatic effects. 


Alsynite was used by Architect Raphael Soriano 


in the apartment shown above to provide complete 
privacy without sacrificing daylight. 


Alsynite is perfect for skylights, window walls, 


partitions, patios, awnings, lanais, shower stalls, sun 
and wind shelters. See Sweet’s Catalog. 


ALSYNITE COMPANY OF AMERICA 
Dept. HH-A, San Diego 9, Calif. 
Send illustrated specifications folder 
on Alsynite without obligation. 


ee 

COMPANY __ 

ADDRESS__ ken 
CITY ‘ STATE 


Plants in California, Ohio and New Jersey 





STOCKING DISTRIBUTORS 
THROUGHOUT THE U.S. 











3 important reasons why you 


LOCK OUT MOISTURE 
as you LOCK IN COMFORT with 





| 
Pe | 


1. Made of pure aluminum foil, 
these suspended, multiple sheets 
cannot hold or pass moisture. 


2. A water-proct backing, made 
of heavy 30/30/30 duplex pro- 
vides extra moisture protection. 


3. ..and because ALFOL is applied 
across the stud faces, ceiling to 
floor, it gives you continuous mois- 
ture protection. 








...ALFOL INSULATION 


The finest vapor barrier obtainable—and 





you deliver it as a bonus when you specify 
ALFOL Insulation! Because your key ben- 
efit is the way ALFOL, with its multiple 
aluminum foil surfaces reflecting 95% of 
all radiant heat, keeps heat where it be- 
longs—all year ’round! This “‘two-for-one”’ 
efficiency is why each month, in these cost- 
conscious days, more and more leading 
architects are specifying ALFOL. 


And how the builder appreciates this 
architect trend toward ALFOL! For he 
finds that ALFOL, so clean and compact, 
saves money in handling, storage and ap- 


FREE! Address our Dept. HM for a new cost 


study on residential insulation. 


ALFOL 


BUILDING BLANKET INSULATION 


“FIRST IN REFLECTIVE INSULATION” 


~~ 7] REFLECTAL 


plication. And ALFOL’S rugged duplex 
backing gives him a positive, rip-resisting 
application job. 


For your next job, why not choose ALFOL 
—the only insulation providing (A) mul- 
tiple aluminum foil sheets for thermal ef- 
ficiency and (B) heavy duplex backing for 
extra moisture protection and application 
support. 
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A Subsidiary of 
155 EAST 44th ST. 


Borg-Warner 
NEW YORK 17, N.Y. 














EVENTS 





Fall Architects’ Trek to Spain, Italy, Greece 
Egypt and France, Sept. 4—Oct. 7, under th: 
leadership of Edmund Purves, FAIA, from 
whom details can be obtained at AIA head 
quarters: 1735 New York Ave. N.W., Wash 
ington, D.C. 


National Home Furnishings Show, Sept. 9-19, 
71st Regiment Armory, 34th St. and Park 
Ave., New York. 


Iuminating Engineering Society, annual meet- 


ing, Sept. 13-16, Chalfonte-Haddon Hall 
Hotel, Atlantic City, N.J. 
Pennsylvania Society of Architects, annual 


meeting, Sept. 16-19, Great Lakes cruise on 
the South American, leaving from Erie, Pa. 


Midwest Conference of Building Officials and 
Inspectors, annual conference and business 
meeting, Sept. 20-22, Hotel 
Perry, Toledo, Ohio. 


Commodore 


Gulf States District, American Institute of Archi- 
tects, regional conference, Sept. 26-28, 


Marion Hotel, Little Rock, Ark. 


California Council of Architects, annual conven- 
tion, Sept. 30-Oct. 2, at Hoberg’s, Lake 
County, Calif. 


National Retail Lumber Dealers Exposition, 
Oct. 2-10, Kingsbridge Armory, New York. 


National Hardwood Lumber Assn., annual con- 
vention, Oct. 5-7, Rice Hotel, Houston, Tex. 


Pacific Coast Building Officials, annual business 
meeting, Oct. 5-8, Denver, Col. 


National Assn. of Housing and Redevelopment 
Officials, annual meeting, Oct. 11-14, Bel- 
levue-Stratford Hotel, Philadelphia, Pa. 


New York State Assn. of Architects, annual 
convention, Oct. 21-23, Lake Placid Club, 
Lake Placid, N.Y. 


North Central District, American Institute of 
Architects, regional conference, Oct. 28-30, 


Kahler Hotel, Rochester, Minn, 


New England Council of Home Builders, first 
annual convention, Oct. 29-30, Statler Hotel, 
Hartford, Conn. 


Fifth Annual Builders Competition for the best 
homes for families with children is being 
sponsored by Parents’ Magazine, and includes 
special awards to dealer-builders of prefab- 
ricated houses. Open to homes built and sold 
in the US from July, 1953 through June, 
1954; entries must be in by Aug. 2nd. For 
details address Builders’ Competition, Par- 
ents’ Magazine, 52 Vanderbilt Ave., New 
York, N. Y. 
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why leading architects specify CRA redwood... 


Natural beauty — 
uniform quality — 
dependable 
performance... 

these are the 

reasons grade-marked, 
trade-marked 

CRA Redwood is 

so often specified 

for architectural millwork. 
When you specify 
Redwood, specify by 
CRA grade...and 


be sure. 


CALIFORNIA REDWOOD 
ASSOCIATION 


576 SACRAMENTO STREET 


SAN FRANCISCO 11 


Medical office building 


San Francisco 


Ward Thomas, Architect 


CERTIFIED CRA members: Willits Redwood Products Co * Wolf Creek Timber Co., Inc « Arcata 

Redwood Co « Coastal Plywood & Timber Co « Eureka Redwood Lumber Co * Hammond Lumber 

D Co « Holmes Eureka Lumber Co ¢ Hulbert & Muffly Lumber Mill « M & M Wood Working Co 

CLR-RWD Northern Redwood Lumber Co « The Pacific Coast Company « Pacific Lumber Co « Rockport 
Redwood Co * Simpson Logging Co * Union Lumber Co « Warm Springs Redwood Co 
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uild extra value into your construction 


Aluminum duct, for heating and ventilating adds value by 
cutting heat costs as much as 10 per cent. Can’t rust or streak, 
need never be painted. Permanently attractive. Its lightness 
makes it easy to install. 











Aluminum windows add value because they won’t warp, 
shrink, crack, rattle or leak. They won’t mar building exte- 
riors with ugly red rust stains. And they’ll keep their silvery 
beauty for years. 





Pi, 


Aluminum insulation adds value because it gives the homes 
you build extra protection against the weather. It keeps 
houses warmer in winter, thus cuts fuel bills. And it reflects 
summer heat, thus gives year-round comfort. 














Aluminum awnings add value because they beautify homes 
and at the same time reflect sun’s heat. They’re strong yet 
light, easy to install. Can’t rust, can’t burn, need little upkeep. 














Alumi 
rot, k 
no pa 
again 


























with ALUMINUM PRODUCTS! 





& 


Aluminum shingle roofing adds value because it can’t rust or 
rot, keeps its modern good looks for a “housetime.” Needs 
no paint or maintenance. Provides weathertight insulation 
against heat and cold. 


Waen YOU SPECIFY aluminum products for your cus- 
tomers, your construction will have greater sales appeal 
— because aluminum provides a combination of advan- 
tages that no other material can match. 

Among these advantages are light weight, strength, 
corrosion resistance, economy, and modern beauty. 

Today, there is a plentiful supply of building products 
... due in great part to our vast expansion. We now have 
the capacity to produce 30% of all the primary alumi- 
num made in this country. 

You will find that aluminum’s great versatility makes 
it easier for architects and builders to develop the valu- 





Kaiser Aluminum 


Aluminum nails add value because they can never deface 
building exteriors with ugly rust stains, can never “rot out” 
... thus help assure permanent beauty. 





able new ideas you often have for future construction. 
This versatility also permits you to adapt aluminum to 
applications now calling for materials with fewer ad- 
vantages. 


Engineering assistance is available from our quali- 
fied aluminum engineers. Or for name of building prod- 
ucts manufacturers who will be glad to work with you, 
contact any Kaiser Aluminum office listed in your tele- 
phone directory. Kaiser Aluminum & Chemical Sales, 
Inc., General Sales Office, Palmolive Bldg., Chicago 11, 
Ill.; Executive Office, Kaiser Bldg., Oakland 12, Calif. 





setting the pace—in growth, quality and service 
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CONTROL MOISTURE—REDUCE HEAT LOSS BY 407!’ 


modern exterior wall assembly provides 


moisture control and 
one 


Insulating RocktatH* Plaster Base has aluminum foil back- 
ing, the most positive vapor barrier available commercially. 
Minimizes condensation; helps prevent warped siding, peeled 
paint, rotted studding. Helps keep heat out in summer, inside in 
winter. Economical—one material provides vapor barrier, insula- 
tion and plaster base with only one installation cost. 


*T.M. Reg. U. S. Pat. Off. 


insulation at 
low application cost... 


USG* Insulating Sheathing insulates more than twice as effec- 
tively as one-inch wood sheathing (‘‘k’’ value is 0.33). Sheds water, 
repels wind and weather; yet it’s lightweight, goes up fast. So strong 
FHA requires no corner bracing when the °4'’, 4 ft. wide board 
is used! For complete information, see your U. S. G. building sup- 
plies dealer or write Dept. HH-2, 300 W. Adams St., Chicago 6. 


{ The “U” factor for a wall incorporating wood siding, wood sheathing, gypsum lath and plaster 


is 0.25; for a wall with Insulating ROCKLATH Plaster Base, 2549” USG Insulating Sheathing 


and wood siding, “‘U"’ factor is 0.15—a decrease in heat loss through exterior walls of 40%. 


UNITED STATES GYPSUM 











The greatest name 


in building 
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WE ASSIST YOU WITH FINANCING 


Easily financed at $55 to $75 per month after 
down payment, Permabilt Homes offer you 
beauty and quality at prices buyers can pay. 
The new Ranchette Models shown above are 
only two of our wide range of sizes in 2 and 3 
bedroom plans. Models are designed for slab, 
crawl space or basement, with attached garage 
optional when desired. 


Permabilts are shipped as a complete package 
with factory fitted and assembled wall panels 
and roof trusses. Windows and doors are in- 
stalled, glazed and weather-stripped. 


Permabilt Homes are built by proven con- 
struction methods from quality materials and 
assure the buyer a sound investment for life. 
All plans are FHA and VA approved. Com- 
pletely weather-proofed and insulated, Perma- 
bilt Homes are comfortable in any climate. 


WRITE FOR FULL DETAILS 


Some protected territories are available to 
financially responsible builders, investors, or 
sales agents. Write today for details and start 
cashing in on this quality line of factory built 
homes. 


MANUFACTURED HOMES, INC. 


222 S. KALAMAZOO AVE., MARSHALL, MICHIGAN 
WE INVITE YOU TO VISIT OUR MODERN PLANT AT MARSHALL, MICH. 
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Andersen Flexivent Units. Bottom row hopper vent, top row awning vent. 


HOW TO PLAN 
A PORCH THAT 
SELLS THE HOME 


Andersen 
Windowalls 


COMPLETE WOOD WINDOW UNITS 


MAKE THE PORCH A PRIME SELLING 
FEATURE in homes you plan or build. 
Enclose it with Andersen WINDOWALLS to give 
the homeowner a useful, extra room,enjoyable 
many extra months of the year. Versatile 
Andersen Flexivent Units shown here offer 
simplicity of design coupled with remarkable 
ease of installation that permit economical 
porch enclosure. Andersen precision engineer- 
ing assures a quality, weathertight window 
that’s made of chemically treated insulating 
wood. 

For further information about Andersen 
Flexivents, includingscreens, storm sash, under- 
screen operator and new Flexiview Picture 
Window sizes, write Andersen Corporation for 
Detail Catalog. WINDOWALLS are sold by estab- 
lished millwork dealers throughout the country 
including the Pacific Coast. 


# TRADEMARK OF ANDERSEN CORPORATION 


Andersen Corporation 


BAYPORT, MINNESOTA 
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WHISPER-QUIET OP- 
ERATION. Smooth- 
running compressor 
is hermetically sealed 
and shock-mounted. 
Vibration-free blower 
is permanently lubri- 
cated and dynami- 
cally balanced. Cera- 
mic-coated heat ex- 
changer muffles 
burner noise. 





ONE-POINT THERMOSTATIC CONTROL. Home- 
owners can change from summer cooling to 
winter heating by flicking a switch and setting 
temperature wanted. No fiddling with dampers. 


WORTHINGTON MAKES AIR CONDITIONING NEWS fam 









































The smallest year-round home 
air conditioner on the market! 


That’s right! The brand-new, 1954 
Worthington year-round air condi- 
tioner takes up less space than any 
other unit of the same capacity. It 
measures only 29” deep x 42” wide 
x 70” high, goes through a 30” 
door. 

It’s a completely modern forced- 
air heating and cooling unit; so good 
looking it can be installed in a play- 
room; so compact it can fit into a 
closet. We designed this unit for easy 
installation in any type of home. 

Home-owners have their choice of 





gas- or oil-fired heating. Either way, 
they get economical, balanced heat. 
And the hermetically sealed cooling 
unit has a five-year warranty. 

Take a long look at some of its 
“years ahead” features shown in the 
photos. Then see your nearest 
Worthington distributor for more 
facts and figures. Ask for our new 
folder, “What Every Builder Should 
Know”, C-1100-B54, or write 
Worthington Corporation, Air Con- 
ditioning and Refrigeration Division, 
Harrison, N.J. A.4.58 
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Climate Engineers to Industry, Business and the Home 
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HOT-WEATHER HOUSES 

The 21 houses of Philip Hiss’ Lido Shores, Fla. development, designed 
by Architects Ralph and William Zimmerman and Paul Rudolph 

and Philip Hiss Associates, Inc., solve hot-weather problems with 


breezeways, shading devices, screening and stilt plans. 


Architect Philip Clark Fisk shows in a Honolulu house 

how to open living rooms to the outdoors on one side, shelter them 
from prevailing breezes on the other. 

At Wellfleet on Cape Cod, Architect Olav Hammarstrom 

stretches the season by combining a breezeway living room 

with an enclosed sleeping wing. 


Speculative house on the Jersey shore is designed by Leo Wou with six 
screened outdoor rooms to supplement the compact interior. 


In his own studio and in a group of vacation houses at Wellfleet 
Architect Serge Chermayeff uses stock materials, braced to 
the wind, and brilliant colors in ‘‘fragmented’’ designs. 


NEWS 


LUMBER DEALERS, FIRST IN A SERIES OF ARTICLES 


Clarence Thompson of Champaign, Ili. packages 
materials and services for 5- to 25-house builders, at savings 
which can keep them in business. 


HOUSE WITH A LIVING ROOM WHICH IS TEN ROOMS IN ONE 


Architect A. L. Aydelott carves a series of living spaces 
out of the living wing of a handsome house at Bristol, Tenn. 


THE HOUSES YOUR CUSTOMERS WANT 


What members of the building industry can learn from 

‘*‘Better Homes and Gardens’ ”’ five best-selling Five Star houses 
published since Jan. '52. Designed by Architect Goodwin B. Steinberg, 
Alfred Levitt, Diedrich F. Rixman, AIA, Ralph Fournier for 
Burton Duenke, and Howard T. Fisher & Associates. 


INDUSTRY BUILDS A CITY 


In Canada’s Don Mills, 17 architect-builder teams are packing profit- 
able ideas into a town where 15,000 people will soon live near their jobs. 


DESIGN STANDARDS 


Details for builders and architects of builder houses by Harold 
Sleeper, FAIA. This month: plank-and-beam construction, part ' . 


NEW PRODUCTS 


TECHNICAL PUBLICATIONS 


Bristol, Tenn. house by A. L. Aydelott; photo: Lionel Freedmar 














When Rudyard Kipling came to New York in August of 1896, lie stuck 
his head out of the window on his first morning in town, then dressed himself 
as any intelligent Anglo-Indian would dress for a temperature of 98° in the 
shade, and marched down Fifth Ave. in shorts. He also wore a pith helmet. 
The story may be apocryphal, but it is too late for Mr. Kipling to deny it. Any- 


way, the effect upon the populace must have been electrifying. 


When Americans, in 1954, step out of their houses on a scorching New York, 
Kansas City, Houston, Chicago or St. Paul summer day, they carefully dress 
up like Londoners—not like Londoners living in Bombay (whose climate, in 
July, is like that of New York), but like Londoners living in Berkeley Square. 


Result: at best, total exhaustion; at worst, sunstroke and death. 


And when Americans—most Americans—build houses in this weird climate 
of ours, they build English houses, or German houses, or French houses, or 
(when it gets really hot) a Spanish house or two. They then sit down in them 


and, for one third of the year, wish they were someplace else. 


Most Americans, that is, but by no means all. On the next 26 pages you will 





see a new kind of American house—a house that picks up where Kipling left 
off, a house designed with the know-how of the South Sea Islanders, a house 
cooled by the breeze, shaded by overhangs and parasol roofs, screened against 
bugs. It is a house that makes as much sense in Boston as do its predecessors 


in Bali and the rest of the tropics. 


So, if you can find a cool place in which to sit down for a few minutes, you might 





like to spend that time reading the next 26 pages on... 


how to build cool houses for | t! 
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Steinmetz 


Hiss house, Lido Shores, Fla. (see p. 108) 


the hot and humid American summer 


All the houses shown here are very special houses for special 


climates. Most of them were planned for all-year hot weather 
in the tropics. But all of them dramatize sound basic ideas that 
should be reflected in all houses wherever Americans—north, 
south, east or west—must live in 90° heat. 
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Lionel Freedman 











Umbrella house by Paul Rudolph, architect, Lido Shores, Fla. (see p. 103) 


Fifty years after Rudyard Kipling put on his shorts in sizzling Manhattan, 
a young Connecticut anthropologist named Philip Hiss went down to the South 
Seas to explore, photograph, take notes and write a couple of books. He had 
long been interested in building, so it was natural for him to keep his eyes 
peeled for any building ideas he might run across in his travels. He was well- 
rewarded: “The average white man’s architecture in the tropics,” Hiss said 
upon returning to the US, “doesn’t offer any very good solution to the problems 


99 


of heat and humidity. Native architecture is often much better . . . 


But the white men in the tropics were not the only ones who did not know 


how to build. Most Americans, Hiss found, were living in a near-tropical climate 





for at least part of the year—yet few seemed to know the first thing about build- 


ing houses that would be tolerable under such conditions. 


Obviously, the native hut on stilts had to be adapted to modern needs before 
it would make sense in the US. The question was: how? Hiss thought he had 


the answer. 


And so, while the rest of us were sitting around talking about the weather, 
Hiss went down to Sarasota, Fla. and did something about it. If he could build 
a cool Florida house, he decided, he could build a cool house just about any- 
where in the US. To explain to local architects what he was after, Hiss took 
along some of his beautiful photographs of Bali and the other islands (see 


opposite ). 


What Philip Hiss has done about the weather is shown on the next 12 pages. In 
brief, he did what any South Sea Islander would have done: he built his specu- 


lative houses at Lido Shores to let in the cool breeze and keep out sun, rain and 





bugs. His means were logical; the results were extremely handsome. And he 


demonstrated to people everywhere—how simple it is to keep cool. 
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1951: Rental house, Hiss Associates, Inc. 





1950: Hiss house, Hiss Associates, Inc. 





1952: Severs house, Hiss Associates, Inc. 


LIDO SHORES: 

When Philip Hiss went down to Sarasota six years 
ago to do something about the weather, all prac- 
ticed realtors in the area told him to build nothing 
“different,” nothing that involved ‘‘educating the 
public.’’ Hiss promptly did the opposite: he pro- 
duced houses that were increasingly ‘‘advanced”’ 
(see left), whose sales depended entirely upon 
getting people educated to the acceptance of what 


he knew made sense in a hot and humid climate. 


What were his principles? They were quite simple: 
first, his houses had to be the nearest thing to 
breezeways. The tropics are blessed with trade 
winds—so why not use these winds for inexpensive 
ventilation and cooling? Next, he wanted shade. 
Solution: deep overhangs, ‘‘parasol roofs’ and so 
on. Then there was the problem of bugs—so Hiss 
enclosed big indoor-outdoor areas with screening. 
And, finally, there were tropical rains—and these 


called for deep overhangs, too. 


Being a man of considerable taste and erudition, 


Hiss also insisted upon first-rate architecture 


throughout. From his earliest, somewhat tradi- 
tional houses by Architects Ralph and William 
Zimmerman, down to his latest (Hiss-designed) 
houses and the Rudolph-designed ‘‘umbrella house’’ 
(opposite), Hiss has done nothing he need ever 
regret. His little colony on Lido Shores, on the 
Gulf, is as fine and diverse an exhibit of modern 


American architecture as any development in the US. 





Moreover, it has been a financial success: His ‘‘spec 
houses’ were priced to sell from a low of around 
$15,000 to a high of about $60,000 (plus lot), 
have done just exactly that. And the buyers are 
no wild-eyed avant-gardists: they are a former 
vice president of a big US corporation, the owner 
of a hotel chain, a radio station operator and news- 
paper publisher, a president of a major engineering 
corporation and an aviation industry official. In 
their practical ways, they saw that Hiss had found 
an obvious, logical and brilliantly effective answer 
to a very simple problem—namely ‘‘how to keep 


cool in a hot place.”’ 


These small pictures show, in chronological order, 
how Philip Hiss proceeded in setting up his devel- 
opment (about half of his houses are shown). The 
first houses were somewhat “‘ranchy”’; as they 
caught on, Hiss became increasingly modern. Today, 
he is the proud builder of one of the most extraor- 
dinary houses in the US—the ‘‘umbrella house’’ 
designed by Architect Paul Rudolph (shown oppo- 


site). 
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Lido Shores: almost two dozen 


different houses to date 


How to keep cool 


Photos: Steinmetz: 


Lionel Freedman: Burnell 








1954: Umbrella house, Paul Rudolph, architect 
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A 3,000 sq. ft. parasol 


Lido Shores’ most recent addition is this 
umbrella house by Architect Paul Rudolph. 
The house proper is a two-story structure, 44 
long and 25’ deep, containing a dramatic two- 
story living room at its center and a series of 
galleries, balconies and connecting bridges 
around it. These accommodate three bed- 
rooms, kitchen, baths, ete. Front and rear 
walls are almost entirely of glass jalousies 


that permit cross-ventilation in every room. 


The 3,000 sq. ft. latticework parasol is an 
entirely separate structure supported on 26 
double columns, There is a 2’ air space be- 
tween the parasol and the roof of the house. 
The purpose of the parasol is to shade the 
roof, the terraces surrounding the pool, and 


part of the lot. It is a graceful construction, 


braced with tie rods, a charming pattern 


against the sky. 





shades this jalousie house and its lot 
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Photos: Lionel Freedman 





 SEEDELgAS BRC 





Cool living room is two stories high. looks out across shaded pool 
Why Hits, 
ia 





A two-story breezeway is the core of this house 


keep cool 


Connecting bridge between two upstairs bedrooms produces low ceiling plane above intimate fireplace corner 


How to 


Tie rods and turnbuckles brace the free- 


standing parasol structure. 


Solid canopy shades near end of pool. 
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How to keep cool 


The breezeway living room is a recurring | ; 





Photos: Steinmetz 








The Williams house, designed by the Zimmermans, was built in 1949 





ai ae t Architects Ralph and William Zimmerman designed some of the 
= -~ + " ae: r - Tt } . s ad . . 
“awe | —— Sees] HH Hiss development’s first houses. Like the one shown on this page, 







oni these were relatively conservative in appearance; yet the basic 
{| KITCHEN | 
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principle of the breezeway living room was already present. 






Screened on two sides, with sliding glass walls for colder days and 
deep roof overhangs to provide shelter against rains and broiling 





sun, these living areas reflected Hiss’ experience with native build- 





ing in the tropics. 














Three years later, Hiss had grown considerably more daring; the 


house opposite, which he designed himself, is flat-roofed and 
BEDROOM 
} 


sTuoy strikingly advanced. It was built around a screened patio, and 





the living area is once again a breezeway. Hiss, by this time, had 


learned a great deal about the use of fences to insure privacy for 





his glassy houses and to create additional outdoor rooms. , 
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theme at Lido Shores 











Deep overhangs are concealed behind peripheral screening 
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Photos: (top & opp. p.) Lionel Freedman; (below) Steinmetz 
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Living area in Hiss house is shaded, screened breezeway underneath 
stilt structure. Many interiors in Lido Shores development, including 


those in the Hiss and umbrella houses, were designed by Phil Hall. 


In 4950, Hiss designed and built this stile house for himself and his family 


Stilt houses are an old trick in native, tropical architecture. They 
give you two things worth getting: one, a shady place underneath; 
two, more of the breeze than you can catch close to the ground, 
They also give you a better view. 

Hiss experimented with stilts on two occasions: in 1950, when 
he designed his own, and happily flamboyant, house (shown 
above) ; and last year, when he designed his beautiful new studio 
(opposite). In the first house, the upper-floor bedrooms get com- 
plete cross-ventilation, as does the lower-level living area (see 
diagram). In the studio, Hiss experimented with air conditioning. 


sprayed the curtains with aluminum to reflect heat. 
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In 1953, Hiss built his stilt studio. 
It is the first fully air-conditioned 
house at Lido Shores. Says Hiss: 
“Air conditioning is expensive 

though when I consider the damage 
to furniture. draperies. books, clothes. 
etc. due to salt air and moisture, | 
wonder how expensive it really is.” 
Anyway, in this studio he decided to 


try and find out. 


terrace below 





Living room in Hiss studio is air condi- 
tioned, sealed by fixed glass. Handsome 


stair (above) leads up to living area. 
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Severs house was designed in 1952 by Philip Hiss 


Associates, Its breezeway-living room plus screened 





patio (left) add up to 850 sq. ft. of living space. 





How to keep cool 





Post, beam and plank structure produces two wide- 


open walls on long sides of living room. 


8’ between beams. 


Planks span 
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Photos: Lionel Freedman 





All-around screening solves many problems 


The totally screened room is a dramatic solution for hot-weather houses. Unlike 
the screened porch, this new room has screen ceilings as well as screen walls. 
Moreover, it is the very heart of the house, not a lean-to afterthought. 

At Lido Shores, total screening is a favorite device: it keeps out bugs, lets 
in breeze and rains to water the plants (which give shadows). It also reduces 





sky glare—especially when made of the new, colored glass fibers. 
These last two houses, both by Hiss, complete our story of Lido Shores. 
Each one has an 850-sq. ft. living area—most of it totally screened, part of it 


a relatively conventional living room. But so completely have these two areas 





been merged that there is no longer a dividing line at all. Result: a new, vastly 
enlarged living space for a hot climate—the kind of space, in fact, that Philip 
Hiss saw in the South Seas and adapted with imagination to the American scene, 





Screened patio (opposite) is part of Choate house designed by Hiss in 1953 ig 
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The street side of this house 


is just a privacy screen and a windbreak... 








walk through the front door... 








Photos: R. Wenkam 


LOCATION: Honolulu 

PHILIP CLARK FISK, architect 

E. K. SUSUKI, contractor 

WILBUR CHOY, landscaping 

BETH GREGORY, Ansteth Associates, decorator 





How to keep cool (without blowing away) 
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In most places that have warm summers, the easiest way to live with the heat is 
to live in the breeze, i.e., in a wide-open breezeway type of house. But there are 
plenty of exposed locations where summer breeze is so strong and so constant it can 
get on your nerves: papers fly around, dust or sand gets in your eyes, children catch 
cold easily. You want to live outdoors, but it becomes more of a problem than a pleasure. 

One good solution is illustrated by this house in Hawaii (where insistent trade 
winds have blown papers off so many desks that all the new office buildings are being 
air conditioned). To stay cool and unruffled without sealing the house around a 3- 
ten unit, Architect Fisk made the whole windward (northeast) side a solid windbreak, 
punched with small inlets louvered for breeze control (photo above, left). For 
maximum indoor-outdoor living, he opened rooms wide to leeward, where terraces 
and gardens are sheltered by the shape of the house itself. Since this particular site 
has moderate year-round temperatures, no insects, Fisk completely omitted glass and 
screening between interior and exterior living areas (see photo, right). Result: you 
literally walk through the front door into the back yard! 





Few houses dramatize so clearly the simple hot-weather 
truth that outdoors in the shade is the place to live al- 
most all the time. Here the porch is the house and the 
house is the porch (except for the areas walled off for 
sleeping and cooking and a small space enclosed for cold 
and rainy evenings). Consequently every luxury of the 
conventional indoors has been built into the outdoors. 


and you're Still outdoors in the formal living room 





Panorama of the living rooms with no walls 
to the lee. Front door (center) can be opened 


without loss of privacy from the street. 








Behind the wide overhangs the furni- 
ture and carpeting is just as formal as in 


any conventional house. 
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Only the bedrooms, kitchen and a tiny library (photo below) are indoors 





Even the master bedroom is outdoors unless the sliding 


For cold evenings there is a library only one-fifth as 
big as the space for outdoor living, with a fireplace. glass doors and draperies are closed for privacy. 
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LOCATION, Wellfleet, Mass. 
OLAV HAMMARSTROM, architect 
MARIANNE STRENGELL, textiles 





STEVE S. DANIELS, general contractor 
Photos: Ben Schnall 


Open, but with shelter too, | 


A new approach has brought a lot of vitality back to two old American clichés in this 

littke summer house. Architect Olav Hammarstrom and his wife. Marianne Strengell, 

the famed textile designer. have built a real Cape Cod cottage, with a real breezeway, 
one even the Pilgrims would have appreciated in those hot, 17th-century summers. 

It is an outdoor house but with intelligent reservations, sited halfway between a 
eroup of salt-water ponds and the ocean beach—protected from sandblasting sea storms 
hut with an ocean view between dunes. It is built for the long season, actually, to be 
comfortable in a wide range of weather. At one end is a sort of inner keep: bedrooms. 
kitchen and bathroom. small-windowed, well-insulated. comfortable in bad weather 
or balmy, introverted for privacy. At the other end is an extroverted living shed, 360 
sq. ft. of semiporch perched up on legs, wide open to the view, making no attempt to 
argue with the weather, entirely relaxed. Linking the two extremes is the breezeway. 
which can assume either character. Sliding doors can open it entirely, funneling the 
prevailing wind through, or can close it tight as Cotton Mather’s smile. Its flagstone 
floor is a hearth as well for a big, hooded fireplace. 

Notable is the cottage’s intimacy with the lean landscape of the Cape. Not a tree 
was cut, hardly a branch; the ground cover of cranberries, huckleberries and blue- 
berries was left untouched except where the flagstones were laid. The house itself is 
detailed as unpretentiously, clearly and strongly as the pines around it. but the vivid 
shaggy rugs and fabrics by Marianne Strengell overlay the spare structure and give it 
an amusingly luxurious air. Mrs. Hammarstrom had fun; one rug is designed to wear 
sand off bare feet. Total cost of house: $7,500. 
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Closed south against hot midday sun, house retains cross-ventilation 


through louvers set in floor to pull air up from underneath. Throw- 


rug can shut this “window” in the floor. 
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Open east to long view. breezeway overlooking 





sea of pines can be closed by sliding large wood 
\ 





panels on double tracks, 


this house recognizes that even summer has sieges of storm 








Aerial perspective drawing shows living terrace outside living 
room proper, screened dining porch outside dining room proper, 


protected sleeping area beyond. Slat fences insure privacy. 
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This breezeway house has six outdoor rooms 


For a New Jersey beach community, Designer Leo Wou has produced a house 
that solves, simply and effectively, three common vacation house problems: 
first, how to get privacy on a small resort lot (answer: fence in your house) ; 
second, how to keep the house cool in the summer (answer: make it one room 
thick, use open slats for your fences) ; and, third, how to live outdoors in com- 
fort (answer: construct screened and sheltered outdoor rooms). The result is 


the handsome little speculative house on these two pages. 


Jean Lam 
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Entrance side has slat fence that shields outdoor playroom (left), small garden (at right) 













LOCATION: Surf City, N. J. 
LEO S. WOU, designer 
WILLIAM THOMAS, general contractor 








Photos: Murray Duity; courtesy of Everywoman’s Magazine 





Kitchen and dining area form single room that extends 


through entire house, thus permits through ventilation. Liv- 
ing room (below) is similarly exposed on both ends, has 
small terraces beyond glass walls. Contruction is hand- 
somely detailed post-and-beam frame, with double posts used 


throughout. 


Plan is compact for 5U’ x 80’ sea- 
side lots. Enclosed living area 
measures 24 deep x 36’ long; 
shielded terraces along two sides 
of house measure 12’ x 36’ each. 
The house sells for $14,500, in- 
cluding lot. 
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Ben Schnall 


Photos: 
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The Wilkinson cottage is a 56'-long string of brightly colored pen- 
nants. It consists of seven bays. each about 8’ wide, each formed 
by “bow-tie truss” frames spanning 22'-6"” in the short direction 
(see sketches below). Bays are filled with glass (black) or with a 
fiber panel crisscrossed by 1” x 4" bracing boards. Resulting 
triangles are painted in vivid colors. Last two bays at left are 


open, form a partly covered porch at living-room end. 


LOCATION: Wellfleet, Mass. 
SERGE CHERMAYEFF, architect and painter 
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and a keg of nails 
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Architect-painter Chermayeff’s own studio (shown in these 
sketches) was first of several similar vacation houses built by 
him on Cape Cod, Mass. The color principle is the same 
in each case: rather than attempt the impossible—i.e., to 
blend with nature’s greens and browns—Chermayeff decided 
upon the happy color scheme of bright blues, yellows and 
reds in vivid contrast to the surrounding landscape. Result: 
never a dead-looking surface. Chermayeff’s cottages look like 
lively clusters of parasols, sails and flags—entirely fitting in 


a seaside vacation setting. 
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No houses could look less like the traditional Cape Cod salt box—yet Chermayeff feels 
that these little cottages have much in common with that unpretentious product of Massa- 
chusetts. Like the salt box, Chermayeff’s cottages are braced into the wind, the way a 
ship’s carpenter might brace them; like the salt box, they are built of simple, thoroughly 
familiar materials: stock framing lumber, stock siding, stock fiberboards, stock win- 
dows, all put together with nails and bolts, and without preciousness. And like the 
salt box, his houses are no “rambling ranchers’—they are geometric, composed on a 
rectangular grid, and painted to contrast with nature, not to imitate it. 

But that is where all similarity ends: for Chermayeff has used his lumber and his 
sheet materials in thoroughly unconventional ways—the ways of a modern painter 
(which he is also) as well as those of a modern architect. The resulting patterns, 
brightly colored, could hardly be more festive; neither could the mood be more holi- 
daylike. And the end product of this imaginative play with paint, lumber and nails 


is about as neat and natural an “integration of the arts” as any critic might ask today. 





End elevation of Wilkinson cottage shows 
simple framing pattern: 2” x 10"s crossed 
in bow-tie fashion, supported on 2” x 8's 
(see diagram opp.). The 2” x 8” posts 
frame into double 2” x 10” floor beams 
cantilevered out from 6”-diameter concrete 
Both floor and roof decks are 2” x 
Roof is insulated, finished with 
Roof pitch is about 2-in- 


piles. 
6” planks. 
sheet aluminum. 
12 in one direction, 3-in-12 in the other— 
steep enough to take this sheet finish. Cher- 
mayeffs earlier cottages have symmetrical 
bow ties, but plan requirements in this case 


suggested an asymmetrical solution, 


Stock 


materials, 
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Sigerson cottage in Wellfleet was Chermuyeff's second experiment in bow-tie houses 
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braced into the wind 
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Framing diagram of Wilkinson cottage shows 


bracing system, use of wall panels to stiffen struc- 


ture in both directions. 


Porch at living-room end of Wilkinson cottage is 
shaded by latticework and wall panels. Cher- 
mayeff hus tried to do without screening so as not 
to deaden views, believes that insecticide sprays 


are just as effective anyway. 
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Wilkinson living room showing pattern of ceiling struts (plan is at right) 


Open interiors—broken-up facades 


The bow-tie framing system as used by Chermayeff in conjunction with a cantilevered 
plank-and-beam floor gives him an unobstructed interior and the chance to have glass 
walls in multiple widths of 8’. Further. it gives him an attractive (and structurally 
sound) ceiling pattern handsome enough to be left exposed. 

In contrast to these open, spacious and flexible interiors are his exterior walls: their 
facades are deliberately “fragmented,” broken up into small areas of different color, 
shape and texture. Chermayeff’s reason was a basic principle of camouflage: for to 
leave the landscape reasonably undisturbed it was necessary for him to break up his 
facades (some of which are 56’ long) and to make them look like a collection of small- 
scale objects—in this case, as we have seen, objects resembling pennants and parasols, 
objects that you would expect to find in a vacation landscape. 

The camouflage works perfectly: for though the pennants are bright in color, they 
never seem to add up to a big hunk of man-made stuff—10,000 cu, ft. of man-made 
bulk, plonked down rudely among the trees. In a curious way, these sophisticated and 
colorful abstractions show more respect for nature than many a “woodsy” cottage. 
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tures that have gone up since. 


Chermayeff studio (below), built 18 months ago. 


was the prototype for three other, similar struc- 


Colors are red, 


black, white, blue and yellow. Opposite: entrance 


side and porch of Wilkinson cottage. 
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NEWS 


Segregation decisions jolt public and private housing 





IN THIS MONTH'S NEWS 


(see pp. 35 through 45) 


Senate botches the housing bill 
so only a miracle in conference 
could save Eisenhower's program 


HHFA revives the dormant FHA 
scandals by listing 200 builders 
who mortgaged out on 608s 


Michigan builder wins a key court 
decision forbidding AFL pickets 
from trying to force a union shop 


Will the nothing-down boom lead 
to serious overbuilding? A lot 
of lenders fear it will 


Rival National and US Savings 
& Loan Leagues edge a little 
closer toward a merger 





Dixie move to kill public housing rather than integrate it is 


smothered in the Senate but more court suits by NAACP 


seek positive ban on racial segregation 


In the postwar years, racial segregation has been a smoldering but often half-buried prob- 
lem of housing. Last month, it flared into a front-page issue—an issue that could become 
an overriding problem for both public and private housing. 

The US Supreme Court set up the framework for repercussions that followed fast. 
First, the court decided unanimously that school segregation is unconstitutional because— 
in Chief Justice Warren’s werds—“separate educational facilities are inherently unequal.” 
Seven days later, the court refused without comment to hear an appeal from the Cali- 
fornia Supreme Court which had ruled unconstitutional the San Francisco Housing Author- 


ity’s policy of segregating races in public housing projects according to existing neighbor- 


hood racial patterns. 


Because it came on the heels of the school 
ruling, the high court’s refusal to consider the 
California case was widely regarded as tan- 
tamount to a decision that public housing, 
henceforth, must draw no color lines. Actual- 
ly, it meant no such thing, legally.* The two 
decisions, however, did hint clearly that the 
Supreme Court would bar segregation in pub- 
lic housing if and when it actually rules on 
the issue. 


Alarm in Dixie. The first result of the 
court’s San Francisco’s decision was to drop 
a bombshell on efforts in the Senate to restore 
public housing to the 1954 housing bill. Sen. 
Burnet R. Maybank (D, S.C.), senior Demo- 
crat on the Senate banking committee and 
long a powerful advocate of public housing, 
announced: “I regret that the Supreme Court 
decision makes it impossible for me, believing 
in local government, to support any public 
housing. I, therefore, oppose any public hous- 
ing program.” 

For a time, it looked as though enough 
southern senators might side with Maybank to 
doom public housing to a quick burial (the 
House had already voted to end it after the 
35,000 units in PHA’s pipe line are built). 
Without the traditional support of Southern 
legislators (who may see in public housing a 


* Said Justice Felix Frankfurter in a 1950 case 
(Maryland vs. Baltimore Radio Show): .“. . . . In- 
asmuch, therefore, as all that a denial of a petition 
for a writ of certiorari means is that fewer than four 
members of the court thought it should be granted, 
this court has rigorously insisted that such a denial 
carries with it no implication whatever regarding 
the court’s views on the merits of a case which it 
has declined to review. The court has said this 
again and again; again and again the admonition 
has to be repeated.” Commented Attorney Charles 
Abrams of New York (in a talk to the National 
Housing Conference last month) : “A reading of the 
San Francisco case . . . will show that the case did 
not involve solely a constitutional issue but em- 
braced a number of other issues, some of them pro- 
cedural, such as the right to mandamus and other 
technical questions. Anyone familiar with the 
court’s practices knows that the court is not prone 
to accept for review state court decisions which in- 
volve other than pure constitutional issues.” 


chance to provide more housing for Negroes 
and clean up nauseous slums without expand- 
ing the area of colored occupancy), there did 
not seem to be enough votes in the Senate to 
revive the program. 

Then Republican strategists had some 
second thoughts. If public housing was 
knocked out of the housing bill, voters would 
probably blame the party in power regardless 
of who was responsible. With fall elections so 
crucial to the GOP, and with the outcome 
perhaps dependent on the Negro vote in many 
states, would killing public housing help 
sweep Republicans out of control of Congress 
next year? 

Top GOP strategists, events indicated, de- 
cided to make support of President Eisen- 
hower’s request for 35,000 units a year for 
four years a party “must.” Better to accept 
public housing, the argument went, than to 
take chances with the election. 


Deal in the Senate. The result was what 
the pro—public housing Washington Post called 
a “happy housing deal.” The Republicans 
agreed not to force a roll-call vote on Sen. 
Maybank’s amendment on the floor to kill 
public housing. It was defeated by a chorus 
of “noes.” This, as the Post also noted, “en- 
abled Southern senators to let off a little 
steam without splitting their ranks in an em- 
barrassing fashion on the eve of the midterm 
campaigns.” In return, the Democrats let the 
President’s four-year plan for 140,000 pub- 
lic housing units go through intact. The vote 
was 66-16, with even such antipublic housers 
as Sens. Dirksen (R, Ill.) and Bricker (R, 
Ohio) voting for public housing. 

Public housing was not yet sure of inclu- 
sion in the housing bill. As the measure went 
to conference (see p. 35). antipublic housing 
Congressmen were attempting to bind House 
conferees to insist on no public housing. At 
midmonth, a deadlock between House and 
Senate looked likely. The outcome was un- 
certain. 


Compliance in San Francisco. The San 
Francisco case which stirred up all the fuss 
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involved three Negroes who were refused ad- 
mission to the new North Beach public hous- 
ing project which lies in the city’s Italian 
district. This was in line with the San Fran- 
cisco Housing Authority’s policy since 1942 
of preserving as much as possible “the same 
racial composition which exists in a neigh- 
borhood where a project is located.” In San 
Francisco, ethnic neighborhoods had been 
familiar since gold-rush days. Another new 
project, Ping Yen, was plunked in the heart 
of Chinatown—and reserved for Orientals. In 
the North Beach case, the California Supreme 
Court held the policy violated the 14th amend- 
ment by denying the three Negroes equal 
protection of the law. 

Beneath the litigation— and a factor in 
southern fears about integrated public hous- 
ing—was the belief that unsegregated public 
housing in many cities would quickly become 
all-Negro public housing. Two years ago, the 
San Francisco Housing Authority pointed out. 
>» Whites, comprising 90.7% of the city’s popula- 
tion, occupied 60% of its 13,263 public housing 
units. 

p Negroes, comprising 5.7% of the population, oc- 
cupied 37% of the units (4,859). 


> Other races, representing 3% of the populace, 
occupied 3% of the units (434). 


Said one official at that time: “Frankly, the 
whites move out about as fast as the Negroes 
move in. Abolish the pattern, and within two 
years virtually all public housing would be 
Negro-occupied. Public housing would thus 
become housing for one race, and I do not 
believe it could be justified as a public expen- 
diture.” 

After the Supreme Court acted, the Hous- 
ing Authority swallowed its views, promised 
100% compliance. Executive Director John 
W. Beard said the first step would be to re- 
process a backlog of 1,500 applications to see 
who was still eligible for admission on the 
basis of income. Of the applications, 1,200 
were from Negroes and 100 from Chinese. 


Anger in HHFA. Privately, some HHF Aides 
were furious at San Francisco for fighting 
the case all the way to the US Supreme Court, 
where the decision had national impact. They 
argued that it would have been years more 
before a case from a Southern state would 
have reached the high tribunal — and that 
meanwhile a lot more public housing could 
have been built with less controversy. 

In the South, however, the National Associa- 
tion for the Advancement of Colored People 
was losing no time trying to break down segre- 
gation barriers for once and for all via the 
courts. Three days after the Supreme Court's 
school decision, 18 Negroes asked a Savannah 
federal court to enjoin the Public Housing 
Administration and the Housing Authority of 
Savannah against denying them admission to 
Fred Wessels Homes, a new apartment proj- 
ect. They also asked $90,000 damages. In 
Birmingham, Ala. a group of Negroes sought 
a similar injunction against segregation. 


Repercussions for FHA? Though the seg- 
regation battle over public housing drew the 
headlines, advocates of integration were also 
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putting pressure on governmental policy and 
private selling practices in the general hous- 
ing market. For the long run, these moves 
held much more significance. Important 
strides had already been made. Zoning on a 
racial basis was held unconstitutional in 1917. 
Covenants barring sales and occupancy on the 
basis of race had been declared unenforce- 
able. Since 1950, FHA had refused to insure 
loans in areas where racial covenants existed. 
It had removed all references to race from its 
underwriting manual. It had announced that 
in selling foreclosed property, it would draw 
no racial distinctions. Thus, only the com- 
mon consent of neighbors, which could be 
broken at will, remained last month as a 
means to maintain racial homogeneity in 
neighborhoods. 


The next step, already being litigated in 
Sacramento, Calif. (H&H, June ’54, News). 
was to obtain injunctions against discrimina- 
tory selling in subdivisions financed wth FHA 
or VA loans—or to attempt to amend FHA 
and VA legislation to prevent builders from 
refusing to sell to otherwise eligible persons 
because of race. If this issue comes to a head 
and is not defeated (and any defeat seems 
likely to be temporary), the result would be 
either: 1) FHA would be killed off, or 2) it 
would become a positive force in racial inte- 
gration. 


The pressure on the private housing market 
arises from two sources. One is the real de- 
mand for more space for the Negro popula- 
tion, which is growing both in numbers and 
buying power. The other: an ideological de- 
mand for equality and freedom of choice. 


Whatever the final outcome, the transition 
time promises to be one of tension. The best 
hope for reducing the strains: a big increase 
in good housing, both new and old, available 
to Negroes. Although, as New York Attorney 
Charles Abrams recently noted, “in most 
large cities the slum and the minority prob- 
lem are one,” the Negro housing problem is 
by no means exclusively a slum or even a low- 
income housing problem. In most cities, there 
are sizable numbers of Negroes who can afford 
upper-bracket homes. 





Levitt cuts price of $9,500 
model $510 to spur sales 


Builder William J. Levitt, working away at 
a 16,000-home project in Bucks County, Pa. 
(more than half the houses are finished and 
occupied), announced suddenly that he would 
cut the price of his most popular model, the 
two-bedroom “Rancher,” by $510. The new 
price is $8,990 and the new down payment 
is $450 (instead of $1,110) and the carry- 
ing charges are $57 a month instead of $59. 

One reason: “Business recently hasn’t been 
so good”—not only his own, not just the 
building industry, but the whole US econ- 
omy. Said Levitt: “Lower down payments 
mean that more people will be able to buy 
houses, That, in turn, means increased vol- 
ume for all builders. This country has shown 
over and over again that high volume results 
in lower prices and we in our own way are 
trying to demonstrate that lower prices can 
result in higher volume. . . . This kind of 
action will stop recession or worse.” 

Levitt called the reductions in line with the 
intent of the new housing bill to provide 
lower down payments and said he hopes other 
builders will follow his lead. 

ao a ° 

In a few scattered spots elsewhere, the first 
signs of a tightening sales market were ap- 
pearing last month. Reported the Milwaukee 
Journal: “The new home market is tighten- 
ing for builders here. .. . Prospective buyers 
have become more selective. This has forced 
a stronger selling approach upon the build- 
ers.” Said a San Francisco banker: “Sales 
are good if you’re giving the house away, but 
when it requires equity, you require salesman- 
ship.” Said a Houston mortgage man: “Sales 
are good, but I expect to see keen competition 
among builders by late summer because we 
now have the largest backlog of new houses 
under way since 1950.” 

Anticipating harder selling ahead, NAHB 
directors last month voted to appropriate 
$30,000 to finance a major program of sales 
training and sales aids for NAHB members. 
One aim: to help homebuilding reach its new 
goal of 2 million units a year. 


Danish architect designs ‘Canadian House of Tomorrow’ 


In a contest for a ‘‘Canadian House of Tomor- 
row”’’ suitable for a family of five, Architect 
Knud Peter Harboe of Charlottenlund, Denmark 
(who had never been to Canada) took first prize 
of $5,000 with this long, low dwelling. The 
judges said it had ‘‘an essential simplicity, a 
coherent form, impeccable taste, an ordered, in- 
timate, calm, even austere, interpretation of 
family life. . .’ There is a spacious living 
room, carport and high fence for privacy. The 
contest was promoted by Calvert Distillers, Ltd. 


and sponsored by the school of architecture at 
McGill University. More than 650 designs were 
submitted. Judges: Eric Arthur, professor of 
architecture at the University of Toronto; Hum- 
phrey Carver, research chairman of Canada’s 
Central Mortgage & Housing Corp.; Gio Ponti 
of Milan, editor of ‘‘Domus.’’ The judges had 
to admit that ‘‘no house among those sub- 
mitted could be said to be the ‘“‘Canadian House 
of Tomorrow”’ but added that ‘“‘many contain 
ideas that can be exceedingly infiuential.”’ 


127 
























1. Developed land package 











@ 


LUMBER DEALER 
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5. Mechanized materials handling 7. Financing 

















+ 
* 


JULY 1954 


SMALL BUILDERS 


Photo (bot. opp. p.): Chuck Scott 


0 
% 





The houses they build 





The squeeze is on the small builder. His future depends in large part 
on what the lumber dealer can do to help him. Because these two long-time 
partners are not fully coordinated, neither now occupies so important a position 
in the industry as before the war. But don’t count the small builder out: lumber 
dealers are tackling the problem of cutting his costs from many different angles. 
Here is the first of a series of House & HoME reports on what lumber dealers 


are doing to keep their small builder customers in business. 


Lumber dealer coordinates products and services 


to cut small builder’s costs 


When Thompson (behind desk) talks of the 
small builder he means the builder vf from 
5 to 25 houses a year. Actually, a builder of 
5 houses is in the top 19% of builders (5 and 
more houses) who build 77% of all units. 
Latest figures by the Bureau of Labor Sta- 
tistics show that only 22,430 out of 119,100 
huilders put up 5 or more houses a year. 
Only 4,220 build 25 or more but account for 
54% of all housing units built. With Thomp- 
son are Quentin Snook and Arthur Bach. 


“For years you have been able to walk into an auto or appliance dealer’s store 
and get the price on a car, a stove or a washer. But you still can’t get the price 
on a house from a lumber dealer. He just wouldn’t or couldn’t package all his 
components to quote a price. Now we have packaged the deal in housing. And 
more and more lumber dealers are doing the same. Our skill is putting more 
and more things together in the house package to lower small builder’s costs.” 
So says Lumber Dealer Clarence A. Thompson, Champaign, III. 


Modest but merchandising-minded Thompson who operates four successful 
yards in central Illinois and chairmans the Lumber Dealers Research Council 
does 70% of his business with the 5-to-25-houses-a-year builder. He has out- 
lined a seven-point program to package everything including the kitchen sink 
for his builder customers (see opp.), starts the building operation off on an 


assembly-line basis in his own fully mechanized yard. 








First house foundation is laid in Thompson’s Mayfair Addition while men pour cement for roads 


1. Small builders need fully developed lots, so... 
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Simon 


Rettberg 


Architects Bob Simon and Gerry Rettberg face up squarely to the 


fact that not everyone can afford full architectural service (“We do get 
to provide our plan service to people who would never have gotten 
professional help”). Both were with Small Homes Council where they 
got excellent training in small-house design and production, now 
serve 49 lumberyards in a 200-mi, radius besides running a sizable 
custom-house practice. Pitfall of the plan service, they say, is that 
lumberyards want to be assured of business if a job originates through 
them and they may not always steer clients who need full architectural 


service to the architects for fear of losing out on bids. 


Photos (top & below): Chuck Scott 


Trade Secrets house adapted to area was designed by Simon & Rett- 
berg. House has 1,416 sq. ft. sold for $18,500. Similar house was sold 
speculatively first afternoon shown. Builder: Richard Faletti. 





Thompson threw in with three businessmen on 106 acres 
(above) to install streets, utilities. (As everywhere, devel- 
oped land is fast running out in Champaign.) Lots are sold 
in parcels or individually to builders or individual buyers. 
“This assures us of future business and helps the small 
builder who doesn’t have the financial resources to develop 
land on a big scale—and therefore economically.” Thompson 
also keeps an up-to-date list of available scattered lots. 


2. Small builders need help in design, so... 


Thompson worked out a program with Champaign Archi- 
tects Simon & Rettberg who do preliminaries and work- 
ing drawings for Thompson’s builders and customers on a 
set fee basis related to house size. Clients never come into 
contact with the architects who spend all their time over 
the drafting table. Thompson sales personnel interview pros- 
pective owners or builders, get their sketches of new plans 
or revisions of previous plans, products they want used and 
price or costs. Sales Manager Don Miller and Bob Boyd run 
liaison between builders and architects, get architects to do 
prelims, possibly colored renderings. After revisions, archi- 
tects provide working drawings, foundation plans, typical 
wall section, kitchen cabinet details. Total cost on a 1,200-sq. 
ft. house would run $75 if architects also supplied plot plan. 

For his own area Thompson thinks this plan service makes 
more sense than carrying a draftsman on his payroll (“he 
would need design direction, anyway; he might not be used 
to his highest degree of skill all the time’’) . 

Staunch ally of the architect, Thompson says: “We do 
not attempt to replace him.” He has convinced several build- 
ers who had never used architects to do so now. He plans co- 
operative action with builders in the future on land and 
design, builder to take 2/3 of profits, share losses on a 50-50 
basis. For his 1/3 of the profits Thompson will purchase 
land, get financing, exercise architectural control through 
his architect contacts. He has recently been working with 
Architects Jim Lendrum, director of the Small Homes Coun- 
cil, and Rudy Jones, assistant director, on a 12-lot tract. 
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3. All builders face high costs 
on plumbing and heating, so... 


Newest additions to Thompson’s seven-point program are 
packaged plumbing and heating units. Thompson, who once 
held a prefab dealership, admits he got the idea from the 
prefabricators, says: “This is not another do-it-yourself 
gimmick. Either we do the packaging job—or Sears Roebuck 
or the prefabber does.” General Manager Dave Squires found 
Thompson was creating jobs for builders and throwing a lot 
of business to plumbers and heating contractors free. Thomp- 
son and Squires put their heads together, decided a prefab 
plumbing tree and precut pipe was not a big enough package 
to make selling profitable for them; so they merchandise 
plumbing fixtures as well. Heating unit is packaged for 
Thompson by a Cincinnati manufacturer complete. 

Heating is frequently installed by builders in Thompson’s 
area, “so no trade is really cut out.” Thompson can buy a 
heating unit for the same price as authorized dealers even 
though he buys it through the dealer. Reason: discounts 
increase with volume. The heating dealer is not hurt by the 
short circuit. Thompson says simply: “We sweeten the kitty 
for the authorized dealer who handles a larger billing than 
he would if we didn’t merchandise the package.” 

Plumbing pipe is cut by E. M. Hays Plumbing & Heating 
Co. (union shop). Thompson’s arrangement is to have Hays 
make delivery and get a receipt, while he handles the mer- 
chandising and selling to owners or contractors. Installation 
is made either by Hays, the builder or owner, code permit- 
ting. “This arrangement helps the small builder because it 
substantially reduces the materials markup.” 


oi: lias 





Heating units come from the manufacturer in separate packages 
which can be fitted on a 3’ x 3’ pallet. Burner unit is completely as- 


sembled, ductwork packaged and easily assembled by sheet metal 





screws, Even job number is stamped on packages to expedite delivery. 


Complete system is 25%, or $225 cheaper than cheapest unit installed. 








Plumbing does not have sweat joints: all connections are with unions. 
Lead wool is used on one joint in plumbing tree where hot lead would 


ordinarily be used. Cost, even with plumber installation is 15% or $150 





ae | cheaper than cheapest unit installed. even cheaper if done by owner. 
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Minimum of 10,000 sq. ft. of floor space in Thompson’s shed is 
reserved for millwork and manufactured products like dry wall. Part 
of his service is to offer a wide product range. No advocate of lumber- 
yards doing millwork, he says: “There is a legitimate place for a good 


many people in the building business. Specialists are cheapest.” 


Part of Thompson’s materials package is Lu-Re-Co (for 
LUmber REsearch COuncil) panels, developed by the Uni- 
versity of Illinois Small Homes Council for the lumber deal- 
ers (see H&H, March ’54). “They’re just one of many ways 
a lumber dealer can get a job sold.” says Thompson. “They 
are a lever to make sales to tract builders whom we’ve never 
sold before. Their keynote is flexibility. 

“Whether we do the panelizing or the builder himself 
does the job doesn’t really matter.” Working with Builder 
Carl Swarz in Decatur, Thompson supplied only the lumber 
while the builder set up his own paneling assembly line. 
Swarz, a 20- to 30-houses-a-year builder, will be doing from 
100 to 125 now. In Champaign and Urbana nearer his home 
office Thompson has supplied panels directly to builders. To 
precut and preassemble on the local level both builder and 
dealer should know what they are getting into, says Thomp- 


son: “There is the no-small matter of overhead.” 





4. Builders must save labor in wood framing, so... 






Photos (below): courtesy Hyster Co. 
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Versatility of Lu-Re-Co panels was demonstrated on this panelized 
house with vertical redwood T&G siding. Panels were sheathed, almost 
completely sided in Thompson’s yard; final strips of siding overlapping 
panels were applied on site. Method: siding was shiplapped at one 


end so it could be slipped into place. Builder: Ozier-Weller. 


5. All builders want what they want 


when they want it, so... 


With the only lumberyard in a 100-mi. radius that is fully 
mechanized Thompson can get the material a builder wants 
“when he wants it and in the shape he wants it.”” Momentum 
of quick, efficient materials handling is carried to the builder 
at the end of the assembly line. Costly delays are eliminated. 
More mechanized than. most lumberyards, Thompsen’s can 
carry a bigger ratio of office-to-yard personnel. 

Flag in his mechanized fleet is an end-loader fork-lift 
truck. It was developed by General Manager Dave Squires 
and is manufactured for the industry by a Peoria, III. ma- 
terials handling manufacturer. It answers objections to use 
of mechanized equipment in lumberyards because it: 


eliminates storing lumber packages parallel to aisles 
as must be done in standard fork-lift operations, means 


more storage in less space; 
makes every pile available from the truck aisle; 


places and removes packages from bins to trucks in 
less time and with less effort. 


Says Thompson, “We know mechanical handling has greatly 
speeded our own operation. Perhaps more important, it has 
enabled us to give the builder far superior service than we 


ever could before.” 


Mechanization takes command: end-loader enables complete package 
of lumber to be removed from pile, set aboard truck for quick de- 
livery (below). Thompson has speeded unloading of railroad cars by 
getting Boise-Payette Lumber Co. to ship him unit carloads, A 30,000- 
bd. ft. car takes two men two days to unload by hand, can be done 


mechanically by four men in three hours. 





LUMBER DEALER 


6. Small builders 
have a merchandising problem, so... 


Thompson creates jobs for contractors who do not build for 
sale by a rounded newspaper- and TV-advertising program. 
This program, not so incidentally, stirs the market for built- 
for-sale housing. Speculative builders of panelized houses 
can also cash in on the Lu-Re-Co merchandising program 
which includes use of cutaways, posters, labels, advertising 
mats. His aggressive merchandising program is not without 
problems. Two of them: difficulty in convincing some build- 
ers he is not doing the contracting because he performs so 
many services; convincing others he does not play favorites 
in getting a job built. He advertises four ways to build: 


Complete house built by a local contractor. 


Panelized house (Lu-Re-Co). Customer buys all exterior 
walls preassembled in panels, installs his own windows and 
doors, does all finishing. 


Finish-it-yourself. Thompson supplies all material, the 
buyer all the labor. “This is ideal only if an owner has a 
lot of time and ability,” says Thompson. 





Shell house. All materials for the house are supplied to 
r a local contractor who completes the exterior, leaving in- 
terior for owner-buyer. Thompson started this program dur- 
ing the Korean war to compete more effectively with pre- 
fabbers: “We could offer a 1,200 sq. ft. shell rather than a 
900-sq. ft. house.” He insists that the outside be completed 
“so buyers can work indoors, and the shell house won't 
give a neighborhood a black eye.” He thinks the shell house 
gets more publicity than it deserves because of its novelty, 
but “frequently we can get a builder some work he wouldn’t 
otherwise have.” On the do-it-yourself program: “It’s bound 
to cost the consumer more for materials because it involves 
so much more time, service and overhead by the dealer. We 
can handle the materials for a complete house with a lot less 
personnel. For do-it-yourself we need a raft of men to handle 
piecemeal purchases and shipment of materials.” 





Good-looking store is as much a part of Thompson’s merchandising 
as a TV series emphasizing down payment and monthly payments on 
houses. Says Thompson: “We offer a complete package and price is 
part of it.” Store was designed anew by Architects Simon & Rettberg 


after a big fire. 


7. Small builders 





have a financial problem, so... 


Thompson arranges construction and final financing for his 
customers, even makes out FHA applications, takes loan ap- 
plications and spends time contacting local FHA and VA 
offices for builders. By taking a contingent liability he can 
swing construction money at a local commercial bank. 
“Financing,” he says, “is something we don’t get paid for 
directly since we do not try to replace the broker. But we 
know money is of supreme importance to our own business 
and the business of getting houses built, so we arrange for 
it.” His ability to get construction money is so well-known 
that one young architect building his own house says: 
“Where do you think I went first? Not the bank. Thompson.” 
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The living room in this house 






Sitting terrace 
Dining room 
Dining terrace 
Indoor garden 
Music room 
Gallery 
Sitting room 
View terrace 
Reading room 
Library-office 


Photos: Lionel Freedman 


In this elegant house in the Appalachians, Architect A. L. Aydelott and Asso- 
ciate Chia-Yi Jen have tailored one big space to fit a variety of moods and functions. 


For different activities, they have cleverly subdivided the house’s central living zone 
(above and left) into ten different spaces, each separated for a particular purpose 


yet merging freely with the others. 


For view and privacy, they have arranged the rooms in a long, in-line plan, opening 
southward like the teeth of a comb toward the valley and mountains beyond. The 
back of the comb is an irregular line of partitions shielding rooms from the approach. 


For spaciousness and through ventilation (without air conditioning), partitions are 
placed as baflles so that few doors are necessary; some are of low height to allow a 


flow of space and air across the ceiling. 


For shade and easy circulation, rooms are set behind galleries and overhanging roofs 


on both sides—a glassed-in version of the veranda plan traditional in the hot South. 


For sheer excitement, the designers wove into their practical plan a web of visual 
effects that are ever changing: high ceilings and low ceilings, side lighting and top 
lighting, short views and long views, textures that shift from the warmth of wood and 


the rough security of stone to the sleek sophistication of plaster and glass. 


is ten different rooms in one 
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scenery. Window wall shows wide-span framing typical 
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Some of these living rooms are sunny and spacious 
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View terrace on west side of kitchen and dining room 
overlooks swimming pool and gardens on two sides, valley 


view on the other (right). Pergola roof, topped with cor- 


rugated translucent plastic, shields sitting and dining space 


from direct rays of sun but lets through diffuse light. 


Skylighted garden room (below) lies between dining room, background, and 
carpeted music area. Low hood and exposed ceiling joists cut glare from sky- 
light, concentrate sun on planted area. This dropped ceiling continues outside 


at left to shelter a porch for outdoor dining. 
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Snug sitting room is an 8'-high stone cave within II’ 
glass’ tent of the living areas. Long strip skylight with 
built-in artificial lights brightens dark corner farthest from 
glass gallery wall. Ceiling strips on either side of fireplace 


look similar but house artificial lights only. 
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Wall of books shields bedroom hall from entry, owner’s 
bedroom door from library and living areas. (Owner speci- 
fied bedroom-study access so he could read or work any time 


of day or night.) Note valance lights over bookshelves. 
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Quiet end of living zone is separated from other areas by a cross hall (left, 
above) leading from front door to back terrace. Reading area (foreground) is 
separated from office hy freestanding bookshelves. Note how circulation space 
is floored with slate. sitting space with carpet, work space with cork. Plane of 
masonry wall setting off bedrooms (right) continues through glass to shield 


their terraces from main terrace. 


The other living rooms are warm and intimate 
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i ee a good look at the houses shown on these six pages. They are the five 
most popular Five Star houses that Better Homes and Gardens has pub- 
lished since 1952. Two have already appeared in this magazine. 

Does the old dodge that these are magazine dream houses that everybody 
admires and nobody buys apply to these houses? Most certainly not. Of the 
over 4 million families who regularly read BH&G, 10,520 bought plans for 


these five houses alone. 


Two of the designs are products of the merchant builder and were sold in 


volume with record-smashing speed. 


One is so popular that a similar plan has been adopted by the Lumber Dealers 


Research Council for its preassembled wall-panel system (see p. 132). 


Most significant points these houses make: 

> The desire for up-to-date design has made rapid strides in the last few years. 
> Public taste is a lot further ahead than most builders are inclined to think. 
> Popularity of these houses is a vote of confidence in contemporary design. 


The evidence: in the year when these five appeared BH&G readers were 
given a wide range of choice including houses with living rooms facing the 
street, with high-pitched roofs, with two stories, with shuttered windows of 
many-lighted panes, with a minimum of open planning and without window 
walls. Yet the readers decided overwhelmingly in favor of the houses you see 
here—so much so in fact that last year BH&G sponsored a “Readers’ Choice” 
house and this year is promoting a “Home for All America”—both of which 


closely follow the check list of features of these five best sellers. 
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Here is what this means to people in the building industry: 


For builders—these houses reflect the way Americans want to live today— 
informally, with plenty of space around them indoors and out, and with less 
drudgery. Each house has some space-making technique that builders could 


well adopt to give customers more house for their money. 


For architects—here is ammunition to convince builder clients that straight- 
forward execution of design (a minimum of applied decoration, a maximum 


of built-in livability) not only looks better but sells faster, 


For mortgage bankers—there is evidence of a presold market on house 
design. Home buyers, given a choice, choose up-to-date designs that do not 
emulate a style of the past. Houses that are not out of style before they are 


completed have higher future marketability. 


For housing officials—people who want these houses live in all parts of the 
country, should not have to—as one VA official put it—*move to California.” 


(and one has roughed-in p!umbine jor added half-bath) 


Here are the chief features of five most popular houses 
Check your own designs against them: 

|_] Rear or side living room 

[_] Minimum of three bedrooms 

[_] One-story on slab 


[_] Open planning . 
[|_| Low-pitched roof : 





7 
[_] Provisions for outdoor living 
|_| Bigger and more windows 
|_] Wide overhangs on two sides 1 fl 


|_] Central entrance 
fe In four of the five, sloping ceilings 


[] In two, two bathrooms 


Other significant trends: beamed ceilings, walls of glass instead of mere 


holes punched in the walls, integral door and window units. 
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Modern rear wall, almost completely of glass, opens whole living area 
to garden and lawn. Wing wall (at left) shelters adjacent bedroom from 
neighbors; low brick wall. garage insure seclusion for dining terrace (at 


right). Now see more coservative front elevation at the right. 


LIVING-DINING 
32x15 





Photos: Hedrich-Blessing 
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Spacious master bedroom with its own bath gets more 





floor space because Architect.Goodwin B. Steinberg cleverly 
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to breakfast area, he recessed cabinets between studs in 
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basement for indoor recreation area as big as living area 
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Conservative front elevation belies openness and informality of 


rear, fits well in suburban Glencoe, Ill. Breakfast area is partially 
sheltered by three-sided front garden court. deep setback. Black 


area on plan shows space-saving feature in bedroom (photo top). 





2. Storage walls, 





bigger-house look of contemporary design 






spell sales success 


Storage walls. were shop-finished 
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throughout Midwestern states 


which formed one big room where 
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techniques (shown in photos 





Photos (except construction below): Hedrich-Blessing 
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Flexibility of house is direct result of post-and-beam design: 


Duenke prefabbed redwood panels to go between doubled 





2” x 4” posts 6'-4” 0.c., thus buyers could get solid panels, 





window walls or high strip windows where they wanted them. 





Psychological space is added to dining area by sloping Carports and fireplaces could also be switched to add variety. 





Vote (in house photo) how fireplace is outside perimeter of 





ceilings, windows that follow roof alse tale llow view 


house to save space, 





to sky. Area_is open to Kkifchnen and living room 
nly 1.186 sa. ft., house looked bigger, was felt to be 
a bargain at $14,200. In ten months 209 were sold in 


the Ridgewood subdivision near St ovis. Design is by 





Builder Burt Duenke Designer Ralph Fournie HOUSE & HOME 
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Photos: William N. Hopkins; Hedrich-Blessing 


Terrace is secluded from street by carport storage shed, could 
easily be covered by low-cost awning or corrugated translucent 
plastic for weather protection. Architects Howard T. Fisher & Associ 
ates wisely placed outside door to living room at side 

from kitchen when meals are served on 
shed is unheated, economical to build 

storage a family would need, This low-cost house 


mental gimmicks for living space throughout 
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. Economy house sheds gimmicks 
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Overhang on one-pitch roof acts lke brim over eyes on front 
elevation (below). angles upward at rear to give living area higher 
ceiling. more spacious feeling. Kitchen area is triple-purpose: 
besides usual appliances it includes space for washer and drier 


and an area for small children’s play under a busy mother’s eye. 
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Photos: (above) Lionel Freedman; (below) Lazarnick 


Economical way t give people storage they 


to provide ovt-of-house area for such bulky items as 
lawn mower, roller. Designer Alfred Levitt achieved fur 
lil-lamcleclalelulictam oh amileli-lallale Mi gele) Maeh-ialale Mi deldelelamelale| 
storage shed, used hinged rather than sliding door (but 
lolirclam celtic Malehd-Muilele(-Melaa-1+1] ol iA an ioMela-TeM-Yelt(-1amaal-18 
cor.is ity port). Typical Levitt bargain, house sold for 
$9,990 at 350-per-week clip. Even when prices 
$10,990 in. late 1953, house sold fast 





4. Basement or attic equivalent 





Straightforward exterior of Levittowner envelops 1,000 sq. ft. of 
living space. Note window alignment, wrap-around shingle treat- 
ment, eliminating gutters. House was first built in Levittown, Pa. in 


1952. Black areas on plan indicate storage areas (shown in photos), 
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Seven storage areas total nearly 150 sq. ft. Biggest closet (left) is near 
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To make the transition from two-story colonial to one-story con- 


venience for his own family, St. 


Louis Architect Diedrich F. 


Rixman, AIA, designed this house (at right) not to look conspicu- 


ous in a conservative neighborhood. Black area on plen circles 


“transitional” approach to open planning. 
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5. Transitional house 


provides open- or closed-plan 


kitchen-dining arrangement 


Photos: Hedrich-Blessing: courtesy Better Homes & Gardens 
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Business builds a city 


On 3,000 acres of Canadian farmland grows a new town 
planned for industry, 


commerce and 35,000 residents 


In the aerial view (at left) you see the first town of its kind in North 
America: a well-balanced satellite city, complete with its own industries, 
conceived and built entirely by a real estate developer. 

Nestled between the two forks of the Don River 7 mi. northeast of down- 
town Toronto, the new town of Don Mills is a planner’s dream coming true. 
In minimizing the risks of an investment that may eventually total $200 
million, its industrial-developers aim at a healthier balance of industry, 
housing and commerce than any US or Canadian planned community has 
achieved to date. 


Industry: the developers of Don Mills have supplied the missing link 
sought by so many new-town planners—a broad industrial base. Already 
eight factories are in operation and a dozen more are on the way, pro- 
viding jobs within the community and lightening the tax load on Don 
Mills residents. 


Housing: the developers hope to lengthen the community’s economic 
life through a natural variety of housing. Instead of bleak uniformity 
which ultimately lowers property values, they have planned 12,000 
houses and apartments varied in price and design, built by many dif- 
ferent architect-builder teams (17 are at work in Don Mills this year). 
To make sure housing will not be out of date in a few years, it must 
conform to design standards more contemporary than anything Toronto 
has yet seen (see next four pages). 


Commerce: Don Mills Developments, Ltd. will cash in on the long- 
term prosperity thus created by expanding the convenience stores now 
abuilding into a full-fledged regional shopping center, which will be 
the developers’ main source of long-term income. 


<—_____. 
Metropolis in miniature (ieft) closely inte- struction has started on shopping and civic 
grates all elements needed by population esti- center (3). Scheduled for future are high 


mated to reach 35,000 to 40,000 in 1960. Indus- school (4), higher-income residential neigh- 


























trial districts (1) at north and south take 
advantage of flat land near railroad junctions. 
(Main track at right runs out of sight in 
ravine; interswitch track at left will be buff- 
ered by planting.) Residential neighborhoods 
(2) are grouped around schools and churches; 
northwest quadrant is nearly complete. Con- 
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borhoods with schools and shops (5), country 
club (6). Town’s $1,250,000 sewage treatment 
plant (7) is now in its second phase of ex- 
pansion, bordering mile-long recreational lake 
to be formed by damming east fork of Don 
River. Parkland and sports bowl (8) and 
wooded area (9) complete the greenbelt ring. 














Townsite is long-empty pocket of land in path 
of Toronto’s growth. Suburbs on three sides 
provide labor pool for industry, nearby market 
for housing and retail goods (one dot equals 


100 persons). 
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The team: president of Don Mills Develop- 
ments, Ltd. is Karl C. Fraser (left), 53, 
former Canadian wartime mutual aid ad- 
ministrator and long-time assistant to E. P. 
Taylor, Toronto industrialist backing the ven- 
ture as board chairman. Fraser started the 
Don Mills idea seven years ago, traveled to 
dozens of US cities to study urban develop- 
ment at first hand before ground was broken. 
Assisting Fraser in industrial and commercial 
development is James F. Harris (center, 
standing), 34, former industrial analyst for 
Canadian National Railways. Director of 
planning is Macklin L. Hancock (right), 28, 
trained at Harvard’s School of Design, as- 
sisted by Architect Douglas Lee and a design 
staff. Vice President and housing expert is 
Angus McClaskey (not shown), former re- 
gional chief of Canada’s Central Mortgage 
and Housing Corp. Original studies for Don 
Mills were made by John Layng, Toronto 
architect and town planner; consultant¢ in- 
clude Sir William Holford, noted British town 
planner, Hideo Sasaki of Harvard, members 
of the Community Builders’ Panel of the Ur- 
ban Land Institute. Seated (above) is Arthur 
Wenstock, first of 17 housebuilders to sign. 








17 architect-builder teams 


create one good community 


Here is an idea for small-volume housebuilders anywhere: band 
together to meet the growing competition from big builders 
who offer house and community in one attractive package. Un- 
der the developers’ leadership, builders in Don Mills are achiev- 
ing a far more salable product than any one of them could 
alone, First. they offer well-planned neighborhoods: each of 
the four residential quadrants (two are shown at right) groups 
houses around a central school and park space. Greenbelt 
fingers open up the economical pattern, act as walkways for 
school children and shoppers and as buffer planting to shield 
houses from major roads. Loop and cul-de-sac streets with T 
intersections make for quiet. safety and visual interest, feed 
into four-lane ring road linking neighborhoods with town center. 
On this master plan builders buy groups of improved lots 
($2.750 for a 60’-wide, single-family lot). They are required 
to build within nine months, employ architects and have de- 
signs approved by the developers’ architectural department, 
which then sites all houses and prescribes harmonious color 
schemes. Majority of the first 561 houses are single-family to 
fit Toronto’s pattern of 70% home ownership. priced at 
$11.200 to $17,000 and offered first to the town’s new factory 
workers. Goal for the four central quadrants: 1,300 single- 
family units; 750 units in multifamily houses; 1,475 rental units 
in garden and tower apartments. With nearby industries shar- 


ing assessments, average resident's taxes are only $200 a year. 


Balconied apartments cover only 20% of their sites 











































Photos: Panda 
















BUSINESS BUILDS A CITY 


Attractive streets result from placing power and telephone 
lines along rear lot lines, staggering house setbacks from 
25’ to 40’. Existing trees are preserved, front lawns of all 
houses sodded before being sold. Each builder has both 
sides of a street to keep houses related, achieves variety 
through different elevations and siting. Architects repre- 
sented here: James Murray, George Hassig, Michael Bach. 





Split-level plans 





make good use of sloping lots 


~) * 
By The success of the developers’ big $15 million shopping center 
a will depend on the long-term prosperity of the whole commu- 
nN! nity. So, to keep up tomorrow’s property values, they have in- 
: sisted that builders go as far in contemporary design as today’s 
q buyers will reach. They have urged their builders to’ use eco- 
Ne nomical split-level and daylight-basement plans, particularly on 
ay the rolling land where such models work best. Typical split 
na level (right and below) boasts these highly salable features: 
ee > From the front it looks like a long. low-slung. one-story house. 
: > Front kitchen has a view of street and front walk; adjacent 
of dining space could be used for supervised children’s play. 
" 
4 > Bedrooms are upstairs and in back for privacy. 
ait > Living room and multipurpose room are downstairs, opening 
¢ | at ground level to an outdoor living terrace that faces away 
Jul from the street. Floor-to-ceiling glass gives the lower level 
or plenty of light, extends its apparent size to include the garden. 


> There are few side windows facing adjoining houses. 


> Bedrooms and living room face southeast to prevailing 


breezes, view of wooded ravine left as a natural greenbelt. 











Section of house at right shows bedrooms over living area, dining area and 
kitchen at entrance level. Architect: James Murray. Builder: George Slightham. 
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Photos: (below) G. A. Milne; (others) Panda 
Bargain in space is this 2,000 sq. ft. house for 


$13,400, including lot. Designed by Architect 
James Murray and built by Greenwin Construc- 
tion Co., it is a complete three-bedroom house on RECREATION RM. 
one level, with another 1,000 sq. ft. of recreation SSeS 18’. ¢" : sei 
and utility space below. As in the Techbuilt | 

house (see H&H, Feb. '54), basement is pulled | ten 
out of ground for more light, total wall height 





reduced, entry placed at the intermediate level. 
BASEMENT 











Alternate elevation has long side to street 


Daylight basements yield grade-A living space at low cost 








Long window lights basement recreation room in another model 


Sloping-lot model (left) by Architects Crang 
& Boake, and McNeil Construction Co., has 
grade entry, bedrooms and formal living room 





half a flight up, messier activities grouped G 
downstairs where kitchen and playroom open to d 
a terrace on the downhill side. n 
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Wood veneer on block unifies window wall by Architects Crawford & Hassig, Glenayre Co. 


Panelized exteriors give economy, design unity 


All houses are brick veneer on concrete block, satisfying local code 
requirement of masonry construction. To get big windows within 
this design limitation, architects extended openings right up to the 
top plate, eliminating expensive steel lintels to support masonry. To 
avoid windows that look like holes punched at random in a brick 
wall, window frames extend from roof to ground, incorporating many 
separate glass areas and solid panels in a single section of wall. 


Rhythmic panelizing: Architect Bach, Torfar Construction Co. 





Grouping front door, dining-room window and wood panel un- 
derneath makes a coherent composition of three different ele- 
ments. This is the front of the split-level house pictured on p. 149. 
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DESIGN STANDARDS AND DATA 


Copyright 1954 by HAROLD R. SLEEPER, F.A.I.A. 


PLANK-AND-BEAM SYSTEMS FOR RESIDENTIAL CONSTRUCTION: part two 













All. planking computations are based on the use of 2x6 
or 2x8 members, tongue-and-grooved or splined, laid 
flat, and blind and .face-nailed. Four jointing types are 


shown below. 
For a good job, well-milled, well-seasoned, straight planks 


TONGUE.AND-. GROOVE 





WITH V.JOINT 





THEORY FOR DESIGN OF PLANKING 


with a moisture content of not more than 14 to 19 percent 
should be used. Planks should be primed as soon as they 
are on the job with whatever finish is to be used. After 
installation of the planking, insulation and roofing should 
be applied as soon as possible. ' 
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PLANK JOINTING TYPES 



















Design factors to consider are: 

1, Strength of the planks to carry an evenly distributed live 
load plus an allowance of 10 Ibs. per sq. ft. dead load, 
or weight of the materials 

2. Stiffness to overcome objectionable deflections 
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DEFLECTION DIAGRAMS FOR EVENLY DISTRIBUTED 
LOADS. 


Plank-and-beam. framing becomes 
when continuous spans are used 


structurally more efficient 
to develop extra strength 
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Beams designed as continuous must be built as such or serious 
failute of Members will result. It is recommended that careful 
inspection of construction be made in all cases where plank 


and evoke faa] framing is used 





Compiled from ‘‘Plank-and-Beam System for Residential Construction” 


For any number of 














spans desired the = 
planking can be 
laid out in one of PLANK SPAR 
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PLANK SPANNING TYPES 


If the end span is less than 92% of other plank spans, TYPE E 
should be used. If the end span is greater Jaler 92%, TYPED 


should be used 


— Housing and Home Finance Agency 
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Copyright 1954 by HAROLD R. SLEEP 


PLANK-AND-BEAM SYSTEMS FOR RESIDENTIAL CONSTRUCTION: part two 
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TABLES ARE BASED ON THE FOLI 


1. All planks are 2 x 6 or 2 x 8 tongue-and- 


grooved or splined members, 


2. Loads are uniformly distributed in pounds 











per square foot (PSF) on planking. | c PLANKING.DEF 10 PAN AN | 
3, Deflections of 1/240 of span for roof plank- TOTAL lr 2 ; | c ‘_ ' T 50 PSI 
ing and 1/360 of span for floor planking have { LOAD +} | Re a — a eel Fe ea —— 
been arbitrarily used andhave*been set toavoid LENGTH 7 PLANK IY! is Ss We ee | ae | 
deflections which might be objectionable. } Ad A 
{= : = + + + + + + + t T r T ios 2 me ese | 
TABLES SHOULD BI AS FOLLOW 16° O° 1 l | ! ] 4 
i 4 | | 
| 1. Select the plank spanning type desired (type ; | ; 
A, 8, C, D, or E, as previously illustrated) 
2. Assume the length of span desired. I { 
3. Determine the total roof: or floor load, in 7 a 
pounds per square “feet, (which will exist). } } i ] 
4, Refer to TABLE 1- ROOF AND FLOOR Sy dee od 1 1 1 1 1 1 | 1 1 y 
PLANKING- to find a group number. Each t | 
group number represents a group of species ics a | ‘ ; p ‘ 
and grades of wood which have a similar | 
modulus of elasticity. | : j 1 | 
5. Refer to TABLE Il - ACCEPTABLE SPECIES |8'-6"} 3 | 1 | | 
AND GRADES OF LUMBER. Under each group } | ves ru aaa 
number are listed the names and grades of Bo Re 8 i 1 1 1 3 | 
lumber suitable for use under the conditions | } 
previously determined, lo 
6. A selection may be made from any group as I 
long as it has a higher modulus of eldsticity i | ; 
than. the group designated in the tables on = S ! 
roof or floor planking. . 
FABLE 4 ACCEPTABLE SPECIES AND GRADE! F LUMBER f F F AN FLOOR PLANKIN 
ABBREVIATIONS: GROUP 4 — MODULUS OF ELASTICITY = 1,500,000 PS/ 
MAS = .maximum allowable stress 
j & p = joists and plank MAS COMMERCIAL GRADE NAME SPECIES 
P SI = pounds per square inch f=1,900 Structural j; & p ) Douglas fir, 
f = extreme fiber stress in-bending in PSI f= 1,450 Common structural j & p f inland region 
f=2,150 Select structural j; & p - 
: f=1,900 Structural j; & p , Larch 
GROUP | — MODULUS OF ELASTICITY = 1,100,000 PSI f= 1,450 Common Structural j; & p 
MAS COMMERCIAL GRADE NAME SEECIES 
f=1,300 . Select structural j & p ) 
t= 1'100 : Pdi Se Rp cae GROUP 5 — MODULUS OF ELASTICITY = 1,600,000 PSI 
se LUG lity Seewret sy * P } MAS COMMERCIAL GRADE NAME SPECIES 
f=2,150 Dense select structural ; & p ) 
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PLANK-AND-BEAM SYSTEMS FOR RESIDENTIAL CONSTRUCTION: part two 





















STRUCTURAL DESIGN OF, BEAMS 


The following graphs are to aid in the selection of wood sizes and spans indicated are listed below each graph 
species and sizes for roof and floor beams. For roof beams The graphs are set up to cover bending, and selections 
the maximum deflection is limited to 1/240 of the beam span made from them must be checked to determine whether or not 

horizontal shear will govern the size of the beam. If the beam 


dnd the graphs cover 20, 30, and 40 PSF (pounds per square 
foot) uniformly distributed live loads, each with a 10 PSF has an L/h (L =beam length in feet and h = beam depth 


dead load. For floor beams the maximum deflection is limited in.inches) equal to or greater than the L/h for the species 


to 17360 of the beam span, and the graphs cover a 40 PSF and grade of lumber desired, the horizontal shear does 
uniformly distributed live load with a 10 PSF dead load. not govern, and therefore the. selection made from. the 
The ‘speciés and grades of lumber suitable for the beam graph is valid 


ROOF BEAMS 
MAXIMUM DEFLECTION LIMITED TO 1/240 OF THE BEAM SPAN 


GRAPHS NO. 1, 2 AND 3 ARE FOR A 20 PSF UNIFORMLY DISTRIBUTED LIVE LOAD AND A 10 PSF DEAD LOAD EQUALING A 
TOTAL LOAD OF 30 PSF 


GRAPHS NO. 4, 5 AND 6 ARE FOR A 30 PSF UNIFORMLY DISTRIBUTED LIVE LOAD AND A 10 PSF DEAD LOAD.EQUALING A 
TOTAL LOAD OF 40 PSF 


GRAPHS NO. 7, 8 AND 9 ARE FOR A 40 PSF UNIFORMLY DISTRIBUTED LIVE LOAD AND A 10 PSF DEAD Mey Ve) EQUALING A 
TOTAL LOAD OF 50 PSF 
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PLANK-AND-BEAM SYSTEMS FOR RESIDENTIAL CONSTRUCTION: part two 








BEAM SPACING 






7 ft 


Sits 
GRAPH #4 


TOTAL LOAD= 


4ft 
5ft 
6ft 











40 PSF 
< z 
é s 
op) Ww” 
3, 
= So. = 
= | pe ad 
Li “23 lJ 
am mM 
. 3 
te 
te: 
2 
ee 
+9. 
SPE ( 1FSC GRADE MIN | h 
J 4 
( 14 
BEAM SPACING 
dikes iced jiseat Sosa ters jeag= 
—+16ft { } it OSS wi I w7 
=] t / * a 
Gaarn BEAM SPACING 
+15 ft TOTAL LOAD } i 
ICL = = = = = = > 
30 F oF v © © i. @o o ¢ 
I4ft + Tha) } I - 
q GRAPH #8 
C13 ‘1st TOTAL LOAD= BEAM SPACING 
50..PSi t 
F3 let = i4ft titi} : 
4 ey < 
tHift » ft o H3ft 
Je 
Toya) #36" = t 
te uu 
oft na @ lan 
1iOft 
f | | ABE ' aft 


Compiled from ‘‘P lank-and-Beam System for Residential Construction” Housing and Home Finance Agency 





These five pages conclude our story on plank-and-beam 


construction begun last month in HOUSE & HOME. Mr, =e DESIGN STANDARDS AND DATA 


Sleeper’s details demonstrate the economies inherent 
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in using long planks in several continuous spans.—ED. oe 
Y ee tas ee 


PLANK-AND-BEAM SYSTEMS FOR RESIDENTIAL CONSTRUCTION: part two 


FLOOR BEAMS 
MAXIMUM DEFLECTION LIMITED TO 1/360 OF THE BEAM SPAN 


THE FOLLOWING GRAPHS ARE FOR A 40 PSF UNIFORMLY DISTRIBUTED LIVE LOAD AND A 10 PSF DEAD LOAD, EQUALING 
A TOTAL LOAD OF 50 PSF 


BEAM SPACING BEAM SPACING 
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a Great New Line of Ro-Way Doors 


for Residential Garages 















































7ORSVOM/ "SPRING? 


LON ° WERDAO ON 


1 ANO2* CAR MODELS 


Nationwide sales and installation serv- 


SEEOUR 
CATALOG IN 
\ '§ 


ice. See your classified telephone direc- 


SWEET 





tory for nearest Ro-Way distributor. 





Here’s good news from Ro-Way! A brand new line of torsion 
spring, sectional doors—high in quality, yet priced to save 
you money. Packed with features—ideal for low-cost homes, 
project developments, new and modernized garages. Just look: 
LOW HEADROOM! Big savings in space. Three models require 


Le 


only 6” headroom—three models only 1214”. 


TORSION SPRINGS! For smooth, quiet, easy operation. Par- 
tially concealed—mounted on full length revolving shaft. 
Power-Metered to the weight of the door. Single spring on 
1-car doors; twin springs on 2-car doors. 

NYLON ROLLERS! Quietest, longest-lasting rollers available. 
Tests equivalent to 25 years of service show no measurable 
wear. 

SMART STYLING! Designed to blend with most architectural 
designs. Models available in 134” and 1” thickness. New stream- 
lined contour on panel and glass mold. 

LOW-COST INSTALLATION! Simplicity of design speeds in- 
stallation time—takes only about 3 labor hours per door. 
That cuts installation cost. 

RO-WAY CRAFTSMANSHIP! Same fine workmanship as on all 
Ro-Way doors. Taper-Tite tracks and Seal-A-Matic hinges 
for weather-tight closure. 

Feature-for-feature, dollar-for-dollar, these new Ro-Way doors 
are outstanding values. See your nearby Ro-Way distributor 
—or write us direct—for full details. 


ROWE MANUFACTURING COMPANY, 1148 Holton St., Galesburg, Ill. 
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Seven Big Sales 
Features in One! 


Cooling in summer 
Heating in winter 


Humidification in winter 








Cleaning of the air 
Ventilation with outside air 
Circulation of the air 


2. 
ae 
3. 
4. Removal of excess moisture in summer 
5. 
6. 
 # 


















2-ton Servel Wonderair A/l- 
Year Air Conditioner is ideal 
for small homes.72,000 Btu/hr. 
heating and 2 tons cooling. 
Takes 214’ x 4’ of floor space. 


Serve iwo-ion Wonderair 


All-Year® air conditioner ¢OOLs, HEATS, AIR-CONDITIONS! 





Occupies just 214’ x 4’ of floor space; costs little 


more than a heating plant alone. 


There is a Servel Wonderair model for every size 
home... and in any home, Wonderair adds tremen- 


dous sales wallop, at low cost to the builder. 


Features that make Servel Wonderair All-Year air 


conditioners your strongest sales aid: 


1. Exclusive Servel absorption-type system has no 
moving parts— gives quiet, economical operation. 


2. Two-ton unit uses only 214’ x 4’ of floor space; 


other models also require little space. 





Big-home size offers 3 full 
tons of cooling in compact 
space; also heats in winter, 
and conditions air every 
day of the year. 








luxury homes sell 
faster with air condition- 
ing. 5-ton Wonderair offers 
le capacity, also heats 
conditions air. 





3. No moving parts mean more dependable per- 


formance, savings in wear and repair. Backed 
by 5-year warranty. 


4. Servel Wonderair All-Year air conditioners offer 


all seven tenefits of air conditioning, for little 
more than the cost of a heating plant alone! 


vA the name to watch 
for great advances in 
AIR CONDITIONING 
REFRIGERATION 


Send the coupon or see your Servel distributor for the facts. 


SERVEL, INC., DEPT. HH-74, Evansville 20, Indiana 
Please send complete information on Servel Air Conditioning 











for homes. 
Name 
Address. 
City. Zone 
County State 
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Here’s what 
you can do 
with the new 


CURTIS 
SILENTITE 


window 


More than a thousand combinations are possible 
with this remarkable new Silentite Convertible— 
one of the most useful window units ever introduced 
in the building field. A top-quality wood product— 








\ 





CASEMENTS—scre surprisingly 
economical with this completely factory- 
assembled unit— basic frame with operating 
hardware, sash, screen and insulating light 
installed. Casements can be right or left 
swing. 





LOUVRE units are available in five sizes 
with interior birch doors for use in regulating 
ventilation. Basic sash units come in ten sizes 
and are mortised for sash locks which are 
included. Mechanical operator with crank 
is optional. 


Curtis makes a complete line of architec- 
tural woodwork and birch kitchen 
cabinets for homes of all types. Make 
your next home “all Curtis.” 


AWNING. type windows—so popular 
today—are now available for even the 
low-cost home, thanks to the Curtis Convert- 
ible. Superior weather-tightness is assured 
by modern spring-leaf type weather- 
stripping. 





RIBBON windows permit freedom of 
furniture placement—and Curtis Convert- 
ibles are ideal for such use. Sash may be 
stacked vertically and horizontally. All 
wood members completely toxic and 
water-repellent treated. 




















fully guaranteed as to materials and workmanship 
—the new Convertible meets every home builder’s 
demand. No wonder it opens up new vistas of 
usefulness for architects and builders! 





WINDOW WALLS like this are 


inexpensive when built with the Silentite 
Convertibles. These window units fit any 
wall construction—may be installed in any 
desired combination of multiples. They give 
a modern touch to even the smallest home. 








SILENTITE 


the /nsu/ated window 






Curtis Companies Service Bureau 
200 Curtis Building 
Clinton, lowa 


Please send literature on the new Curtis Convertible 
and other Silentite windows. 


NGG incase aveudiunde binéccvavecabods ccccccccece 
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Baseboard Heating 
by TUTTLE & BAILEY 
adds four important “plus values” 


For comfort, there’s no comparison with the constant, gentle circulation of heated air 
that blankets cold outside walls and glass areas with a layer of warmth. Means 


no matter warmer floors, too . . . and even temperature from floor to ceiling. No cold spots. 
No drafts. Real comfort on even the coldest days. 


For heating economy, T & B Baseboard Heating Panels are quick to respond to 
thermostatic control. And fast transmission of heat from boiler to rooms 


al ow yo u adds up to real fuel savings. 


For appearance, T & B Heating Panels are styled by Walter Dorwin Teague. 
Trim, smooth lines that preserve the functional beauty of today’s modern home. Easily 
painted to match wall or trim . . easy to keep clean. 


lo es] Kk at it For more living in every room, compact T & B Baseboard Heating Panels save 
valuable floor space, do not interfere with furniture, wall-to-wall carpeting, 
or floor-length drapes. 








For complete information, 
selection data, and 
installation details . . . write 
for Catalog No. 301 
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NEW BRITAIN, CONNECTICUT 
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with 
MASONITE 
PRESDWOOD 


there's 

money in modernizing 
on 

main street 


The butcher, the baker, the grocer, too...every merchant welcomes 
extra business. And a proved way of attracting more customers 
is through a modernizing program. 

And, you can sell more remodeling jobs when you use 
Masonite Presdwood. This modern material enables you to achieve 
better results at lower cost. There are 33 types and thicknesses of 
this famous hardboard, and you can get just the one you want 
for practically any modernization problem. 

We have just prepared a series of plans that show how eleven 
different types of stores can be made attractively modern with 
Presdwood®. 

May we send you this set at no obligation? It will be helpful 
in talking to your prospects. Just send the coupon. 


Presdwood is sold by building materials dealers every where. 





NATURALLY STRONGER WITH LIGNIN 


MASONITE* 
Woon mags | CORPORATION 
Dept. HH-7, Box 777, Chicago 90, Ill. 


“Masonite” signifies that Masonite Corporation is the source of the product 


I'm interested. Please send me your set of eleven folders on 
Commercial Modernization. 
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Cpoeify TENSIONtite J 


Sizes for any 
double -hung or 
louvre window 


TENSION-#ite aluminum 
screens fit all wood double- 
hung or jalousie windows. 





ry 





TENSION-fite screens are superior 
in many ways... for example: 


FEATURES 







TENSION-|SCREEN | SCREEN |SCREEN 








ADJUSTABLE 
TENSION 


Tension does not 
depend on springs. 









Built-in 
template 


Assures fast, mistake-proof 


SELF-CENTERING 


Screen cannot slide 
to right or left 
when opened. 





installation. Screen is cor- 
rectly centered at all times. 


i 


Put up with only \2 
Sscrews ~ 3 #& 


The five screws (six on 
screens wider than 3’-0”) are 
inserted in seconds. No 
loose hardware—no lefts or 
rights. 


NON-BOWING 
BOTTOM BAR 


Center clip provided 
on all wide screens. 





PRE-ATTACHED 
HARDWARE 


Nothing to lose. 
No lefts or rights 
to install. 


YES lage 





NO LEVERS 


Children play with 
tension levers; fre- 
quently snap them 
off, 





Ali 
Aluminum 





FASTENS 
TO SILL 


No danger of split- 
ting vertical blind- 
stops. 








CAN BE PUT UP 
FROM OUTSIDE 


If upper sash is 
stuck or nailed. 








See Sweet's Light Construction File 5b/Ru for additional data or write 


RUDIGER-LANG CO. 


2701 Eighth St., Berkeley 10, Calif. « Suite 310, International Trade Mart, 
New Orleans, La. * Distributed in Southern California by TENSION-tite 
Window Screen Co., 8473 Beverly Boulevard, Los Angeles 48, California 

















NEW PRODUCTS 








Contaus LIVING re Young Homemakers 
HARDWOOD VENEER, bonded to fabric, can be pasted up like wall- 
paper to give paneled-wall appearance without carpentry 


Spraying wood onto walls would appear to be the only possible 
refinement not achieved by US Plywood’s new Randomwood, which 
has hardwood veneer only 1/85” thick bonded to a backing of 
cotton fabric. This completely flexible product (it can be wrapped 
around a finger) may be applied to any flat, curved or angled 
surface (dry and smooth) with wallpaper paste. 
application is recommended. 


Professional 





Like its predecessor, Flexwood, the new wall covering comes in 
various woods (red gum, walnut, mahogany, mountain tulip, oak, 
red birch, tigerwood and primavera). All sheets are 15” wide. 8’ 
and 10’ long. Unlike Flexwood which offered a matched-grain 
effect, Randomwood takes the grainings and markings as they 
occur in the trees, with no effort made to match them. Any finish 
recommended for wood paneling may be applied. 

Installed cost of the material will be approximately 80¢ per 
sq. ft., with the usual local variance. 

Manufacturer: US Plywood Corp., Weldwood Bldg., 55 W. 44th 
St., New York 36, N.Y. 


Other new products 





p. 178, a furnace- 
p. 182. 


An aluminum and glass-fiber flexible ducting... 
clothes drier combination... p. 174, and a built-in radio... 


continued on p. 166 
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a masonry chimney in !/s the time 


The Van-Packer Packaged Masonry Chimney 
gives you twice the safety and 34% greater 
draft than brick — at 30-50% lower cost 


Looks like conventional brick 


The Van-Packer “Brick-Panel” Chimney Housing has the 
“buyer acceptance” of a conventional brick chimney. Fireproof, 
weatherproof, molded cement asbestos panels will not dent, 
rust, or corrode. Has the permanence of stone. Brick red with 
natural color mortar lines, housing is deep embossed with brick 
texture. Embossing permits matching other brick colors, if 
desired, without covering mortar lines. Housing measures 
16” wide by 24” deep. 










5/8 INCH 
FIRE CLAY 
TILE INNER 
LINING 





Safety equal to 24” brick wall 


The Van-Packer Packaged Masonry Chimney is built with a 
100% fire-safe fire clay tile liner — withstands 2100° F. Three 
inch insulating concrete wall is equivalent to a 24” solid brick 
chimney wall. Section joints are permanently sealed with acid- 
proof, leak-proof cement. FHA accepted, UL listed, approved 
by major codes for all fuels. UL listed for zero clearance. 








Saves time, material, space 


Completely packaged 2 foot masonry sections permit fast, 
easy construction in 3 man hours or less. Special skill is not 
required. Building delays are eliminated. Can be floor or ceiling 
suspended directly over furnace. Immediate delivery — if no 
Van-Packer distributor is listed in your local classified phone 
directory, write Van-Packer Corp. 





Wire, phone, or write for complete information 
For detailed information and installation data send for Bulletin No. 19G-AF-28 


Ly 


3 k PACKAGED MASONRY CHIMNEY 
I | nh Pe a C e r WITH “BRICK-PANEL” HOUSING 
Van-Packer Corporation ¢ 209 S. LaSalle St. ¢ Chicago 4, Ill. 


Phone: CEntral 6-9892 ¢ Cable: VANPACK, Chicago 
Manufactured and distributed in Canada by C. A. McRobert and Son, Ltd., St. Laurent, Quebec 
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New Year-Round 


ir Conditioner from 























Cools whole house in summer, 


warms it in winter 


Cools by electricity, 
heats by gas or oil 


Dries air in summer— 
adds moisture in winter 


Twin cooling system gives 
more constant comfort than 
other air conditioners 





Compact Crane year-round conditioner measures approximately 2 x 3 x 5 feet high—ideal for utility room or basement, 


Crane’s new home heating and cooling unit not only 
brings complete year-round comfort to the buyers of 
your houses . . 3 it has a distinct advantage over other 
units: It has a twin cooling system—a system with 
two complete |-ton air conditioners instead of a single 
2-ton unit. This reduces the cycling effect and provides 
more uniform comfort. 

As a builder, you are well aware that year-round 
comfort has arrived—and it’s here to stay. 

You know that the public is reaching the point of 
demanding year-round comfort in a new home. 


And you also know how important it is to tie up 
with a sound and reliable manufacturer—(especially 
when dealing with new and unfamiliar equipment). 
You can depend on Crane to provide the very best 
in year-round comfort. 
Call your Crane Branch or Crane Wholesaler for 
details! 


CRANE CoO. 


GENERAL OFFICES: 836 SOUTH MICHIGAN AVE., CHICAGO § 
VALVES... FITTINGS... PIPE...PLUMBING AND HEATING 
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Look for this 


AMWELD’ 


advertisement 








in the 


JULY ISSUE of 
House & Garden 


For the second year in a row, Amweld 


Building Products have been chosen. The 
reason — beauty that lasts! 


Made of steel, Amweld Interior Flush Doors, sa 
Frames, and Sliding Closet Units will never 3 a 
warp, shrink, or split—and they actually 





Save many construction dollars! 






Have your contractor see the local 


Cut Construction — 


Amweld dealer today, AMWELD 





Write to us for Amweld B =, 


Cut Construction Costs folder. ¥ — 
l —<—s 

A 

—~ af - 


AMWELD : 


building products division 











THE AMERICAN WELDING & MANUFACTURING CO. 


330 DIETZ ROAD ° WARREN, OHIO 
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for low-cost ‘“‘‘studio homes’’ 


..-cost-cutting SPACEMASTER 


--.- SAYS BUILDER FRED GARLING 


To the public, these Spacemaster closet doors are one of the attractive 
features that help them decide on Garling Construction Company’s 
low-cost “Studio Homes.” To builder Fred C. Garling, Jr. of Dearborn, 
Michigan, they’re also one of the cost-cutting features that make a low 
selling price possible. Says Mr. Garling, “With its low initial cost and 
ease of installation, Spacemaster actually cuts our ‘per opening’ cost.” 
Spacemaster sells at the lowest price in quality folding door history. 
There’s no need to trim and case the opening, no need to paint the 
door. Spacemaster goes up with eight screws in eleven minutes. See 
your building supply dealer or mail coupon for full information. 


New Castle Products, Inc., New Castle, Indiana; Montreal 6, Canada 


SPACEMASTER 


Unany nae a ar eeupamumarmes eee ee 


New Castle Products, Inc. 





P.O. Box 973, New Castle, Indiana | 

Gentlemen: Give me full information on Spacemaster doors. | Y 
PROC. kecsosescccces Cs bcceboovses Bip eo Pukiee «> CHWs Fab 0s ese ® 
NG. 5's 65 4h60 65 COD RARSL AARNE READE EOD ae fap a I mode 4 nfo Id 
See eee rns 2 mY eee Be ete os bE eahe toh ; / 
ES eee ee | Se OO | COP. 1954 NEW CASTLE 


PRODUCTS, INC, 

















NEW PRODUCTS continued 











STORAGE UNITS and built-in furniture save 
space, add convenience 


Adequate storage space is one of the most 
powerful sales arguments that any builder can 
use, and Unit Wall prefabricated storage walls 
and built-ins are offered in various combina- 
tions in a variety of woods and finishes. 
Six different models (wardrobe, desk, 
dresser, vanity, chiffonier and linen closet) 
are offered in seven different widths (3’ to 6’ 
in 6” steps). All units are 26” deep and 8 
high to eliminate any furring down from the 
ceiling, and to take advantage of overhead 
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storage space. Framing of the units is of white 
pine and fir, with gum plywood as the basic 
finishing material, though other woods are 
available at a premium. 

Specialized accessories are available for 
clothing and shoe storage, laundry hamper, 
special shelf arrangements, etc., and the fac- 
tory designs accessories for special problems. 

Planning of the units is shown by the ward- 
robe and a special “man’s closet.” The ward- 
robe is divided into two separate compatt- 
ments: the larger extends 6’ high from the 
floor and accommodates items in frequent use; 
the space above has its own set of sliding 
doors, and is designed for bulk storage of lit- 
tle-used things. For the man of the house, Unit 
Wall splits the storage space into a lower com- 
partment designed to trouser length, and an 
upper space for shirts and jackets, thus ob- 
taining 8’ of hanging rod in a 4 width. 

Prices are based on gum panels, knocked 
down, sanded for paint. Some typical prices: 
3’ wardrobe, $84; 6’, $104; 4’ dresser, vanity. 
etc., $149.50. For the lower-priced house field, 
Unit Wall is bringing out closet sections to 
retail for $65 to $80, in 4’, 5’, 6’ widths. 
Manufacturer: Unit Wall Co., P.O. Box 266, 
Buena Vista Station, Miami, Fla. 

continued on p. 170 
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The American Building Corporation of Fort Worth, Texas, 

uses Modernfold doors between den and living room 

“we get more buyer interest... throughout their 100-home “Edgewood Terrace” develop- 
‘ 99 ment. Says R. B. Billings, President, ‘““Customers see at once 

with MODE RN FO LD the advantages of having both a private room and more 

living area ... with Modernfold’s wide color selection we 


—Says R. B. Billings of the American Building Corporation . / ; : ‘ 
get more buyer appeal into the interior decoration, too. 






























































Specify Modernfold and you specify extra quality— 
extra satisfaction, made possible by: 


* Modernfold’s exclusive center- ° C s 
s that fold line design—same number, same type ---- KOK 
the: done of balanced pantograph hinges—both : ‘ 9 


like an accordion top and bottom for greater strength. 


eae) ro | ern fo | d * Two—not just one—vertical steel 


rods to each hinge section for greater 


© 0 OR s gepek 
rigidity. 


by NEW CASTLE * Trolleys at hinge intersection— 
along the centerline—for smoother 
Copyrighted New Castle Products, Inc,, 1954 torque-free operation. 


Get full details from your Modernfold distributor or write 
New Castle Products, Inc., P.O. Box 875, New Castle, Ind. 


In Canada: New Castle Products, Ltd., Montreal 6 
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Whether you build new homes or recondition old ones 
you can air condition them with Carrier Weathermakers 
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The Carrier Year-round Weathermaker heats with gas or oil, cools with electric refrigeration, 
takes no more space than a good furnace. It is available in air and water cooled models. You can use 
it as the single source of comfort in new homes. Or to replace dated furnaces in old homes. 
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The Carrier Conversion Weathermaker adds cooling to any good forced warm air furnace to give 
year-round air conditioning. It consists of two sections—a cooling coil section that attaches to the 
furnace and an air-cooled refrigeration section that can be located outdoors or in the garage. 





More homes are air conditioned by Carrier 
y r e 

Weathermakers* than by any other make. To a Ben CONDITIONING REFRIGERATION 
modern builder that’s a valuable clue. Follow it INDUSTRIAL HEATING 


up. Find out what those great Carrier Air Con- 











a 
ditioners, the famous Weathermaker Home idea, v CARRIER CORPORATION, 313 S. Geddes Street, Syracuse, New York 
and seasoned Carrier sales and engineering help . Send me more information on the Weathermaker air conditioners for 
can do for your next project. See Sweet’s Catalog, A my houses. I specialize in building new houses 0 modernizing old ones 0. 
Light Construction File Section 7c. Call your ° Name PLE AEE 
Carrier dealer listed in the Classified Telephone ° Street Mert RSS " oe 
Directory. Or mail the coupon. _ «neg. U. 8. Pat. Of. ° City State — 
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IN KANSAS CITY’S 
FAMED COUNTRY CLUB DISTRICT... 


Miller Nichols, 
President J.C. Nichols Company 
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ee 
ie J. C. Nichols Company is pleased to endorse Vv E x Tl LATI i G FAM § ADD A 
the use of Fasco Ventilating Fans. They are used 
” re ET | 
in many houses which the company builds e 


throughout the Country Club District. It adds 

one more potent sales appeal for the salesman to 

Country Club District of Kansas City, Missouri, developed 
by the J. C. Nichols Company, is often called “America’s 
Finest Residential Area’. The development has grown to 
include more than 6000 acres. The homes range from 
the moderately priced two bedroom ranch home to the 
costly estates, many of which sell for more than $150,000. 


FASCO VENTILATING FANS are in use everywhere 
throughout the area. Over sixty-five builders, in addi- 
tion to the Nichols Company, are currently building in 
the Country Club District. Once again Fasco proves it is 
America’s most popular ventilating fan! 


use when presenting our company’s homes to the 
discriminating buying public. In an area like the 
Country Club District we are extremely particular 
about the kind of products which go into our 
homes. We are pleased when we add the name 
‘Fasco’ to our list of quality products.” 


Miller Nichols 


THIS FASCO Kitchen Ventilating Fan is adaptable for a wide range of 
installations—inside wall above stove—thru cabinets—in ceiling. 
Housing 3%” thick. Engineered for most difficult type of exhausting— 

MODEL 1021 "'CEIL-N-WALL" DELUXE by pressure thru ducts. New Fasco Turbo-Radial Impeller develops 

pressures unobtainable by ordinary fan blades. 10” Impeller, 

FOR LARGE AND MEDIUM SIZED KITCHENS 530 CEM. 


KY GL) © SPECIFY FASCO for every venTILATING FAN INSTALLATION 
; 


/ puDUSTRIES, INC. 








57 AUGUSTA STREET + ROCHESTER 2, NEW YORK 


MANUFACTURERS OF THE ONE COMPLETE LINE OF VENTILATING FANS 
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THAT CLOSET or utility room floor space you’ve been 
using for heating equipment is costing you money. 
Let the home owner use that valuable floor space 
while you install “hidden comfort” with the Norman 
Southerner...in the attic, basement, under the floor, 
stairs or crawl space using a minimum of duct work. 

MOST COMPACT of all horizontal gas furnaces, 
the Norman Southerner lets you use more valuable 
floor space for closets and utility areas in the homes 


COMPACT DESIGN of Norman Southerner 
gives ‘‘hidden comfort"’ in attic installation. 
Approved by AGA. Also functions perfectly 
in new homes designed for perimeter heating. 


you build. 

If you're building with an eye to cutting costs 
and saving space you'll find the Norman Southerner 
the most versatile forced-air gas furnace ever built. 
Time-tested and performance-proved in thousands 
of installations. Makes your homes worth more for 
the money, too ... with all the latest improvements 
in design for greater heating efficiency. Sizes for all 
heating requirements. AGA approved for all gases. 





ONE-FLOOR PLAN of today's modern home 
has more closet space with Norman South- 
erner installed in a crawl space. Adaptable 
in field as either right of left-hand unit. 





Manufacturers of a Complete Line of Gas Heating and Air Conditioning Equip 






1150 Chesapeake Ave., Columbus 12, Ohio 





SEND FOR ILLUSTRATED LITERATURE com- 
plete with specifications of Norman Southerner 
for your files. Shows customers the big advan- 
tages of homes you build with the Norman 
Southerner. 


MAKES AN ATTRACTIVE BASEMENT with 
the Norman Southerner suspended out of the 
way. Leaves more valuable floor space for 
work or play in homes and apartments, 





| 





NEW PRODUCTS continued 











FOLDING STAIRCASE jackknifes into place with- 
out tugging or banging 


The principle of the hydraulic safety check is 
used in the Precision Folding Stairway to pre- 
vent slamming either on opening or closing. 
and the stairway has marked graduations on 
the runners so that it can be lopped off to fit 
any ceiling height from 7’-0” to 87-9”. 

Counterweights pull the unit snugly flush 
with the ceiling, and the door panel is in- 
sulated to keep heat loss to the attic at a min- 
imum. Each step has a composition safety 
tread, and all hardware is secured with screws 
and bolts. 

Price: $55 with hydraulic check, $43 with- 
out. 
Manufacturer: Precision Parts Corp., 400 N. 
First St., Nashville 7, Tenn. 





SELF-LEVELING STEPLADDER adjusts to uneven 


surfaces 


Irregular footings are taken in stride by the 
Bendick self-leveling ladder, which auto- 
matically compensates for uneven surfaces 
through an adjustable hinging. The weight of 
the user is enough to snap the hinge into a 
firm angle, though varying footings would 
ordinarily make ladder use unsafe. 

The ladders are available in a complete 
range of standard sizes, from 5’ to 8’. 

Retail prices run from $7.50 for the 5’ 
model to $12 for 8’. 
Manufacturer: Richbilt Mfg. Co., 3277 Spring 
Grove Ave., Cincinnati 25, Ohio. 

continued on p. 174 
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Brighter Beauty 





Longer Wear 


Easier Cleanahility 





Brighter beauty is built-in and protected by 


the impervious resin surface that dirt and 





soil can't penetrate. It’s a tougher surface 


that resists mars, and scratches. It’s far easier 





my ; to keep clean. Acids, alkalies, and scores of 
Photographs feature KenFlor, new laminated tiooring made of 


BAKELITE Vinyl Resins by Kentile, Inc., Brooklyn, N. Y. other chemicals are strongly resisted. Grease, 
oils, cleansers, spilled foods do not damage. 
Beauty for years is assured by this unusual 
cleanability . . . beauty that stays “true to 
color.” 


Specify flooring “made of Baxke.irE Vinyl 








Resins.” You have greater freedom for color- 
ful styling without service worry. You have 
a bright work-saving attraction for home pur- 
chasers. And you provide lower maintenance 


costs and greater in - service economy for 


users in every type of building. 








BAKELITE 


TRADE-MARK 


VINYL RESINS 
/B\ 


TRADE (SO Juarn 








BAKELITE COMPANY, 4 Division of Union Carbide and Carbon Corporation [3 30 East 42nd Street, New York 17, N. Y. 














’ This new convenience 
helps sell homes 









Pa 


SERVICE-WAY 


The modern basement entry 


The new Service-way makes the basement entry one of the most- 
used doors in the house . . . and by far the most useful! Storm windows, 
snow shovels, lawnmowers, garden tools, 
outdoor toys all are brought in and out in a 
jiffy. Distance from laundry to clothes line is 
shortened, with fewer stairs to climb. And 
the extra-wide Service-way opening gives 
plenty of clearance for freezers, ping-pong 
tables and hobby shop equipment. 

















Adds value to home — worth many times 
its moderate cost. The Service-way is one of 
the most desirable features you can add to a 
modern home. It simplifies dozens of house- 
hold jobs. Provides easy access to basement. 
Repairmen, meter readers and children with 
muddy feet can go direct to the basement 
from outdoors without tracking up the house. 


No effort to open! Special 
double-action spring sus- 
pension counter-balances 
the weight of the steel door. 
Opens with one finger. 























Rugged! The Service-way is made from 
heavy-gauge steel, yet the door can be opened 
with one finger. Overlapping flanges assure 
snug fit, keep out rain, snow and wind. Slide 
bolts lock door securely from inside. Comes 
fully assembled, ready to install. Made by the 
makers of the famous Heatilator Fireplace. 
Write for folder and specifications: Heatilator 
Inc., 857 E. Brighton Ave., Syracuse 5, N. Y. 





Functional design... Blends 
with any style architecture, 
becomes an integral part 
of the house and setting. 


HEATILATOR 


ERVICE-WAY 























There's a BESSLER way fo do it! 















There's an easier, better way 
to get your home-buyers up 
into their attics and upper 
fioor areas! It's the BESSLER 
DISAPPEARING STAIRWAr 
method. Used for over 40 
years in new and old homes 
type. Safety-en- 
gineered in detail. 
Meets all codes. 
Attractively priced. 


of every 
every 
building 





FREE BESSLER CATALOG! | 


Gives complete specifications 
on 7. Bessler Disappearing 
Stairway models. Hundreds of 
thousands in daily use. More 
sales and service features than 








SEE 
SWEET'S 


BESSLER DISAPPEARING STAIRWAY CO. 


1900-E EAST MARKET STREET, AKRON 5, OHIO 


any other type. Write now! 











Bridge Wood Joists Faster, Better 
... AND AT LOWER COST! 










®Eliminates Sawing and 
Fitting of Wood Braces. 


® Comes Packaged, Ready 
for Easy Installation. 


® All-Steel Construction, 
Excells in Effective 
Strength and Durability. 


@ Superior Performance Under Load, 
Works on the Principle of Tension. 








_| See, 
NOW | Save time, save money, and provide greater floor strength 
by bridging joists with Chan-L-Cros! Unlike conventional 
Available in wood bridging that is nailed to the sides of joists, Chan-L-Cros 
4 SIZES is nailed to the TOP AND BOTTOM EDGES — prevents 
an ar op deflection of beams by the practical application of the Principle 
for 8”-10-12 of Tension. Under load, the metal braces cannot separate from 
Beams Placed beams at points of attachment, nor can withdrawal of nailing 
12” t result. Thus, Chan-L-Cros is always prepared to EFFECTIVELY 
on Up to keep long joist spans in proper alignment. Provision for 





nailing meets requirements of all building codes. It does not 
interfere with laying of subflooring. Now available in four 
sizes. It offers you many more benefits. Investigate! 


JUNIOR-PRO PRODUCTS CO. 
3206 Morganford Rd., St. Lovis 16, Mo. 


24” Centers 











E< 











FA 
Spread open Position unit Squeeze at cen- Nail braces to 
bridging like between joists. ter with hand top and _ bot- 


a scissors. to insure tight tom edges of 
fit. beams. 
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Gold Seal VinylTile in 


A prospective house buyer keeps an eye out for something 
extra. If you want to add hundreds of dollars to the value of a 
house ... use Gold Seal VinylTile in Bermuda Hues. It’s a unique, 
sun-drenched flooring that sparkles with light and represents the 
luxury a house buyer looks for. All 11 Bermuda Hues are color- 
coordinated so you can create decorator-showpiece effects. And 
that’s just half the story. Gold Seal VinylTile is tough . . . flexible 


Bermuda Hues — the only vinyl colors as 
right for walls as for floors. Once up they 
should last as long as the house, 





a ee age As eh FE 


Matching countertops are seamless . . . have no 
dirt-catching corners . . . cost only a fraction of 
what hard, clattery tops cost to install. 


The + plus that counts 
when you're selling a house! 











eunuda ttues 


...and extremely comfortable underfoot. It resists kitchen acids, 
alkalis — even dirt. A flooring with that many talking points can 
help sell a house. Use resilient, easily installed Gold Seal VinylTile 
for your next project . . . remember — it’s been proved successful 
over on-grade concrete underfloors — even over radiant heat! 
Remember, too, you and your customers are protected with the 
Gold Seal Guarantee of satisfaction or your money back. 


GOLD SEAL 


FLOORS AND WALLS 
CONGOLEUM-NAIRN INC. 


Kearny, N. J. ©1954 








For full information on “‘Bermuda Hues” 
mail this coupon: HH-7 


Congoleum-Nairn Inc. 
Builders’ Service Dept., Kearny, New Jersey 
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DUCT 


means FASTER 
installation 
at lower cost! 












And here are the advantages of 


SONOAIRDUCT 


PAT. APP. FO 
FIBRE DUCT 


Long length SONOAIRDUCT is a lightweight supply or 
return duct specifically developed to save you time 
and money in installation of gas and oil fired loop, 
radial and lateral slab heating systems. SONOAIRDUCT is 
aluminum foil lined for lower coefficient of air friction; 
wrapped in black weather-resistant asphalt duplex 

kraft, and end-dipped in wax to make it more 
impervious to moisture. It is easy-to- 
handle and easy-to-level. Fits stan- 
dard metal fixtures. 











Available in 27 Sizes— 
2” to 36”, up to 50’ long. 
Can be sawed to exact lengths on job. 


3 
i my 







SONOAIRDUCT has been used and approved by 
heating contractors and home builders every- 
where — and has been used in such notable 
housing projects as Park Forest, Illinois: 
Anchor Homes, Inc., Alaska; and Fairless 
Hills, Pa. 


SEE OUR CATALOG IN SWEETS 


Write for Complete Information and Prices— 








Construction Products Division 


sle}\islelell as-le}n)eleud-— ital 75-7 6Cny 


HARTSVILLE 


SARW 








NEW PRODUCTS continued 








FURNACE CLOTHES DRIER loads clothes at arm 
level, uses cast-iron heat exchanger 


Two appliances with heavy heat demands are 
combined in the new Herbster Heat-N-Dry, 
which mounts a clothes drier waist-high atop 
the gas-fired furnace. Filtered air is drawn 
into the furnace, warmed by passing over the 
venturi-like cast-iron heat exchanger, then 
blown through the tumbling clothes. Moist 
air and lint are vented to the outside either 
through a normal vent or through the house 
chimney. 

Controls on the drier set the drying time 
and also determine the percentage of furnace 


Handy height eliminates bending 


heat that is sent to the drier or the heating 
ducts. In winter only 25% of the generated 
heat is funneled through the drier; in sum- 
mer the entire output is used for drying. The 
manufacturer claims that a full load (19 lb. 
wet weight) will dry in 29 minutes, with the 
temperature controlled at 170° average. 

Both loading and unloading are at a con- 
venient height, and opening the windowed 
drier door to add items stops both heat and 
tumbling action. Another advantage in the 
small house is that the piggyback mounting 
requires no extra floor space. 

Retail prices: $598 (100,000 Btu’s) and 
$638 (120,000 Btu’s). 
Manufacturer: Herbster Products Co., 877 
Addison Rd., Cleveland, Ohio. 


continued on p. 178 
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Now you can FUSE color and hardness 
into your concrete floors 


Subsidiary of Chemical Corporation 





FREE 
INFORMATION! 


A. C. Horn Co., Inc. 


Manufacturers of materials for building 
maintenance and construction since 1897 


_— 4 


FUSED COLOR 
NOT A PAINT 
OR COATING! 






meets your specifications when you need: 


COLOR-— Long-lasting and wear-resistant. A wide range of colors: 
TILE RED, DARK RED, MAROON, TERRA COTTA, ALASKAN BROWN, 
LINOLEUM BROWN, CHOCOLATE, DARK GREEN, EGYPTIAN GREEN, 
FRENCH GREY AND BLACK. 


HARDNESS — Far more resistant to traffic than ordinary concrete 
floors. Does not contain silica, quartz or sand. 


NONRUSTING COLORUNDUM contains no metal. Will not rust or 
stain. 

ECONOMY — COLORUNDUM gives you beautiful, momenening 
floors at a fraction of the cost of tile floors. Easy and economica 
to clean and maintain. 


COLORUNDUM is a balanced formulation of nonslip aggregate 
(next to the diamond in hardness), water-repellent compounds 
and durable colors. It is troweled into the concrete topping and 
becomes an integral part of the surface, producing beauty and 


durability. 


A. C. Horn Co., Inc., Dept. H6-735 
Long Island City 1, N. Y. 


[_] Please send me complete data on COLORUNDUM 


NAME TITLE 





FIRM NAME 





ADDRESS. 





city STATE 
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watch this product sell 


homes in 1954! 


TURN A PORCH OR 





BREEZEWAY 


‘ et’s face it! Where else can you add an 
extra room to a home with so little work 
for so little money? And the result? A beau- 
tiful, floor-to-ceiling enclosure that will be a 
big factor in selling homes this year. 

Are DeVAC Glass-Walls practical? You 
bet! Their ability to hold out any kind of 
weather from a driving rain to zero weather 
has been proven right where they’re manu- 
factured—in rigorous Minnesota. 

Add to all this—heavy extruded aluminum 
. . . lifetime Lumite screen . . . anodized 
aluminum .. . and one of the easiest oper- 
ating systems you've ever laid a finger to, 
and you have truly the perfect porch en- 


closure. 








All three sash in cen- 
ter provides thermo- 
air circulation. 


Sash panels at top Sash panels af bot- 
gives direct ventila- tom gives direct air 
tion below head movement above 


level. knee level. 


5901 Wayzata Bivd., Dept. H 
I Minneapolis, Minn. 





| 
necrest dealer. 





INTO AN EXTRA ROOM! 





| SELF STORING WINDOW CO., INC. 


Send details on DeVAC Glass-Walls and name of 

















| Name 
See our catalog in Sweet's | add 
Builder's and Architect's Files. | api 
j City State 
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L-M PERMA-LINE Pipe 
Ends Root Troubles — 


7% 


There’s no use sad- 

dling home owners 

with future root-clogged 
sewers—when you can pre- 
vent the trouble, and make a 
selling point of it—by using 
L-M Perma-Line pipe. 

L-M Perma-Line pipe is easily 
installed with permanent, watertight 
joints that don’t attract roots. There’s 
no calking, no cement to crack. Perma- 
Line has machine-tapered ends, with 
tapered couplings that, when driven 
home, form tight, friction-welded joints. 

Perma-Line pipe is light, easy to han- 
dle. You can put it in fast, and doa good 
job. It’s flexible—normal soil heaving 
and settling won’t harm it. 

Perma-Line lasts for years. What’s 
more, it’s not subject to rusting, corro- 
sion, cracking or chipping. It isn’t af- 
fected by sewage, or soil acids or alkalis. 
Boiling water doesn’t bother it. L-M 
has made fibre tubes for over 25 years. 

Perma-Line pipe is smooth inside. 
There’s little friction and no hollows to 
clog or hold sludge. It carries its full 
rated flow. Sizes: 4” in 5, 8, and 10-ft. 
lengths; 2” to 8” in 5-ft. lengths. 

L-M Perma-Line is the general-pur- 
pose outdoor pipe—for above-ground 
and underground use. Use it—for houses 
you are planning, building, or financing. 
It’s a good deal for everybody, especially 
the home owner. 


PERMA-LINE Pipe 
for Celli aeusers- and deaint- 


© = 
(@PERMALINE Sewer Pipe CSI16-44 iM 


essed haietadi ainda tccentelaaelaten adeeneteaastnamamamenn>-eneieieamenanitionan ant 


“Perma-Line” is a Line Material Company trademark 
















Cutaway view of 
Tap-Tite Joint— 
needs no cement 
or calking .« 











Fittings, bends, 
adapters for 
every job 


Get 
Complete 
Information 


Perma-Line pipe. is suitable 
for house-to-street sewers, 
footing drains, downspouts, 
well casing, septic-tank filter 
beds, land drainage—many 
other non-pressure uses. 

For information ask your 
plumbing wholesaler, contrac- 
tor, or building supply dealer: 
or write for bulletin: Line 
Material Company, Milwau- 
kee 1, Wisconsin (a McGraw 
Electric Company Division). 
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Concrete Masor 


The evolution in housing design caught some builders with their 
plans down— —on the drawing boards! And those builders are the 
ones whose houses attract buyer interest—and sell. Why? Because 
they take into consideration the desires of today’s buyer. 


Regardless of style — contemporary, ranch, or traditional — 


today’s house is planned around buyer wants such as: 


A long, low, large-house look: Standard 8” high concrete block, 
4” high units, split-block, and other new sizes and styles 
give any home a modern, up-to-the-minute sales appeal. 
The wide variety of wall patterns, mortar joint treatments, 


and texture variations enables progressive builders to give 


38 South Dearborn Street 
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each project home an individuality that buyers desire and like. 


More house for less money: Concrete masonry helps the builder by 
offering a choice of economical through-the-wall or cavity-wall 
construction—both at a saving over comparable construction 
with other permanent building materials. Attractive exposed- 
and-painted concrete block interior walls offer further saving. 


Extra features for convenience and livability: A fireplace, a patio 
or terrace, garden walls that extend the house and make it 
appear larger, a garage or carport—all are eye-catching sales 
features that you can include in your homes at little added 


cost with concrete masonry. 


NATIONAL CONCRETE. qty MASONRY ASSOCIATION HELPFUL DESIGN AID... 


y) Chicago 3, Illinois 
Ae 


ONCRETE MASONRY STYLES 





8” high, 8” high, 4” high, 4" high, 
3-core 2-core 3-core 2-core block 


JULY 1954 





Ideas for Wall Patterns 
with Concrete Masonry. 
Certificate of Merit Award 
Winner in 1954 Product 


Literature Competition spon- 

sored by the Producers 

Council and American Insti- 
B tute of Architects. 


* Get your copy from your 
local NCMA member. 
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Announcing the ID)\ YY W182 O41 OO” 


| ‘ A buffet 


kitchen 
or bar. — 
in a smartly 
styled piece 


of furniture 







Available in 
rich mahogany 


color or in 


blonde moderne 


A truly modern answer for those who require the practical convenience 
of close-by compact kitchen facilities . .. without the “kitchen look”. 


No need for extensive remodeling. The Dwyer “400” graces a room as a 
piece of fine furniture... smartly styled to blend with either modern or traditional. 


Ideal for the home recreation room, den or porch. 


An asset in the business office for customer hospitality or as a time-saving 
convenience for employees. 


An added profit to motels and hotels as well as efficiency apartments. 


Mail coupon for illustrated bulletin 
and complete information ® 





Se ene ane = 
DWYER PRODUCTS CORP. 
Specialists in Compact Kitchens (Jie SRM Bk) mame nen 
for more than a quarter-century ‘ at 
own Se ae 


Dwyer Products Corporation, Dept. D74, Michigan City, Ind. 


Dept.D74 e Michigan City, Indiana 
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FLEXIBLE DUCTING snakes around corners, is 
joined with brushed-on adhesive 


A branch ducting for high- and low-pressure 
air-conditioning systems called Thermoplex 4 
is being offered for residential systems after 
introduction in the commercial and industrial 
fields. Looking like a silver snake, the tub- 
ing consists of a continuous galvanized steel- 
wire helix, covered with a three-ply laminate 
of Fiberglas fabric between layers of alum- 
inum sheeting. 

Thermoplex A is available in 12’ lengths 
in diameters of 12” to 10”. Only installation 
tools required are: pocket knife, wire nip- 
pers, adhesive and a brush. 

The ducting is light enough (less than 1 
lb. per ft. in 6” diameter) to be carried up 





Adhesive forms air-tight connections 


a ladder by one man, cut and fitted on the 
spot. It fits over standard sheet-metal coup- 
lings, and the synthetic rubber base adhesive 
is claimed to provide a_ positive air-tight 
connection, 

No special fittings are required, and no 
elbows or joints (which frequently leak) 
need be formed. Thermoplex A takes close 
bends with a radius equal to half its own 
diameter. 

Material costs are high (4” duct, $1.30 per 
lin. ft.; 6”, $1.86 per lin. ft.), but installa- 
tion savings are claimed to be great enough 
to make the material competitive with ordi- 
nary galvanized ducts. 


Manufacturer: Flexible Tubing Corp., Guil- 
ford, Conn. 
continued on p. 182 
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new look... 


in factory-assembled houses 


Tempted to look into factory-assembled houses but 
hesitant because you think they lack the eye-appeal to sell? 
Then, you should see the new line of Pollman Homes, 
Designed by Richard B. Pollman, these homes are 
typical of the clean, modern, ground-hugging lines and 
careful attention to maximum livability that have 

made him one of America’s most popular designers. 
Built of the finest quality materials and to conventional 
standards—Pollman Homes also meet FHA and VA 
requirements. Why wait? Write today! We will be glad to 
send you complete information about Pollman Homes or 
have a factory representative call at your convenience, 




































912 Square Feet of floor space 


A generous sized living room with handsome window-wall— 
plenty of storage and closet room. Note dining area on end 
of living room—and the entrance provided by bookshelf room- 
divider—3 bedrooms—shoulder-high windows permit wide 
choice of furniture arrangement. Basement or non-basemeni 
models. Several distinctive elevations—wide choice of ex- 
terior treatments. 


“Pollman Homes fabricated structural units 
commended by Parents’ Magazine,” 





THE THYER MANUFACTURING CORP. 


2853 Wayne Street 
Toledo 9, Ohio 





515 E. Yazoo Street, Dept. 4 


Jackson, Miss. 
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Series 50B, Double- 
Hung—Wide variety of 
types and sizes. Easy 
operation—sash float 
on stainless weather- 
stripping. Assembled 
with all hardware 
attached ... hardware 
supplied 


Ost. EX 


4(-lale)anilam-lare 
\dgieame-lelemia 
4 


at no extra 


( iets) 


S are available 


Aluminum Residence 
Casements—Easy to 
nstall—available with 
inside-outside steel 
trim, inside casings. 
Maximum rigidity— 
corners electrically 
welded—sections are 
full 1” deep, have full 
5A2” web. Hardware 
Rwialenierel-semr- tamale) 
extra cost. 


You can’t build 


Storm Windows 
available for 
residential vanalelely hk 


Screens available for 
all Ceco Aluminum 
Windows 











Aluminum 3-in-1 


Windows.. 
Prime - Storm 
Screen 
Exclusive 
Aluminum 
Double-hung 


Window with 


ololaaleliar-barelam ein 


Aluminum 

Projected 

Windows. 

Full range of 

types and sizes 

Com obaleles mi celal) 
hardware 

Vy e}elit-1em- 1 amare) 

extra cost 




















ith finer ALUMINUM WINDOWS 
fhan Ceco-Sterling... 


Wide Selection—Pioneer Engineering—Exclusive Features— 


Quality Production Methods 


With infinite care quality is guarded all the way in 
Ceco-Sterling Aluminum Windows. Ceco Win- 
dow Experts bring you designs with exclusive 
features developed through years of research... 
Ceco controls quality from raw material to fin- 
ished product these 5 ways: 

1 We make our own extrusions ... tolerances are 
controlled. 

2 Exclusive aircraft-type welding assures the 
strongest projected and casement windows 
on the market. 

3 Stainless steel weatherstripping in double- 
hung windows assures a superior weatherseal. 
Double-contact weathering provides a tight 


seal on projected and casement windows. 


4 Interlocking mullions of double-hung types 
mean maximum rigidity. Installation is sim- 
plified. 

5 Quality hardware is standard with every 
window. 

Ceco offers Aluminum Windows as companion 

products to its broad Steel Window line, forming 

the world’s largest line-up of metal windows. 

Now from one source you can choose the right 

window to fit your design needs. So call on Ceco 

for Aluminum or Steel Windows. Our Experts 
will help you plan the best installation of the 
window you select—will help you save, too. See 

Sweet's File for details and address — write 


Ceco general offices for illustrated literature. 

















CECO STEEL PRODUCTS CORPORATION Ia construction products 


Offices, warehouses and fabricating plants in principal cities CECO ENGINEERING 
General Offices: 5601W. 26th Street, Chicago 50, Illinois / ? makes the big difference 


ya Fe at 
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(dd Visible Value te-onyettome! 


PLUALOS 


paint grade 
overlaid plywood 


Pre-cut to 12° 16” and 24° widths; Packaged and Sold 
“by the Square’: . . Complete with Wedges and Furring Strips 


Yes—you can buy Plyaloy siding pack- 
aged by the square. It’s easier to order, 
without complicated figuring...easier to 
apply, because it comes in standard sid-  _ 
ing widths...easier to handle, because it 
comes in protective packages. Saves time 
and labor all along the line! 

Remember: Plyaloy siding has a supe- 
rior paint surface. Gives maximum pro- 
tection against grain-raise or checking. 

For beauty that attracts buyers... 
durability that keeps them sold—specify 
Plyaloy pre-cut siding. 


Perfect for Long-Lasting 
Check-Free Paint Jobs 





Smooth, tough fused resin-fiber surface 
is perfect base for good-looking finishes. 
The way Plyaloy keeps its appearance 
is a continuing credit to your reputation. 












SPECIFICATION DATA: Plyaloy comes in pre-cut 8’ lengths, 
12’’, 16’ or 24” wide; 5/16’’, 3/8” or 1/2’ thick. Edges 
beveled for drip. Packaged for protection; wedges and shadow- 
line furring strips included. One side surfaced with fused resin-fiber 
overlay. Base panel is DFPA-Iinspected Exterior-type fir plywood 
(EXT-DFPA). Other sizes available. For complete information write 
St. Paul & Tacoma Lumber Co., Dept. HH, Tacoma, Washington. 





ANOTHER MEMBER OF THE FAMOUS TREE LIFE FOREST PRODUCTS FAMILY 








NEW PRODUCTS continued 








MOBILE DISHWASHER, with a maple chopping- 
block top 
Primarily intended for the rental-property oc- 
cupant, Hotpoint’s newest version of a mobile 
dishwasher boasis a laminated maple top, and 
so can double as a food preparation center. 
If permanent installation is desired later. 
the casters can be removed and permanent 
plumbing installation made. For a builder in- 


% 








tending to make a dishwasher optional equip- 
ment, this movable unit could be used as a 
demonstrator in the model home, with per- 
manent units (exactly same features and 
capacity) installed where desired. 

Price: $360. 
Manufacturer: Hotpoint Co., 5600 W. Taylor 
St., Chicago 44, Ill. 
BUILT-IN RADIOS add sales appeal to kitchens 
and playrooms 
Television hasn’t killed off radio by any 
means, and one of the older medium’s strong- 
est assets is as entertainment when women are 
in the kitchen, out of eye-shot of the TV set. 
Flush Wall radios enable builders to use radio 
listening habits as a sales feature by offering 
a unit that can be built into the kitchen wall. ( 


NAHB ex-president Robert P. Gerholz offers 


} 
i 





Kitchen work space 
is convenient location 
for radio installation. 


Hinged cabinet per- 
mits entire chassis 
to be lifted out for 
repairs. 





te. awe 


continued on p. 184 
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purchasing 





power... 








...more families earn high incomes 


lor 


...more families enjoy good living 


ns i . . 
...more families invest in new homes 


It’s today’s tempo, cross-country. Incomes and 
families are big... home building continues to 
boom. An important part of this pace-setting 

new market is made up of House & Garden home 
builders...families who have purchasing power 
plus power of decision. They know, want and 


can specify quality building materials. Recent 
research®* shows that: 









¢ 3 in every 10 H&G homes were built within the past 5 years 


¢ H&G families invested in new homes at more than twice the rate of U.S. families 


Third in a series: 
¢ H&G families equip their homes with the newest and best materials and equipment 


watch for additional 


advertisements in 


¢ H&G families are the dominant factor in specifying materials and equipment 


THE BIG PLUS: 


forthcoming issues 


of House & Home 





these new H&G homes cost on the average three times as much as the average new U.S. home 


] Proved fact! H&G home builders are the most valuable customers for your 
building products. Tell and sell this nation-wide responsive audience effectively and 
economically in House & Garden. 


House & Garden 


*Complete details about H&G home builders available on request. 
Write to: House & Garden, A Condé Nast Publication, 420 Lexington Avenue, New York 17. 
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THERMADOR 


Built-in electric ranges 





ARCHITECT: RICHARD J. NEUTRA 


Compact 29%" four surface top 
(SU4D) leaves more counter space 
... Thermostatically controlled 


warming drawer 





Water Heaters 
Heaters 
i , . __—> 
Bathroom Evaporative 
Heaters Coolers 








... give your moderately- 
\ priced houses that 
custom-built look 
of gracious 
living 





YOUR HOUSES can reflect even greater distinc- 
tion with the stainless steel Thermador units. The 
budget-conscious family will be especially proud 
of the added beauty and convenience in their new 
home —made possible with Thermador. 

Choose from a complete selection of Bilt-in 
units: cooking tops in lengths from 1344” to 44” 
(with deep well cooker or middle griddle), warm- 
ing drawers, and work-level ovens. 


3% THERMADOR 


vv aves —the original Bilt-in electric range 


Thermador Electrical Manufacturing Company 


5119 District Boulevard, Los Angeles 22, California HH-754 


Please send me literature on: 








C Bilt-in Ranges C0 Bathroom Heaters 
[] Console Ranges (J Water Heaters 
(CJ Wall Fan Heaters C Evaporative Coolers 
Name 
Address 
City. Zone State. 











NEW PRODUCTS continued 





this radio as standard equipment in his Flint 
Mich. houses as an extra, easily merchan- 
dised by salesmen. 

UL approves Flush-Wall for built-in instal. 
lation. The entire unit is hinged for easy 
repair. Front panels are either Masonite 
which can be painted, or plastic available in 
three colors. 

Price: $34.95. Masonite panels, $2.45; plas 
tic, $4.45. 

Manufacturer: Flush-Wall Radio Co., 1012 
Cleveland St., Clearwater, Fla. 


OUTDOOR CONTROLS foresee heating demand, 
keep heat flow in step with weather 


The “start-stop” action of many heating sys- 
tems causes discomfort whenever wide varia 
tions in outdoor temperatures occur, for the 
heat output doesn’t start until the house tem- 
perature hits a low point, and often over- 
shoots the shut-off mark. New Weather-Flo 
outdoor controls constantly change the tem- 
perature of the water (or air) being circu- 





lated, with every change of outside tempera- 
tures (even less than 1°). 

The regulator is a dual control, with one 
thermostatic bulb outside, and another in the 
boiler or piping system. The first measures 
the changing outdoor temperatures, and starts 
or stops the heating system accordingly. The 
second bulb keeps the temperature of the 
circulating water and air constant. The 
controls insure that heat is put into the build- 
ing as it is lost, without waiting until the air 
is “cold” to start, or “warm” to stop. 

The outdoor control may be placed wher- 
ever it will not be affected by the sun or by 
heat flow from the building. The control 
case, with its flexible settings, may be any- 
where convenient in the house. The system 
bulb is installed in the furnace bonnet or in 
the boiler of a hot-water system. 

Variations of the controls are possible to 
provide zoning of different rooms or areas. 
and a time switch makes it possible to re- 
duce nocturnal temperatures. 

Retail price: $72. 
between $7 and $25. 


Manufacturer: Automatic Devices Co., Inc.. 
714 Hillgrove Ave., Western Springs, IIl. 


continued on p. 190 
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Cool Your 

















Choose a2... 


CHHSEA HAN 


Plan now to cool and ventilate your home the 
natural, healthy way at lowest possible cost! 
A Chelsea attic fan draws in fresh, outside 
air—expels hot, stuffy air—changes air 





completely every minute ... Spring mounting 
gives quiet, vibrationless operation... 
Uses little electricity—practically no main- 
tenance—easy to install... Same fan adapts 
to vertical or horizontal installation. 
Everything needed complete in one package! 


WINDOW FANS 


For individual room ventilation and cooling or 
for a small home, Chelsea has a complete line 
of window fans. 7 models; sizes; 12” to 30’; 
2-speed; exhaust or electrically reversible. 
Adjusts to fit any standard window. 


WRITE FOR BOOKLET 


Chelsea has a fact-packed booklet covering the 
location and operation of fans, proper size 
selection and installation methods ... Send for 
it today! Please enclose 10c to cover handling 
and mailing charges. 


CHELSEA FAN & BLOWER CO., INC. 


PLAINFIELD e NEW JERSEY 
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The first impression received 
by prospective buyers often de- 
cides the sale. When you use 
modern, practical MALT-A- 
VENT Wood Windows in the 
homes you build, you create an 
air of charm and livability ... 
inside as well as out... which 
will delight your customers 
from first impression to last! 
Use new MALT-A-VENT 
Wood Windows in your homes 
... these versatile, flexible units 
are self-aligning to group easily 


FOR SURE, 
FAST 
SALES... 





into stacks or large arrangements, and are ideal for ribbon 
effects at eave level. No matter how they are used, your homes 
will have that air of charm, quality and convenience that every 


home-owner demands. 


MALT-A-VENT Wood Window Units are precision-milled from select western pine chemically 
treated to resist rot, stain, warping and insect damage. Sash is full 2” dimension stock, 
putty-glazed for longer life, and has extra stop to permit removable double-glazing. 
Fully weatherstripped with rust proof metal which contacts sash at all points. Carton- 
packed to insure fresh, clean stock at your site. Optional extruded aluminum-framed 
screens available. Literature available upon request. 






THE MALT-A-VENT 
WOOD WINDOW UNIT 


Supreme Quality Since 1901 


Makers of the MALT-A-MATIC © MALT-A-MASTER © 
MALT-A-GLIDE © MALT-A-VENT wood window units 


— BCU Ce ml retany 


MALTA, OHI( 
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put safe, up to date 
gas venting 


in your homes 


specify M ETALB E ST0$ 


—the modern venting system 


























ac 
A COMPLETE LINE OF TYPE B VENTS 


Approved by Underwriters’ Laboratories. Correctly designed for 
use with all approved gas appliances requiring Type B vents. 
(Not for use with oil-burning appliances or gas-fired incinerators.) 


Qc METALBESTOS WV METALBESTOS 
Round Vent—for standard Oval Vent-—specially de- 
venting applications where signed for in-the-wall vent- 
space is not restricted. ing. 


Complete line of fittings available for both round and 
oval systems. 


correctly designed The first double-wall, insulated 
venting system — thin inner pipe heats quickly for 
proper venting — air space and outer pipe conserves 
vent gas heat, prevents overheating of adjacent 
construction. 

safe, strong, durable Sturdy outer jacket to protect 
vent from damage . . . safe, gastight couplers that 
won't pull apart . . . aluminum inner pipe for maxi- 
mum corrosion resistance. Metalbestos vents last the 
lifetime of the house, eliminate costly repairs or re- 
placement. 

easy to install Lightweight, easily handled pipe — 
special couplers for rapid assembly — no cement, 
mastic or special tools needed. 


TYPE B-W 
INSTALLATION KIT 
Simplifies venting of recessed 
wall heaters—fits inside 2 x 4 
walls without furring out. Con- 
tains all fittings and directions 
needed to make safe, officially 
correct installation. Designed 
for use with WV oval pipe. 


Choose Metalbestos for the best job at the lowest cost. 


Stocked by principal jobbers in large cities. Factory warehouses in 
Atlanta, Dallas, Philadelphia, Kansas City, Chicago, New Orleans. 


Mig, METALBESTOS on 
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Don’t Hide the Grain 
and Beauty of Natural 


REDWOOD 


Specify 
RESIN FREE 
LIQUID RAW-HIDE 

2 IN 1 FINISH 

for Redwood, Cedar, Mahogany 
Fir, etc. 
We have discovered that mild pig- 
mentation helps kill Ultra-Violet 
light action and will often double 
the life of a clear exterior finish. 
Our new 2 In 1 combination Stain 
and Clear Finish does not hide the 
grain—consequently to obtain maxi- 
mum clear finish exterior durability 
specify three coats of 2 In 1 Finish 
on new wood. 
Actual wood panel and pamphlet 
sent FREE when requested on your 
firm letterhead. WRITE 
LINSEED OIL PRODUCTS 

COMPANY 

1118G South Fremont Ave. 


Alhambra, California 





















Triangular type 
is made for va- 
riety of roof 
pitches. 















LOOK TO Douley 


for the COMPLETE LINE 
OF VENTILATORS 


Durable metal louver ventilators by 
Donley have definite and fixed “free- 
air’ opening. 

Donley attic ventilators are available in 
steel or aluminum construction with 
aluminum insect screen, all electrically 
welded for strength and durability. 
Ventilators are furnished in sizes and 
types to meet any ventilating need. Com- 
plete line includes ventilators for hip 
roofs, brick vents and variety of foun- 
dation ventilators. 

DONLEY PRODUCTS IMPROVE THE HOME. 


Write today for folder 
giving sizes and types 


The quarter-cir- 
cle ventilators 
are used in 
pairs (one on 
each side of 
the chimney). 


Half-circle style 
makes hand- 
some appear- 
ance in gable. 







Vertical style 
for use where 
there is suffi- 
cient attic 
height. 


THE DONLEY BROTHERS COMPANY 
13981 Miles Ave. ¢ Cleveland 5, Ohio 2036-DB 
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EASIER! 


because 








(GLIDE-ALL 


O0td- 
gave them extra Closet Space 





WHY BUILDERS ARE SOLD, TOO! 


LESS COST, MORE ““HOUSE-APPEAL” 


The low initial and application costs of Glide- 
All Sliding Doors give your houses the extra 
selling feature of more closet space for the 
money! 


SIMPLE TO INSTALL— 
3 EASY STEPS 


1. Top track is screwed to ceiling. 2. Aluminum 
threshold is screwed to floor. 3. Doors are en- 





gaged in upper track, then in threshold. And 
they're installed. 


FOR HOMES, APARTMENTS, 
HOUSING DEVELOPMENTS 


Glide-All Doors are adaptable to any type 
structure. They can be painted, papered, var- 
nished or waxed natural . . . complement any 
decorative scheme. 


TYPES TO FIT ANY PLAN 


Glide-All Doors are available in 8’ floor-to- 
ceiling or 6’8” standard heights, overhead or 





bottom roller types, in modern flush or recessed 
panels... for every kind of installation. 


Glide-All Sliding Doors & Perforall are products of 


Woopau- |[NDUsTRIEs |NC. 


DETROIT 34, MICHIGAN 
PERFOR ALL’ 4 Woodall Plants Coast-to-Coast 
Saar RNR am Ne Save You Shipping Time and Costs! 


sells houses, too! Write to Plant nearest you 
Portocatt Fertoroted Frese: gr CHICAGO, 3510 OAKTON ST., SKOKIE, ILL. 











ood P Is add ‘‘con- 
venielaenena” 66 the LAUREL, MISS., P. O. BOX 673 
gorage, closets, kitchen, NEW YORK, GLEN COVE RD., MINEOLA, N. Y. 
handy hooks everything SAN FRANCISCO, 1970 CARROLL AVE. 
the MELEE foatocmcabiee ter thee, “Also Available in Canada” 
ture and details. 


Gentlemen: Please send the free literature checked below. 
[] GLIDE-ALL Sliding Doors [] PERFORALL Perforated Panels 


NAME 

COMPANY 

STREET 

| | Te STATE 
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WOODALL INDUSTRIES, INC., (See above for address of plant nearest you) 
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THE GENUINE HARDWOOD PLYWOOD 
THAT SELLS FOR ABOUT THE SAME PRICE 
AS ORDINARY SOFTWOOD PLYWOOD 


1954 





THINK OF THE SALES APPEAL! Now you can wood-panel 
walls with genuine hardwood plywood, install partitions, fabri- 
cate kitchen cabinet and closet doors, finish off cellars and 
attics—at amazingly low cost! 

Volume mill production by United States Plywood, world’s 
largest and best known plywood organization, makes this 
tremendous saving possible. Weldbord is the biggest bargain 
in plywood history! 

Weldbord utilizes fine hardwood veneers, with the grain 
running the width of the panel. The savings from this type 
of construction are passed on to you. The 4” Weldbord 
panels have the superior woodworking qualities of choice 
hardwoods. W eldbord is easier to fabricate—results in cleaner, 
better looking job. 

Since Weldbord has no knots, plugs or patches, it is easy 
to paint or stain in a variety of perfect finishes. There’s never 
any danger of annoying grain raise. 

See the Weldbord panels at your lumber dealer’s today, or at 
any of the 73 United States Plywood or U.S.-Mengel Plywoods 


distributing units in principal cities, or mail coupon. 


H PAINT OR Sta, 
<0 pitt, PERFECTLy 


Ns 


qt" 


Available 4” 8’x 4’ 
thick in popular | 7’ x 4’ 
panel sizes 6’x 4’ 





Weldwood 


United States Plywood Corporation 
World's Largest Plywood Organization 
55 West 44th Street, New York 36, N. Y. 
U.S.-Mengel Plywoods, Inc., Louisville, Ky. 
73 Distributing Units in Principal Cities 
In Canada, Weldwood Plywood Ltd., Woodstock and Toronto 


ey 





WELDBORD 


e WELDWOOD preduct 








LOOK FOR THIS DISPLAY AT YOUR 
LUMBER DEALER’S 


United States Plywood Corporation HH-7-54 


55 West 44th Street, New York 36, N. Y. 
FREE: [] Please send me free sample of Weldbord. 








A modern home feature that 
makes a real sales point! 


COMPLETE AIR CONDITIONING 
aml 


y=) 


at low [2] 








cost NOW... 

















el 


or ae 
heating now, 


cooling later... | 











Year-around air conditioning helps sell homes 
faster! With Majestic’s compact fwin units, 
as small as 22” square at the base, you can 
offer this modern feature in even the smallest 
homes. Or, at a low initial cost, you can offer 
homes designed for “heating now, cooling 
later’ with a minimum expense for extra duct- 
work. Twin units are available in both upflow 
and counterflow models. Get full details from 
your dealer on Majestic’s complete line of gas 
or oil furnaces—from 76,000 to 400,000 BTU 
capacity—and matching refrigeration units. 
AGA approved and UL listed equipment! 


See your dealer 
or write 





The Majestic Co., Inc, 


416 Erj 
Huntington rn Indi 
iana 
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PREHUNG DOOR UNITS include jambs, trim, 


stops and hardware 


Assembly-line techniques will be encouraged 
by two new prepackaged interior door units, 
which make assembly a mere hammer-and- 
level operation. The Jackstite package in- 
cludes a birch flush door, “complete with all 
the trimmings.” It comes packed in a card- 
board carton. The two halves of the assembly 
adjust to fit any rough door opening. Casings 
are machine mitered and splined at the fac- 


ss.) 





Hammer and level 
only tools needed. 

















tory for precision fit, and steel angle brackets 
anchor the unit to the studs. 

Local millwork jobbers and manufacturers 
are being licensed to assemble and distribute 
the Jackstite door, with necessary hardware 
being provided by the originators. 

A two-man, five-minute installation is prom- 
ised by the manufacturers of the Dor-Pak 
assembly, which offers a choice of birch or 
Masonite-faced doors, hung in a welded two- 
piece steel frame, complete with all hardware. 

Both door and frame are finished in a satin- 
finish, off-white enamel and the doors are also 





continued on p. 194 
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Same Prospects—Same Street—Same Price Bracket 
1 ty Kifet 

~ HELP OUTSELL 

= COMPETITION 2itol 


says prominent builder 
LEON N. WEINER 


WILMINGTON, DELAWARE 






Leon N. Weiner of Franklin Builders, Inc., 
Wilmington, Delaware, says: ‘““Two similar 
housing projects just across the street 
from one another. Our 167 house project 
is completely sold out—the other project 
is only about half sold! I’m so sure that 
American Kitchens helped do it that there 
will be an American Kitchen in every 
house of our new 600 home project!” 

Weiner, shown at left, says: “‘We install 
every kitchen complete with an American 
Kitchens garbage disposer, and in our new 
600 home project we plan to offer American 
Kitchens Roto-Tray Dishwashers as 
optional equipment.” 

Smart builders know that American 
Kitchens have all the work-saving and 
convenience features that women look for 
in a kitchen ... smooth, easy to clean sur- 
faces . . . drawers seamless as a china bowl 
... colorful seamless vinyl counter tops 
...15 per cent larger sink bowls with no 
dirt-catching back ledge. Yet— American 
Kitchens cost less than good wood cabinets 
—actually cut labor costs, for 2 men can 
install 5 American Kitchens a day! 





entity 





Let us prove how famous builders use 
better quality American Kitchens at 
no extra cost to sell homes faster! 


| Kifehona 
| AMERICAN KITCHENS a 


| Cc 
AVCO Manufacturing Corp. 
lL  Comnerwaiia, t08- Dept. HH-74 iis. 
| ( I'd like to have “no obligation é 
| tion on my next kitchens. iodine 
| © Please send your new Archi 

| 

| 

| 

| 





“Cabinets of steel for lasting appeal” 


——_ oe oe 


AMERICAN KITCHENS DIVISION 4VCO ) CONNERSVILLE, INDIANA 
Vi bee / 


Builders’ File. 
Name ee 
Address _— pata ES 
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Now Caloric offers builders the sales-making power of 
built-in gas cooking units that make possible almost un- 
limited kitchen arrangements. And they’re priced flexibly 
enough for mass or class builders. Styled to win the women, 
they give houses a sensational sales impact, a custom-built 
appearance. Best of all, these built-in units have the same 


outstanding cooking features that have made the Caloric 


CALORIC 




















Calorie built-in gas cooking units give 


a new flenibility for kitchen planning | 


name a recognized leader in the gas range field. They offer 
the sales advantages of eye-level visibility for controls 
(which eliminates stooping) and no worries about broiling 
with the oven door open. 

Be sure to get complete information on the many, many 
other advantages of this built-in cooking equipment. Send 


in the coupon on the right hand page today. 


Caloric Stove Corporation, Topton, Pa.— Exclusively for gas 
RANGES + DRYERS +- DISPOSERS - BUILT-IN UNITS’ 


HOUSE & HOME 





























JULY 











__ 
—" amet? “ 
io seailoane eee Pa Dis siete 


q 
3 








house—- 



































— t= 4 


















































JULY 1954 





Six 


















































Send this coupon to Dept. HH, 


Caloric Stove Corporation, Topton, Pa., 


for complete information. 





Please send me descriptive literature on Calorie built-in 


gas cooking equipment. 


NAME 






























were's & NEW 
COMPACT 


INDOOR INCINERATOR 





wane 


FIRST CHOICE 
OF 


| MRS. AMERICA 

























Now, more than ever, 
Incinor leads the way in 
automatic, gas-fired 
incineration. 


For more than thirty 
years Incinors have 
given dependable, 
trouble-free service in 
thousands of homes. 


install Incinor to elimi- 
nate messy trash and 
garbage areas—raise 
appraisals, 


OUTDOOR INCINOR 
MODELS ALSO 
AVAILABLE... 





write TODAY For 
DETAILS 


Approved 
by AG.A 


INCINERATION DIVISION 


BOWSER, INC. - CAIRO, ILLINOIS 












NEW PRODUCTS continued 








available in natural birch. Dor-Paks can be 
installed after decorating and floor finishing, 
thus avoiding the necessity for painters to cut 
carefully around door openings. Both Jack- 
stite and Dor-Pak adjust to all wall thick- 
nesses, from the minimum 3” to a full 514”. 
Retail prices: Jackstite, $28; Dor-Pak, 
$24.40 to $42.97, depending on door facing, 
size and quantity ordered. 
Manufacturers: (Jackstite) Young Wood 
Products Co., 45240 Grand River, P.O. Box 
166, Novi, Mich. 
(Dor-Pak) Lott Mfg. Co., 1914 Washington St., 


Jamestown, N.Y. 
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ASH RECEPTACLE for fireplaces in slab houses 
lifts out for emptying 


Unsightly piles of ashes after the roaring log 
fire are the fireplace equivalent of the hang- 
over after the overindulgent evening. Bennett- 
Ireland’s new Sweepit cures this problem, es- 
pecially troublesome in the basementless 
house, by providing a sunken receptacle in 
the hearth where ashes may be swept out of 
sight, to be disposed of later. The 914” x 
914.” galvanized pan is 7” deep, and lifts out 
when filled for easy dumping without the 
flying dust caused by shoveling. 

The unit is sized to firebrick module, or a 
wood form can be used to provide a recess in 
a poured concrete foundation. 

Price: $5.75 
Manufacturer: Bennett-Ireland Inc., Norwich, 
N.Y. 

Technical Publications, p. 200 








Add that extra touch of “completeness” 
to your homes with this Majestic Gas-Fired 
Incinerator—the modern appliance for 
household trash and garbage disposal. You'll 
add sales value far beyond the modest cost 
. . . it’s a home convenience everybody 
wants! Drying pilot and 18,000 BTU gas 
burner, coupled with Majestic’s patented 
Jet-Air action downdraft, assure efficient 
operation. AGA approved. 


Another Majestic Profitline Product 
SEE YOUR DEALER OR WRITE 


The Majestic (Co., Inc. 
413-A Erie St. 


Huntington Indiana 
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tro ye om ... announces the 


AIR CONDITIONER 


LOWEST-COST UNIT for HOT CLIMATES 
and HIGH AMBIENT TEMPERATURES 





Keeps on Air Conditioning 


... even at 120° F. Plus! NEW 3-TON DUAL UNIT 





Are you building in a region where the ther- 
mometer goes sky-high? Where home buyers 
demand relief from oppressive-heat . . . or 
excess humidity? Then get complete facts 
about the new 3-Ton Air-Cooled Marvair 
Air Conditioner! 


Like all air-cooled Marvairs, it needs no 
plumbing, no water; can be used with any 
type heating. The suggested location in attic 
above central hall eliminates all ducts, with 





dropped ceiling in the center hall serving as 
dispersal chamber. 


This 3-ton unit gives perfect cooling and 
dehumidifying in houses up to 2100 sq. ft. 
Specially built for hot climates—won’t “quit” 
even at 120° F. plus! Dual unit makes it 
very economical. Only one system operates 
if demand is light, both when heavy. ( 





AVA oy - Also available in 
oe 1 and 2-Ton Sizes 





4 Complete Line of Marvair Water-Cooled Packaged Units also available. 


Ask for New “SPEC” Sheets! 


See your local MARVAIR distributor or write today: 


MARVAIR 


DIVISION OF MUNCIE GEAR WORKS, INC., MUNCIE, IND. 





THE MOST COMPLETE BUILDERS’ LINE IN THE AIR CONDITIONING FIELD 


oe ae 
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Handsome, sturdy, 
trouble-free 
and low-cost! 











% REYNOLDS 


“MISTER PEEPERS,” starring Wally Cox, Sundays, NBC-TV Network. 
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GARAGE DOOR 


Here’s the quickly installed, trouble-free, profit-making garage 
door that builders have been looking for. An entirely new idea, 
there’s nothing else to match it! In operation and in installation, 
it’s simplicity itself. With the help of a piece of two-by-four, 
one man can install this amazing new garage door. All the tools 
and gauges you need come right in the package! 

For quality of construction, ease of operation and lifetime 
freedom of maintenance, the REYNOLDS ALUMINUM Se/f- 
Lifting GARAGE DOOR has no equal. Heavy-gauge embossed 
aluminum sheet on frames of sturdy aluminum extrusions— 
welded for additional strength! Unique combination of torsion 
spring and spiral cable drum assures permanent self-lifting 
action! Cable, pivot shafts and permanently lubricated rollers 
are of stainless steel! Precision lock is recessed in a cast aluminum 
housing. Quality through and through—at an amazingly low cost! 

See your dealer or mail the coupon for complete information. 
Reynolds Metals Company, Building Products Division, 
Louisville 1, Kentucky. 











SIMPLIFIED INSTALLATION saves time and money. Delivered com- 
plete in one carton, size 3%” x 47” x 98”, ready to install. Weight 
less than 100 Ibs. Contains simple installation instructions, wrench, 
width gauge—all the necessary tools. Standard size 8’ wide x 7’ high. 


LDING 








RODBDUCTS 








EASY TO OPEN and close in any 


- weather, even when “iced up." 


Opens inward- no obstruction. 


OIL IMPREGNATED ROLLERS are 
rustproof, permanently lubricated, 
for smooth, trouble-free operation. 


NEEDS ONLY 6” CLEARANCE be- 
hind bumper and 6” head room. 


WEATHERSTRIPPING along sides 
and bottom provides weather-tight 
fit, cushions closing, compensates 
for irregular driveway surfaces. 


PRECISION SPIRAL CABLE DRUM 
and strong spring equalize torsion 
through entire open-close cycle. 


RECESSED LOCK operates adjust- 
able latches. Door can be unlocked 
and opened from inside garage 
without using key. 


MAIL THIS COUPON! 


and it checks out best on every count! 


REYNOLDS ALUMINUM 


SELF-LIF7/NG- 


ee meee ae ee 


Reynolds Metals Company, Building Products Div., 
2019 South Ninth Street, Louisville 1, Kentucky. 


Please send full information on your new Self-Lifting 


Garage Door. Also on the following... 








CI Insulation C) Gutters 00 Windows 
Name 
Address 
City Zone State 
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Were Bettingc 


oleman invests millions to help you sell 


says Sheldon Coleman, President of The Coleman Company 





Lower prices—an improved and e> 
panded Blend-Air cooling-heating lir 
—greater selling support to help yc 
sell homes faster 


Prices are lower —though costs are 
not. We have lowered our gross margin 
substantially to give you bedrock prices. 
A real investment in your success — and 
your profit. 


Our line is deeper, more diversified 
than ever. From space heater to complete 
year-round air conditioning, there’s a Cole- 
man unit that meets the requirements of 
every size and type of home you build. The 
addition of new horizontal furnaces and 
new self-contained and remote residential 
type cooling units, as well as commercial 
units in 2, 3 and 5 ton capacities, gives you 
top-to-bottom coverage. 


Coleman engineering improves each 
product. Top talent in design and appli- 
cation gives Coleman products top billing 
in customer acceptance. Coleman’s con- 
tinuous program of Product Improvement 
means Profit Improvement for you. 


Strong national advertising clinches 
home-buyer acceptance. A consistent 
year-round program in national magazines 
and other media pre-conditions home- 
buyer acceptance of Coleman in your area. 
A Coleman Blend-Air in a home you build 
is a plus with your prospects! 





The manufacturer and the builder that get the business 


must “‘deliver” the goods. Now Coleman delivers the full line, Coleman stands behind its line—stands be- 
hind you—with a program to help you sell 
: é homes faster. Remember, only Coleman 
the appealing low prices that enable you to offer your home guarantees your prospects satisfaction with 
a $1000 Comfort Bond. See your Coleman 
: distributor today—write us if you need his 
market. When you install a Coleman system in a house, name and address. 


you offer guaranteed performance and bonus features! 
lon A iii 


President, 
The Coleman Company, Inc. Dept. 152-1-HAH, Wichita 1, Kans. 


the individual product variety, the improved features and 


prospects the best value in heating or cooling on the 
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¥ Comfort Costs So Little 


Coleman “Blend-Arir. is 5 years and 150,000 homes old! 
NOW year-round air conditioning with exclusive features! 


New improvements! Low prices! 
A new standard in cooling and heating! 
GREATER FLEXIBILITY 10 FIT ANY SPECIFICATIONS 


Now 14 year-round heating-cooling systems! For resi- 
dential and commercial application, cooling capacities from 
2 to 5 tons. 3 new self-contained units, including the most 
compact 5-ton unit on the market. Give twice as much positive 
humidity removal as ordinary systems. Quieter in operation 
because condensing unit may be installed in remote location. 
Now 3 models Water Misers {compressor-condenser]}! 


Two, 3 and 5 ton capacities. They install anywhere—in garage, 
for instance. Coleman Water Misers cut cooling water costs 





97(,, electricity 25%, eliminate cooling tower problems. 
Water Misers operate more economically, with less noise, and 
are more accessible for service. 


Three new horizontal furnaces! A total of 18 furnace 
models now in the Coleman line. Horizontals are designed for 
space-saving applications, and are rated at 85,000, 100,000 
and 140,000 BTU input. Greater flexibility of manifold and 
control locations for ease of installation. All Coleman fur- 
naces have long-life burners and combustion chambers. 


New Blenders! Ceiling Blenders direct air flow to outside 
walls and windows for better perimeter cooling and heating. 
Ideal for kitchens, bathrooms, etc., or to supplement outlets 
in large rooms. Install with minimum cutting, eliminate re- 
decorating expense in old homes. They install quickly, easily. 
Adjustable Concealed Blenders fit neatly in standard walls, 
behind studs. Cabinet Blenders are ideal for installations in 
existing homes. 





OIL GAS _ LP-GAS 


CEILING BLENDER CONCEALED BLENDER CABINET BLENDER 


Bilond-Air. 


America’s Leader in Home Heating and Air Conditioning 


with 
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To Handle 
the 
GARBAGE 
PROBLEM 


Actually, the choice shouldn’t be too dif- 
ficult. The most unpleasant part of the 
“garbage problem” to the housewife, is 
the messy business of scraping food scraps 
and food wastes out of the kitchen sink 
and wrapping the sloppy mess in news- 
paper. Whether she totes the stuff to an 
incinerator or garbage can is really im- 
material. 


The only real and complete answer to the 
housewife’s garbage problem is the food 
waste disposer. The food waste disposer 
handles the garbage problem before it be- 
comes either garbage or a problem. 


The NATIONAL 535 DISPOSER handles all 
kitchen food wastes—washes them quickly, 
safely, quietly down the drain. No muss, 
no fuss, no bother. NATIONAL’S new Micro- 
sizing grinding elements grind, shred and 
micro-size bones, fibrous wastes, pits, and 
pods, to uniform tiny particles . . . and 
whirls them away scouring and cleaning 
drain and trap as they go. On city sewer 
or country sencitssth tank, the NATIONAL 535 
proves the com- 
plete answer to 
the family gar- 
bage problem. 


wrtle for 

THE FREE 
ARCHITECT’S 
PORTFOLIO 







TODAY 







_ MAIL THIS COUPON 
FOR THE FULL STORY 


47 W. EXCHANGE STREET 
AKRON 8, OHIO 


DEPT. HH1153 





Name 


Address 
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TECHNICAL PUBLICATIONS 








APPLIANCES. Our Business Is Being Useful. 
Frigidaire Div., General Motors Corp., Dept. HH, 
Dayton 1, Ohio. 20 pp. 8/2” x 11” 


\ roundup of Frigidaire products devoted to 
conditioning air, water and food. A handsome 
cover wraps it, and clever drawings add to the 
general appearance. 


ELECTRIC HEATING. Design for Modern Electric 
Heating. Wesix Electric Heater Co., Dept. HH, 


390 First St., San Francisco 5, Calif. 32 pp. 


Construction details and design data for 
houses in those areas that can take advantage 
of electric power for heating. Insulation and 
fenestration are discussed and a glossary of 


electric heating terms is included. 


FLOORING. Which Fioor Goes Where. 
leum-Nairn, Inc., Dept. HH, Kearny, N.J. 2¢ 
pp. 3” x 6” 


Congo- 


Ground rules for floor coverings for above- or 


below-grade installations. Instructions on 
preparation of floors and walls before .apply- 


ing Congoleum tiles and sheet goods. 


CONCRETE BLOCK. Concrete Masonry Hand- 
book. Buehner Block Co., Dept. HH, 2800 S. 
West Temple, Salt Lake City 6, Utah. 52 pp. 
4” x 81/4” 


WATERPROOFING. Daracone Water Repellent. 
Dewey & Almy Chemical Co., Dept. HH, Cam- 
bridge 40, Mass. 8 pp. 8!/2” x 11” 


Theory, applications and benefits of special 
silicone resin water-repellent compounds for 
above-grade masonry in both new and existing 


buildings. 


CHIMNEYS. Brick-Panel Chimney Housing. Van- 
HH, 209 S. LaSalle St., 
Chicago 4, Ill. 4 pp. 8'/” x 11” 


Packer Corp., Dept. 


Installation details on Van-Packer’s new chim- 
ney housing of asbestos panels scored and 
painted to look like brick. 


PUMPS. Sewage and Sump Pumps, Bul. 325 
A-2. American-Marsh Pumps, Inc., Dept. HH, 
Battle Creek, Mich. 


continued on p. 205 











Cut your 
Fireplace 


Construction 
Costs with this... 






It costs less 
to build 
with 
Benefire 
than to 
lay up a 
Common 
Brick 
Fireplace! 

SAVES LABOR .. MATERIALS. . SKILL 


Build around a Benefire Form and Save Labor 
because all the time-consuming “brick-by- 
brick” details are an integral part of the Bene- 
fire, 


Build around a Benefire Form and Save Mate- 
rials because you use less brick and mortar 
and there’s no damper to buy — it's a built-in 
feature of Benefire. 


Build around a Benefire Form and Save the 
Cost of Highly Specialized Skill because there's 
no intricate planning necessary. Just straight 
fast work not requiring specialized experience. 


Foilow the simple instructions and your mason’s 
work is GUARANTEED every time. 


IT’S TRUE—no matter how simple or elaborate 
your fireplace, you can build it better at less 
cost with a Benefire Fireplace Form. 


Look what you save... 


1. Time and labor 

2. Specialized skill unnecessary 
3. No damper to buy 
. Brick and mortar 


» 


Look what you get... 


1. No smoke, guaranteed 
2. Tempers cold floor drafts 
. Extra heat for emergencies 
. Fireplace beauty unaffected 
. Customer satisfaction guaranteed 


on & co 


See your Bennett Representative 
or write Dept. B for free catalog. 


BENNETT - IRELAND INC. 
6 
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W. G. BEST FACTORY-BUILT HOMES, INC. * PLANT AND GENERAL OFFICES, EFFINGHAM, ILLINOIS 





They “go” for the Styline—builders and buyers alike! Five 
all-different roof styles from low-pitched “flying gable” (be- 
low) to contemporary modified “butterfly” (insert). Out of 
the ordinary “looks” throughout, custom-design “extras” — 
yet factory-panelized ceilings, roof and walls speed erection 
to the “premium profit” point! 

Write us! Phone us! (Effingham 1600) We'll rush complete details on 
dealerships to you. No obligation, of course. 
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‘| SYMONS STEEL FRAME FORMS 


Symons lightweight steel frame forms with plastic plywood panels 
are easy to handle, easy to set-up, easy to strip. The width of the 








- 





ee ae 


steel frame is only 2!4” wide compared to 4%" for wood frame forms. 
The forms are so constructed that, when necessary, panels can be 
easily replaced right on the job. 


Send in the plans for your next job. Our Engineering Staff will 
furnish complete form layouts and job cost sheets on your form 
work—at no charge to you. This service enables you to get a clear 
picture of your job (its cost, bill of materials and labor saving 
methods). Literature on Symons Steel Frame Forms is also available 
upon request. Symons Clamp & Mfg. Co., 4277 Diversey Avenue, 
Dept. F-4, Chicago 39, Illinois. 








JULY 1954 








Now—a top quality aluminum 
siding designed for fast, 
low-cost installation... 





...With the New, Exclusive 
3-POINT INTERLOCK! 


Once the bottom course of Tripl- 
Tite is installed, additional panels 
can be added easily, quickly and 
in perfect alignment. While each 
panel is being fastened, it rests on 
the panel below it. Applicator does 
not have to hold panel in place— 
—a common fault with old-fash- 
ioned types. Also, no time- 
consuming, repeated leveling 
Operations are necessary. 

In addition, Tripl-Tite’s unique 
3-point interlock construction 
assures a firm, watertight seal that 
Available in six baked-on won't rattle. 
enamel colors—with or 
without Armstrong insula- 
tion backing board! 





Bottom 
of top 


ponel ™“y 





Write or wire for details! 





Made by NATIONAL METAL PRODUCTS CO. 
) | D I N G Distributed Nationally by 
PRODUX, INC. 2 Gateway Center - Pittsburgh, Pa. 
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Sterling 


HARDWARE 








No expensive callbacks for 
adjustments when you use 
Sterling Sliding Door Hard- 
ware. Sterling design-per- 
fection makes every installation easier. Sterling 
keeps more profit in the sale... less cost in 
i Sterling 


x. 





ARE MFG. CC 
» CHICAGO 18, ILLINOIS 










Srorling means (huality 


NATIONALLY ADVERTISED in Leading Magazines 
SEE OUR CATALOG IN SWEET'S: 
Architectural File « Light Construction File 
VISIT OUR DISPLAYS: 
Architects Samples Corporation, N.Y.C. 
Chicagoland Home Building Center 


Sterling: 


HARDWARE 
























FORUM was first 


to present... 


all the buildings 


Architectural 






which won 


League 


Gold Medal 2 


1950 


1951 


1952 


1953 


1954 


architectural forum 


540 North Michigan Avenue 


- Awards 


Since 1950, the Architectural 
League of New York has 
awarded the Gold Medal in 
Architecture to six celebrated 


buildings... 


Welfare Building, US Naval 

Training Station, Great Lakes, Illinois, 

by Skidmore, Owings & Merrill. 

The Museum of Modern Art, New York City, 
by Louis C. Jaeger associated with 

Edward D. Stene. 


Harvard University Graduate Center, 
Cambridge, Massachusetts 
by The Architects Collaborative. 





Hotel Panama, Panama City, Canal Zone, 
by Edward D. Stone 


Fitchburg Youth Library, 
Fitchburg, Massachusetts 
by Carl Koch. 


Lever House, New York City, 
by Skidmore, Owings & Merrill. 


Read FORUM and see 
the Architect’s favorite 


buildings first. 


Mail the subscription form 
bound in this issue which 


brings you one full year of 





3 
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Chicago 11, Illinois : 
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How to beat your flooring budget and make 


your customers like it! 


USE MATICO TILE-- 
IT’S FORTIFIED WITH PLASTIC 


Add up all the proved advantages of asphalt tile—low initial cost . . . low installation and main- 
tenance costs . . . it’s performance in on-grade slab construction projects . . . fine, rich colors 
... toughness ... resiliency .. . and long wear. 
Then add POLYSTYRENE PLASTIC —and you've got a budget flooring that’s hard to beat! 
For this plastic content assures bright, clear colors . . . more constant uniformity of shade . . . 
and years of wear. 
Wonder of it all is that MATICO costs no more than ordinary asphalt 
tile flooring . .. gives you and your customers MORE for the money. 
Find out today why nationally recognized builders everywhere (such 
as Levitt & Sons) ... and their budget-conscious customers . . . prefer 
FORTIFIED MATICO asphalt tile flooring. Write for full details. 


Dept. 14-7 


MASTIC TILE CORPORATION OF AMERICA 


Manufacturers of: Aristofiex @ Confetti @ Parquetry @ Asphalt Tile @ Cork Tile @ Plastic Wall Tile 


Joliet, III. © Long Beach, Calif. »® Newburgh, N.Y. 


























only the 









mazing New 
PERSF1T., SLIDER 








gives you all these features! : 


Mr. Builder: PRICE? You will be 
astounded at the low cost of this win- 
dow when your dealer quotes you. 


advanced design results in amazing 
quality at surprising low cost. Study 
each of these important features. You 





Acclaimed by everyone as the window 
they have been waiting for. Its new 








_ FIN ON *300 
FRAME (FROM 
INSIDE OF 
window) 







Continuous perimeter fins permit the 
cheapest, most inexperienced help to in- 
stall PER-FIT sliders accurately! 


SCREEN AND 
STORM SASH 
RECESS 
INTEGRALLY 
EXTRUDED 


Storm sash and screen hardware are fac- 

tory located—the actual recess is designed 

into the frame — no difficult job-condition 
decisions to make. 





SASH TRAC*S AND 
WEEP HOLES PROTECTED 
AGAINST DIRT 





No more dirt or bug trench—for you or 
the owner. The sosh track is protected 
with a removable zinc cover plate. 





Exterior trim is part of the window—no 
special wood buck needed. When the 
ER-FIT slider is in— you're done! 


too will say “This is the window I’ve 
been waiting for”. 





Screw-lock mitred sash corners permit 
easy re-glazing. ANYBODY can re-glaze 
a PER-FIT slider sash —in minutes. 












murting ean 
RUBEING BLOCE 

CONTIMVOUS ZiME 

tad wiATNER STREP 


Sem PMEUMATIC 
same WiATHER STRDP 


TMC COVER PLATE 
© WEATHER STRIP 


a 
No dust, wind, air or water leakage — 
weather-stripped better than double 
hung. Eliminates owner -complaints, 


Screw-lock smooth, mitred frame corners factory 
sealed. Rack-free rigidity. Close fitted joints—wind, 
water and dust tight forever. Factory located hard- 
ware assures perfect fit of storm sash and screens. 
@ All frames have continuous perimeter installation 
fins. @ Semi-pneumatic Ventiseal weather stripping 
inside jambs. The most advanced weathering sys- 
tem, plus a sash cushion. @ Continuous zine weath- 
ering strip in frame head; smooth operation and 
full length weather seal. @ Rubbing block on zinc 
weather strip in head assures perfect closure and 
seal of meeting rails. @ Scientifically designed weep 
holes in sill frame for immediate drainage under all 
conditions. @ Weep holes in sill frame protected 
from weather by continuous beaded flange which 
is an integral part of the removable cover plate. 
@ All weathering is built into the window frame 
where it belongs; out of harm’s way and thoroughly 
protected by the frame. @ Screw-lock mitred sash 
corners permit easy job re-glazing. Lifetime Venti- 
seal glazing. @ Sash siderails have two-point con- 
tact with semi-pneumatic jamb weather strip for 
double weather protection. @ Nylon pressure but- 
tons in sash head rail, actuated by stainless steel 
springs, eliminate wind rattles in any sash position; 
constantly push sash firmly against the zinc weather 
strip. Nylon-aluminum, aluminum-zinc contact pro- 
vides natural lubrication for permanent, easy, fin- 
gertip operation. @ Full-length self-sealing action 
provided between sash and sill cover-plate. @ 
Forged and machined cam action lock forces sash 
against the semi-pneumatic weather seal in side 
jambs; seals meeting-rails air-tight, dust-tight; 
maximum weather seal. @ Top to bottom finger rail 
for quick, easy opening; prevents pinched fingers; 
adds beauty—and rigidity—at a critical point @ No 
sharp, easily damaged weather strip exposed when 
sash is out; no home-owner injury hazard. 
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NEW SLIDER SOLVES 
ALL INSTALLATION 
PROBLEMS 
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1¥e"’ deep by 2” wide exterior trim (casing) and 
5% wide pre-punched full perimeter nailing fin is 
integral part of window frame. Installed over sheath- 
ing in framed rough opening in less than five minutes. 
Almost impossible to rack. Easily mulled. May be 
used for masonry block construction; however, Job 
Condition Frame recommended. 
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100% versatile. Exterior trim (casing) is integral with 
window frame; contains continuous perimeter dove- 
tails to accept simple installation fins (#51, #52 or #53) 
for wood frame or masonry construction. Simple ver- 
tical mulls. Jambs pre-drilled for positive screwing to 
rabbeted wood bucks. #51 Nailing Fin (pre-punched) 
provides six adjustments; one of three side dovetails 
chosen; offset in fin leg reversible before sliding fin 
into dovetail. #52 Masonry Block Fin (not shown) cen- 
ters window frame in block slots. #53 Veneer Exten- 
sion Fin provides wide brick mould when greater than 
1” finger space required. #10 Interior Complete Trim 
used in wood frame construction in conjunction with 
#51 Nailing Fin; a*complete package fitting any 
through-wall thickness from 4%” to 53@" regardless 
of thickness of exterior sheathing and thickness of 
interior wall materials. Infinite adjustment. #20 In- 
terior Cove Trim (not shown) used when frame is in- 
stalled in block construction with #52 Masonry Block 
Fin and interior masonry left exposed; #20 Trim also 
applicable for other types of wall construction. 


PER-FIT DOUBLE HUNG © BEST-VENT DOUBLE HUNG 
PER-FIT SLIDER © PER-FIT GLASS BLOCK VENTILATOR 





PER-FIT PRODUCTS CORP. 





1207 EAST 52nd STREET » INDIANAPOLIS, INDIANA 
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TECHNICAL PUBLICATIONS coni’d. 








FOR MORE ROOM IN EVERY ROOM 


SLIDING DOORS. Kennatrack Ideas. Kenna- 
track Corp., Dept. HH, Elkhart, Ind. 12 pp. 
5V/o ox Bl” 





How to use sliding doors anywhere that an 
opening must be closed. Pictures and sim- 
plified diagrams are of horizontal sliding in- 
stallations in closets, storage space, between 
rooms or in kitchen cabinets. 


BATHROOMS. Weisway Cabinet Showers. Henry 
Weis Mfg. Co., Dept. HH, Elkhart, Ind. 24 pp. 


8! fps? x 11” 


Cabinet showers, receptacles and accessories, 
complete with specification data and details. 
In color, with suggestions for bath and shower 


arrangements. 


CIRCUIT BREAKERS. Four Ways to Improve a 
Modern Masterpiece. Federal Electric Products 
Co., Dept. HH, 50 Paris St., Newark 5, N.J. 
8 pp. 82” x 11” 


Technical data on circuit-breaker design. 
KITCHEN PLANNING. 


Kitchen Maid Corp., Dept. HH, Andrews, Ind. 
12 pp. 8/2” x 11”. 15¢ 


Kitchens that Sing. 


A collection of modern kitchens, photographed 
in color, illustrating modern thinking in 
kitchen design. A separate sheet gives details 
and specifications of all standard units. 


TRUSSES. How to Build Wood Frame Trussed 
Rafters. Timber Engineering Co., Dept. HH, 
National Lumber Mfrs. Assn., 1319 18th St. 
N.W., Washington 6, D.C. 


For the builder or lumber dealer who wants to 
build his own roof trusses, this step-by-step 
booklet is invaluable. Materials, equipment 
and layout are all described graphically, as 
well as the complete process for cutting, fit- 
ting and assembling a 24’-span truss. 


PANELING. Marlite Prefinished Panels, Planks 
and Blocks. Marsh Wall Products, Inc., Dept. 
HH, Dover, Ohio. 8 pp. 8/2” x 11” 


A kaleidoscopic exhibit of the many colors and 
wood patterns available in this company’s 
plastic-faced hardboard products. Specifica- 
tions and installation details are given, and 
pictures of the full line of metal molding trim. 














ELECTROMCDE 


ALL-ELECTRIC HEATERS 


You put your homes on the Top Preference List 
when you include Electromode Automatic Electric 
Heaters in your plans. No basement, vents or 
ductwork needed. Saves you time and money. 


Buyers are quick to decide on homes with 
Electromode Heaters, because Electromodes have 
the features they want: 


@ CLEAN, HEALTHFUL, FAN-CIRCULATED HEAT 
© AUTOMATIC TEMPERATURE CONTROL 

® SMART, MODERN DESIGNS 

© CONVENIENT—SPACE SAVING 


Only ELECTROMODE 


has the sealed-in  CAST- 
ALUMINUM HEATING ELE- 
MENT. No danger of fire, 
shock or burn. Guaranteed 
for 5 years. Built-in safety 
switch prevents overheating. 
Approved by Underwriters’ 
Laboratories 


HEAT for BIG ROOMS 


This Electromode wall 
model distributes heat by 
down-flo principle, assur- 
ing warm floors. Hand- 
some silver grey hammer- 
tone finish blends with 
other furnishings. 

Model WA 
Capacities: 1500 to 4000 

watts 








For Modern BATHROOMS 


Enhance the beauty of the 
bathroom or any Small 
room with this wall model 
Electromode. Choice of 
gleaming chrome or white 
enamel finish to blend 
with other fixtures. 


Model WJA 
Capacity: 1320 watts 








ELECTROMODE CORPORATION 


Dept. HH-74, 45 Crouch Street 
Rochester 3, N. Y. 


Please send free literature with specifica- 
tions, illustrations, and how to gure and 
install Electromode Heaters. 
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Certified 
Craftsmanship 


IN ACTION IN OVER 40 CITIES 


@ Plastering contractors in more than 40 major cities are 
offering Certified Craftsmanship certificates. As members of 
local chapters of the National Bureau for Lathing and Plaster- 
ing, they have subscribed to the Bureau’s recently adopted Code 


of Standard Practices for Lathing and Plastering. 





@ The Certified Craftsmanship Certificate is a written commitment to work 
schedules, job cooperation, work of craftsmanship caliber and nationally 
recognized standards of quality. A certificate is yours for the asking from 
lathing and plastering contractors adhering to the Code of Standard Practices 
for Lathing and Plastering. 


We suggest a thorough reading of the Code of Standard Practices which 
appears on the back of every pledge. Ask your lathing and plastering contrac- 
tor for a copy. 


This is the emblem of the National Bureau for 
Lathing and Plastering. It symbolizes high stand- 
ards of job performance and responsibility. 


Associated Manufacturers 
of Lathing and Plastering Materials 
520 N. Michigan Avenue, Chicago 11, Illinois 


FINISHING LIME ASSOCIATION OF OHIO e GYPSUM ASSOCIATION 
METAL LATH MANUFACTURERS ASSOCIATION 
PERLITE INSTITUTE ¢ VERMICULITE INSTITUTE 
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Admiral Corporation 

Airtemp Division (Chrysler Corp.) 

Allmetal Weatherstrip Co. 

Aluminum Company of America 

Alysnite Co. of America 

American Kitchens Division (Avco Manufacturing Corp.) 

American Radiator Standard Sanitary Corp. (Plumbing & 
Heating Division) 

American Telephone & Telegraph Co. 

American Welding & Manufacturing Co., The 

Andersen Corp. 

ARCHITECTURAL FORUM 

Armstrong Cork Co. 

Associated Manufacturers of Lathing and _ Plastering 
Materials 

Aveo Manufacturing Co. (American Kitchens Div.) 


Bakelite Corp. (Division of Union Carbide & Carbon Corp.) 
Bennett-lreland, Inc. 

Berns Manufacturing Corp. 

Besser Manufacturing Co. 

Bessler Disappearing Stairway Co., The 

Best Factory Built Homes, Inc., W. G. 

Bilco Co. 

Briggs Manufacturing Co. 

Brown Company 

Bryant Heater Co., The 


California Redwood Association 
Caloric Stove Corp, 

Carey Manufacturing Co., Philip 
Carrier Corp. 

Ceco Steel Products Corp. 

Chelsea Fan & Blower Company, Inc. 
Chrysler Corporation (Airtemp Division) 
Coleman Co., Inc., The 
Congoleum-Nairn, Inc. 

Continental Screen Company 

Crane Co. 
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Fabrow Manufacturing Co. 
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Frigidaire Division (General Motors Corp.) 


General Electric Co. 

General Motors Corp. (Frigidaire Division) 
Georgia Pacific Plywood Co. 

Given Manufacturing Co. 


Hager & Sons Hinge Manufacturing Co., C. 

Hall-Mack Co. 

Harnischfeger Corp. 

Heatilator Corp. 

Homasote Co. 

Homelite Corporation 

Horn Company, Inc., A. C. (Div. of Sun Chemical Corp.) 
House & Garden 


Incineration Division, Bowser, Inc. 


Johns-Manville Corp. 
Junior-Pro Products 


Kaiser Aluminum & Chemical Corp. 

Kelvinator Division (Nash-Kelvinator Corp.) 

Kennecott Copper Corp. 

Kentile, Inc. 

Keystone Steel & Wire Co. (Affiliated with National Lock) 
Kwikset Locks, Inc. 


Libbey Owens Ford Glass Co. 
Line Material Division (McGraw Electric Company) 
Linseed Oil Products Company 
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Lockwood Hardware Manufacturing Co. 
Louisville Cement Co. 


Majestic Co., The } 
Malta Manufacturing Co. 

Masonite Corp. 

Mastic Tile Corp. of America 

McGraw Electric Company (Line Material Division) 
Minneapolis-Honeywell Regulator Co. 

Moe Light, Inc. 

Mosaic Tile Co., The 

Muncie Gear Works, Inc. 


Nash-Kelvinator Corp. (Kelvinator Division) 
National Concrete Masonry Association 
National Electrical Manufacturers Association 
National Homes Corp. 

National Metal Products Company 

National Rubber Machinery Co. 

New Castle Products 

New Monarch Machine & Stamping Co. 
Norman Products Company 

Nu-Tone, Inc. 





Owens-Corning Fiberglas Corp. 


Per-Fit Products Corporation 
Pittsburgh Corning Corporation 
Pittsburg Plate Glass Co. 


Pryne & Co., Inc. 





Reflectal Corp. 

Remington Arms, Inc. 

Republic Steel (Truscon Steel Division) 
Revco, Inc. 

Revere Copper & Brass, Inc. 

Reynolds Metals Co. 

Rheem Manufacturing Co. 

Rowe Manufacturing Co. 

Rudiger Lang Co. 


St. Paul & Tacoma Lumber Co. 

St. Regis Paper Co. 

Scholz Homes, Inc. 

Self-Storing Window Co., Inc. 

Servel, Inc. 

Smith Corp., A. O. 

Sonoco Products Co. 

Southern Sash Sales & Supply Co. (Ualco Aluminum 
Windows) 

Sterling Hardware Manufacturing Co. 

Structural Clay Products Institute 

Sun Chemical Corporation Division (4. C. Horn Co.. Inc.) 

Surface Combustion Corp. 

Symons Clamp & Manufacturing Co. 


Thermador Electrical Manufacturing Co. 
Thyer Manufacturing Co. 

Trade-Wind Motorfans, Inc. 

Truscon Steel Division (Republic Steel) 
Tuttle & Bailey, Inc. 


Valco Aluminum Windows (Southern Sash Sales & Supply 
Co.) 

U. S. Gypsum Co. 

U. S. Plywood Corp. 

Union Carbide & Carbon Corporation Div. (Bakelite Corp.) 

United States Steel Corporation Subsidiary (Universal Atlas 
Cement Co.) 

United Steel Fabricators, Inc. 

Universal Atlas Cement Company (United States Steel Cor- 
poration Subsidiary) 


Valley Metal Products Co. 
Van Packer Corp. 
Vento Steel Products Co., Inc. 


Wallace Co., William 

Wasco Flashing Co. 
Waterman-Waterbury Co., The 
Waylite Co. 

Westinghouse Electric Corp. 
White-Rodgers Electric Company 
Woodall Industries, Inc. 
Worthington Corporation 


Zegers, Inc. 
Zonolite Co. 
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BERMICO 


LIFETIME PIPE 


FIRST COST IS LAST COST! 


That’s because Bermico is built to last a lifetime. Yet 
you can’t buy a /ower-cost root-proof pipe installed. 


Made of tough wood fibre impregnated with 





pitch, Bermico is root-proof, corrosion-proof, installs 
faster and easier! 

Specify Bermico—best in low-cost root-proof pipe 
‘ for house-to-sewer connections, septic tanks, down- 
spouts, drainage. For detailed facts, specifications and 
name of nearest dealer write Dept. CB-7, Brown 


Company, Boston. 


SERN EO: 


Complete line of 
Wyes, Tees, and Bends 
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ye CORPORATION, La Tuque, Quebec 


General Sales Offices: 150 Causeway Street, Bostan 14, Mass. - Dominion Square Building, Montreal, Quebec 
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Waterbury warm air furnaces and winter air 
conditioners are quality heating equipment, and 
are nationally advertised as such. Add prestige to 
the homes you build by specifying a Waterbury. 


Economical operation, sturdy construction, 
fewer servicing bills, slower depreciation, and the 
ten year guarantee that goes with all Waterbury 
furnaces are features that will attract buyers. 


In the Waterbury line you will find a furnace 
that fills the special requirements of any home 
you build. And the Waterbury summer air con- 
ditioner can easily be added to a Waterbury 
winter installation. 


For those who will pay There is a Waterbury 
just a little more for for every size of home 
the very finest. and type of fuel. 








ONL) 
Ou 


PIRST 
\ ELECTRIC 


CEILING EXHAUST VENTILATOR. 


PINES acer 


EXHAUST VENTILATOR FOR YOU AND YOUR CUSTOMERS 


BOX A-74, POMONA, CALIFORNIA 
Eastern Factory: Keyser, West Virginia 
Warehouses: Los Angeles, San Francisco, Chicago, Newark, New Jersey 
Distributed by Electrical Wholesalers ‘Everywhere in the U. S. and Canada 
PRY-LITES a | GLOMASTER 


Residential and commercial infra-red, recessed, 
recessed lighting fixtures auxiliary wall heater 
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SUBSIDIARY OF 


Easiest way 


You automatically solve the com- 
mon problems of plumbing-fixture 
selection . . . meet cost and cus- 
tomer requirements more easily 
and profitably . . . by using all- 
Eljer fixtures. 

Here are five reasons why Eljer 

is the only name you need to know 
in plumbing fixtures for any type 
of building: 
1. Eljer’s line includes all three 
materials (cast iron, formed steel, 
vitreous china) in all price classes 
—plus brass fittings! 


THE 


Eljer bathroom in Coral Blush. Four other colors and snowy white also available to match in steel, china, and cast iron. 


to select plumbing fixtures 


2. Colors are matched in all ma- 
terials: You can mix cast-iron, 
formed steel, and vitreous china 
fixtures for style and color! 

3. Eljer ships colored fixtures 
promptly! 

4. By featuring “‘Eljer plumbing 
fixtures throughout,’’ you get 
famous-name merchandising and 
advertising benefits! 

5. You order from one catalog, 
deal with one source . . . save 
routine work and red tape, get 
better service! 


Write Eljer Co., Box 192, Ford City, Pa., for Condensed Catalog. 





















+— 


Feature “Eljer plumbing fixtures throughout’ —in- 
cluding this sleek, work-saving Eler cabinet sink, 
and Eljer laundry trays. In many sizes and styles, 








Courtyard of a National ‘‘Ranger’’ home, from recent 
full-color ad in leading magazines. 























Family Room in a new National, with kitchen, recreation center 


and dining area flowing together. 


NATIONAL ‘‘RANGER’’ DESIGNS © BY JAMES R. PRICE AND CHARLES M, GOODMAN 


pady-Made FOR BUILDING § 
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PROFITS! 


You'll make MORE PER YEAR... 32s, 
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NATIONAL HOMES BUILDER-DEALE) 
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The big money in retail clothing is not in custom-tailored = 7 
suits, but in popular priced ‘‘ready-mades”’ with their greater 
volume and rapid turnover. So too, more and more, the trend 
is toward mass-produced homes in the building field. And 
National Homes leads the way—with its complete package 


from one reliable source. No inventory, no warehousing, lowel 























administrative overhead and operating cost. More profit per 


dollar invested. 


The 1954 Nationals, designed by the famous architect 
Charles M. Goodman, offer more beauty and comfort, greate 
freedom of choice, wider price range, than any on the marke 


No wonder Nationals outsell all others! 


Our huge expansion program enables us to serve additional | 


builders who can qualify . . . Write or wire now! 


OVER 600 NATIONALS IN 3 YEARS! 


Our success as a National builder-dealer (over 600 
sold in 3 years) is positive proof of the public acceptance 
of National homes in the West. 1954 promises to be 
our greatest year. We recently held Open House on 
two “‘Custom-Line’’? models selling for $9,300 and 
$10,100. Within two weeks we had made 120 firm 
sales. We are building two houses a day and con- 
tinuing sales indicate this schedule will be maintained 


all year. ROBERT E. ALEXANDER 
ALEXANDER CONST. CO., COLORADO SPRINGS, COLO. 
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National Homes prefabricated 
panels and structural parts, as 
they leave the assembly plant, 
carry the Good Housekeeping 
Guaranty Seal . . . as well as 
the Parents’ Magazine Seal of 
Commendation. 


